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4.1

4.2

4.3

COJEP)KAHHME

OIIMCAHUE OBPA3OBATEJIbHOU ITPOI'PAMMBI
LEJIb Y 3AJTAYN OBPA30OBATEJILHOM ITPOTPAMMGBI

KPUTEPMM OLEHKU PE3YJIbTATOB OBYUEHHMA
OBPA3OBATEJIbHOM I[TPOI'PAMMEI

KATAJIOT OBPA3OBATEJILHOM [TPOI'PAMMOBI
OOmue cBeneHus

Martpuiia cooTHeCEeHHUs pe3yIbTaTOB 0O0y4YEeHHs 00pa30BaTEIbHOMN
pOrpamMMsbl ¢ POPMHUPYEMBIMH KOMIICTCHITUSMH

CBeneHHUs 0 MOTYJISAX/TUCITUATIITNHAX



1. OIIUCAHME OBPA30OBATEJIBHOMN NPOT'PAMMBI

[Tporpamma «I'ocTenpurMcTBO» pazpaboTaHa ¢ y4eTOM JYUIIUX MUPOBBIX MPAKTHK U YUUTHIBACT
TpeOOBaHUS COBPEMEHHOTO pBIHKAa TpyJa K CHENHaIucTaM B 00JacTd  HMHIYCTPUHU
rocTenpuuMcTBa U TypusMa. llpu cocraBieHHMM mporpamMmbl ObUIM MPHUHATHL B y4YeT JIydllde
MHUPOBBIE MPAKTUKHU.

ITporpamma 6p11a npeactaBieHa Ha busznec-Cosete Bricuueli ['ymanutapnoit LIIkossl, B KOTOpbIi
BXOZAT 3apyOekHble M Ka3zaxCTaHCKHe paldoTojaTesd M ClIeNUalucThl B chepe TypusmMa u
rocrenpuumctBa. OOpaszoBaTenbHas MporpaMma cGOpMHpOBaHAa Ha OCHOBAHUHM TpeOOBAHUI
I'OCO PK, a Takxe TpeOGoBaHHi MpodhecCHOHANBHBIX CTaHAAPTOB, COBPEMEHHOI'O PBIHKA H
paboTtoaaTenei.

[TporpamMma nipencTaBieHa B AByX GpopMax oOydeHHUsI, TOJHOH (4 To/1a) ¥ coKpaleHHo# (3 rona).

Jns 3aBepmieHus oOyueHusi 3a 4 roja, CTyIACHTY HEOOXOAMMO OCBOUTH 248 akaJeMHUUYECKUX
kpenutoB. JlanHas ¢opma oOydeHHs IMperycMOTpeHa Js MOCTYNMAaloUMX Ha 0a3e CpeaHero
oOpa3oBanus. Y TNOCTyHamOIMX Mocie Koulemka (Ha 0Oaze cpenHero mnpodecCHOHAIBLHOTO
o0pa3oBaHMs) €CTh BO3MOXKHOCTH 3aBEepIIUTh oOydeHue 3a 3 roaa, ocBouB 192 akameMudecKux
KpeauTa.

Bce cryneHTsl mporpaMMbl UMEIOT BO3MOXXKHOCTBH COCTaBUTH CBOW MHAMBUIAYAJIbHBIN YUCOHBIN
wiad. [logpoOHasi mporpamma Kypca JOCTyMHA JUIsi O3HAKOMIJIGHHSI B Kartaiore Beicmieit

FYMaHUTapHOH ILIKOJIBI.
OcHoOBHBIC IPEeNMYILECTBA NPOTPAMMBI:

1) TecHoe COTpyIHMYECTBO M MAPTHEPCTBO C NPEACTABUTEISIMU HUHIAYCTPUU
rOCTENPUMMCTBA, @ UMEHHO C KPYNHBIMU OM3HEC KOMIAHUSMH, YaCTHBIMU U HallMOHAJIbHBIMU
KOMIIAHUSIMU  CHEIHATM3UPYIOMIUMUCA B cdepe TrocTUHUYHOro OusHeca. CoOTpyIHHUYECTBO
MO3BOJIIET TMpeasiaratb CTYAEHTaM IIHPOKYI0 ©0a3y MNpakTUKH B JYYIIMX JIOKAJIbHBIX H
MEXIYHAPOAHBIX KOMITAHUSX.

2) [IpenoctaBneHre BO3MOXKHOCTH CTYyJ€HTaM BBIOMpaTh CHEIMAIM3aAlMI0, YTO
MO3BOJIUT PACUIMPUTh T'PAaHUIBI TPYAOYyCTPOMCTBA. BBICIIas rymaHuTapHas IIKOJa MPEeIaract
JUIS U3yYEHUs CIIelyOIUe TOTOJHUTENbHbIE CTIeUaTn3aiy (minot/MaifHOpHI):

2.1  Cepsuc menemxMmenT//lyanpHas mporpaMma B mapTHepcTBe ¢ oTensiMu St Regis
Astana Hotel, The Ritz-Carlton Astana, Sheraton Astana, Hilton Astana mIMTeIbHOCTEIO OT 3,5 110
6 Mecs1eB (IUCIUILTUHBI BO3MOXKHBIE JUIs IPOXOXKJICHUS OTMEUEHBI * B pa3zzene 4.2)

2.2 T'ocTUHMYHBIN M pecTOpaHHbII OU3HEC;

2.3 MapkeTuHr B Typu3Me U TOCTENPUUMCTBE;

3) VY CTyAEHTOB Takke €CTb BO3MOKHOCTbh MPOUTH CEPTUPUKALUOHHYIO MPOTrpamMmy

CTOXUPOBKU B 3apyOexxHbix oTensx (Typrus, Beernam, OAD) mnutensHOCTBIO OT 3 10 6
MECSILIEB, IUCLUIUINHBI BO3MOXHBIE JUIs [Iepe3ayeTa OTMeUeHbl ** B paznerne 4.2

4) ITporpamma aBoiiHOrO AuMIOMa ¢ TakuMu BY3amu kak:



- Swiss Hotel Management School, Swiss Education Group (LlIBeiimapusi)

- Hotel Institute Montreux, Swiss Education Group (ILIseiinapus)

- La Rochelle Tourism and Hospitality School, Excelia group (®panmms).

- College de Paris (®pannus)

5) CTyneHTbl pealu3yroT OHM3HEC TMpOeKThl B pamkax oOydenus. OmHuM H3
(GYHKIMOHHUPYIOLIMX OU3HEC POCKTOB SBJSIETCS CTyICHYECKast TypuUcTHYecKas komnanus Tourify
HAalleJICHHAsl Ha Pa3BUTHE BHYTPEHHETO TYPHU3Ma CPEIH MOJIOJICHKH.

2 IIEJb U 3AJAYHA OBPA3OBATEJIbHOM ITPOT'PAMMBI

Heas OIl: 1oaroroBka BBICOKOKBATM(UIIMPOBAHHBIX KaJpoB B cdepe TOCTeNPUUMCTBA,
BJIAJICIOIIMX 3HAHUSMH CTaHJIAPTOB CEPBUCA, YIPABICHUS MPEIIPUATHIMHA CPEepbl TOCTUHUIHOTO
u pecropanHoro OusHeca. Co3gaHuMe KOHKYPEHTOCIIOCOOHOTO KaapoBOr0 MOTEHIMANA  JUIs
pa3BUTHSA MAJOro M cpeaHero Ou3Heca B cdepe rocTeNpPUUMCTBA, KaK Ha JIOKATbHOM, TaK M
MEXIyHApOJAHOM PhIHKaX.

O nporpamme (orvcaHue):

[Tporpamma OakamaBpuata B cdepe TocTenpuuMCTBa ¢ (OKYCOM Ha TOCTHHHYHBIHA
MEHE/DKMEHT M OIEPAalMOHHYIO JEATeIbHOCTh HAlpaBjeHa Ha BOCIIUTAHUE HOBOTO ITOKOJICHUS
MYJIBTHS3BIYHBIX IPOPECCHOHATIOB B Chepe rOCTENPUUMCTBA, OCBEJOMIICHHBIX 000 BCEX acIeKTax
CTaHJApTOB TOCTMHHUYHOIO obciyxuBaHusa. Kpome Toro, mporpamma HampasieHa Ha oOyueHHe
JUIEPOB HWHAYCTPUH TOCTENPUUMCTBA, TOTOBBIX paboTaTh B MYJBTUKYJIBTYpPHOW cpele
UH/1yCTPUH FOCTENPUUMCTBA.

[IpyarMass BO BHMMAaHME JOCTYIIHBIM JMala3oH KypcoB, IpeaIaraéMblX BO BpeMs
IPOrpaMMbl, CTYJIEHT MOXET MPOUTH 70 2-X MailHOPOB B T€UEHHME BCErO MEpHOja MporpamMmbl U
TaKXKe MPOUTH CEepTUPHUKALMOHHYIO NPOrpaMMy CTaKUPOBKH 3apyOeKOM U TMOIYYHUTh
cepruukar o mNpoxoxkJaeHuu mnporpaMmbl. CTyHEeHT TakKe HMEeT BO3MOXHOCTb H3Yy4aTb
ofpesieieHHble NMpodUIMpyoIMe AUCUUIUINHBL B paMKax Mporpammbl JlyanbHoro oOyueHHs
pa3paboTaHHOW COBMECTHO C MapTHEpaMU-OTEJSIMU Kiacca Jiokc St Regis Astana, The Ritz-
Carlton Astana, Sheraton Astana,Hilton Astana, rme mpeuMyIIecTBOM SIBISIETCS HM3y4YeHHUE
CTaH/JapTOB U TMPOLECCOB pabOThl B MPEANPHUATHSAX TOCTUHUYHOTO Ou3Heca, Moiydas
NPaKTUYEeCKHE 3HaHUS M HaBbIKM HEOOXOIUMBIE B anbHelIIel padbore. Kpome TOro, BbITYCKHUKU
CMOTYT H3y4YUTh OJIMH JOIOJIHUTEIbHBIH WHOCTPAHHBIA S3bIK (KMTAWCKUM / HCIAaHCKUHA /
UTABSHCKUN / HeMeUkui / (QpaHIly3ckuil) B paMKax MpOrpamMMbl, YTO CJesaeT OyayIux
MPOQ)eCCHOHATIOB B ATOM 001aCTH TOCTATOYHO KOHKYPEHTOCTIOCOOHBIMH KaHUaTaMH.

ObpazoBarenbHas mporpamMMa cgopmupoBaHa Ha ocHoBaHuM Tpeboanuit I'OCO PK, a

TaKXC Tpe60BaHPIfI HpO(I)CCCI/IOHaJIBHBIX CTaHAapTOB, COBPEMCHHOI'O PbIHKA 1 pa6OTO,Z[aTeJ'ICI71

Pe3yiabTaThbl 00VYEHM:

I1o oxOHYaHMHU JAHHOM POrPaAaMMBbI BBIIIYyCKHUKH HAYYATCH:
PO 1 — npuMeHsTh 3HaHUSI HICTOPHH, SI3BIKOB B JIOKAJIbHOW M MYJIbTUKYJIBTYPHOU Cpeie
PO 2 - ocBouTh ¥ NpUMEHATH HaBBIKU 3(H(PEKTUBHON KOMMYHHUKAIIUHU C TOCTSIMH, TApTHEPaMH,
NOCTaBIIMKAMHU B MYJIbTUKYJITYPHOH cpeie, IPUMEHATh HaBbIKU paOOThl B KOMaH/IE;
PO 3 - mnpoBoauTh aHanmM3 KEHCOB, COJAEPKAIIMX MPOOJIEMHBIE BOMPOCHI  CEpHI
TOCTEIIPUMMCTBA U YCIYI M BHEIPATH IPHUHLMIIBI IIPOCKTHOIO MEHEKMEHTa B IIPOLECC



pewieHUss TpoOJIeM OMNMEPalMOHHOTO, OPraHU3allMOHHOTO, YIIPABICHUECKOTO XapaKTepa;
IPOSIBJIATH TBOPUECKUH MOAX0/] U THOKOCTh B IPUHATHU PELICHUN 0 pabO4rM BOIIPOCaM;

PO 4 - BeIABIATH U OLIEHUBATh NPOOJIEMbI KauecTBa 00CITy>KMBAaHUs B MpoLieccax yIpaBIeHUs
OTEJISIMU M PECTOpaHaMM U JPYTUX NPEAIPUIATHAX UHAYCTPUN TOCTEIIPUUMCTBA;

PO 5 - npumeHATH cTaHIapTHBIE MPOLEAYphl 0€30IACHOCTU U CTaHAAPThl CEPBHCA, & TaKXKe
pelars OrpaHU3allMOHHBIE BOIPOCHI B  OINECPAMOHHOM JESATEIBHOCTH NPEIIPUATHN
OOLIECTBEHHOI'O NHUTaHMUA W OTAENaX €4bl M HAIUTKOB B OTENSX, a TaKkke B JPYyrux
NOJIpa3/iesICHUsX OTEIIs;

PO 6 - muaHupoBarh, OpraHU30BBIBATH U IPOBOJUTH MEPONPUATHS JIOKAJIBHOIO TakK U
MEXIYHApOJAHOTO MacmTaba, a TakKe 3amyckarb OW3HEC TPOEKThl, TMPUMEHSA
ylpaBJIeHYEeCKHE, MAPKETUHIOBbIE U ()MHAHCOBBIE CTPATErHH;

PO 7 - Bnanmerp cragaptamMu O0OCIyXKMBAaHHUS HOMEPHOro (OHJa B OTENAX, BBIIOJHATDH
HEOOXOUMBbIE YCIIyTU JUIsl OOCIIy>)KMBaHUS HOMEpPHOro (oHAa A rocTel M OonepupoBaTh
HEO0XO0IMMBIM CIIELIUAIbHBIM 000pYI0BaHUEM;

PO 8 - pa3pabaTbiBaTh JOKYMEHTHI [10 IPUHIUILY CTaHIAPTHBIX ONEPALMOHHBIX MPOLIECCOB;
PO 9 - npumeHsTh KaueCTBEHHBIE M KOJMYECTBEHHBIE METOJbl MCCIEJOBAHUS B MHAYCTPUU
roCTENpUUMCTBA;

PO 10 - paborath ¢ pa3nuYHbBIMU TUIIAMHU ONEPALMOHHBIX CUCTEM, UCIOJb3YEMBIX B KPYIHBIX
TOCTUHUYHBIX CETAX U PECTOPAHAX;

PO 11- ucnonp3oBaTh JydllMe MPAKTUKH HMHIYCTPUU TOCTEIPUUMCTBA IpHU pa3paboTkKe
OIEPAallMOHHBIX U CTPATErMYECKUX IIAHOB;

PO 12 - 3amyckarh M BecTH OM3HEC MPOEKTHl B cepe rocTenpuuMcTBa (TOCTUHUYHBIA U
pecTopaHHbII MEHEIXKMEHT).

3 KPUTEPUU OLHEHKHU PE3YJIbTATOB OBYUEHUS PE3YJIIBTATOB
OBYUYEHMUS OBPA3OBATEJIbHOM ITPOI'PAMMBI

VY4eOHble JOCTM)KEHHS (3HAHMS, YMEHHUS, HABbIKW W KOMIIETEHIMH) OOyYaroluxcs
olrieHMBaroTcs B 6aytax nmo 100-6anpHOM 1IKaie, COOTBETCTBYIOIIUX MPUHATON B MEXTyHAPOIHON
IpakTHUKe OyKBEHHOM cucTeMe (TOJIOKHUTENbHbIE OLIEHKH, 0 Mepe yObIBaHUA, OT «A» 10 «D»,
«HEYyOBJIETBOPUTEIBHO» — «FX», «F») ¢ COOTBETCTBYIOIUM IU(PPOBBIM SKBUBAJIEHTOM 1O 4-X
OayuIbHOM HIKase:

BbykBenHas oneHka GPA IIponeHTHI TpagumonHas oneHka
A 4,0 95-100
OTJIMIHO
A- 3,67 90-94
B+ 3,33 85-89
B 3,0 80-84
XOpOILIO
B- 2,67 75-79
C+ 2,33 70-74
C 2,0 65-69
C- 1,67 60-64 YAOBIETBOPUTEIHHO
D+ 1,33 55-59




D- 1,0 50-54

FX* 0,5 25-49
HEY0BIETBOPUTEIHEHO

F 0 0-24

4 KATAJIOI OBPA3OBATEJBHOM ITPOT'PAMMBI

a. OO0umime cBeneHus

Ne Hassanue noJss IIpumeyanue
1 Kon u knmaccuduxarust 6B11 Ycayru
o0sacT 0Opa3oBaHus
2 Kon u knaccuduxaryst 6B111 Cdepa obcay:xuBanus
HampaBJICHUH OATOTOBKU
3 I'pymma o6pa3oBaTenbHBIX B091 Typuszm
porpaMm
4 HanmenoBanue 6B11101 —-T'OCTEITPUNMMCTBO
00pa3oBaTeabHON IPOTPaMMBI
5 Bug OIT Hosas OI1
6 Henp OIT MMOJITOTOBKA BbICOKOKBaJIM(DUIIMPOBAHHBIX KaJpoOB B cdepe
TOCTETIPUMMCTBA, C MYJIbTHAUCLUUIUIMHAPHBIM  BUACHUEM
pa3BUTHA TOCTHHUYHBIX, PECTOPAHHBIX M TYPUCTHYCCKHX
MPOAYKTOB. B3palmnBaHue agantupymbIX KaJpoB K OBICTPO-
MEHSIOIEMYCS  MUpPY, TOTOBBIX K  MHOTOCTOPOHHHUM
KomadopanusM M pa3BUTHIO MAJOro M CpeldHero OusHeca B
chepe TOCTEMPUUMCTBA KaK Ha JIOKaJbHOM TaK W
MEXyHapOIHOM PHIHKaX.
7 Yposens no HPK 6 NQF
8 Yposens no OPK 6 EQF
9 Pesynbrarsl 00yueHus PO 1 — mpuMmeHATh 3HaHMSI UCTOPHH, A3BIKOB B JIOKAIBHON U

MYJIBTUKYJIBTYPHOU cpefie

PO 2 - ocBouTh M TPUMEHATH HaBBIKH 3((HEKTHBHOI
KOMMYHHKAIIUM C TOCTSIMH, MapTHEPaMH, MOCTABIIMKAMU B
MYJBTHKYJIBTYPHOH cpele, NPUMEHSTh HaBBIKM paboTHl B
KOMaH/JIE;

PO 3 - mpoBoanTh aHanmu3 KeHCOB, coAepKamux MpodIeMHbIe
BONPOCH c(epbl TOCTENPUUMCTBA W YCIAYT M BHEAPATDH
MPUHIUIBI TPOSKTHOIO MEHEUKMEHTA B IPOLECC pPEeIIeHHS
npoGiiem OIIepPaNMOHHOTO, OPraHN3aIlMOHHOTO,
YIPaBIIEHUYECKOTO XapaKTepa; MPOSBIATH TBOPUECKUI MOAX0X




¥ THOKOCTPH B MPUHATHN PEIICHUN TT0 pab0YnUM BOTIPOCaM;

PO 4 - BBMBIATP W OIEGHWBATH IPOOIEMBI KadecTBa
oOCTyXMBaHHMS B TpOIECCaX YNPABJICHUS OTCISAMH U
pecTopaHamMd M JIPYTHX ~ NOPSANPUATHIX  HHIYCTPUU
TOCTENPHUHMCTBA;

PO 5 - npuMeHsATH CTaHOAPTHBIC TIPOIEAYPHI 0€30MaCHOCTH H
CTaHIAPThl CEpPBUCA, a TaKXKE pellaTh OrpaHU3AIUOHHEIC
BONPOCHI B OINEPAllMOHHOM JESATEIBHOCTH MPEANPUIATHI
OOIIIECTBEHHOTO THTAaHUS M OTJAEIaX €Ibl M HAIUTKOB B
OTeNsX, a TAKXKE B IPYTUX MOJPA3ICICHUIX OTEIS;

PO 6 - mnnaHupoBaTh, OpraHHW30BBIBaTH U IPOBOAUTH
MEpOIPUATHS JOKATBHOTO TaK M MEXIyHAapoaHOTro Maciirada,
a TaKkKe 3amyckarb ~ OW3HEC  TPOEKTHI,  MPUMEHSIS
yIpaBJIeHYECKHe, MApKETHHTOBbIE U (PUHAHCOBBIE CTPATEINH;

PO 7 - Bnagets cragaptamu 00CITy>KMBaHUSI HOMEpPHOTO (hoH/a
B OTCIIAX, BBIIIOJIHATH HCO6XOIII/IMI)IC yCIIyru JJIsA
00CITy>KUBaHHsI HOMEPHOTO (POHMA ISt TOCTEH W ONEepUPOBATh
HEO0OXOJUMBIM CTIEIHATHHBIM 000PYIOBaHUEM;

PO 8 - pa3pabarbiBaTh JOKYMEHTHI IO IPHHIIAITY CTAHAaPTHBIX
OTIepaIOHHBIX MPOLIECCOB;

PO 9 - MMPUMECHATh KQYECTBCHHBIC U KOJIMYCCTBEHHLIC MCTO/IbI
HCCJIICA0BAHU B MHAYCTPHUHU IT'OCTCIIPUNMCTBA,

PO 10 - paGoratp Cc pa3nUYHBIMH THUIAMH ONEPALMOHHBIX
CHUCTEM, HCIIOJIb3YEMBIX B KPYIIHBIX TOCTHHHYHBIX CETAX U
pecTopaHax;

PO 11- wucnonp3oBaTe JydilM€ NPaKTHKH HHAYCTPHH
TOCTCTIPUMMCTBA  TPH  pa3pabOTKE  OMEpalMOHHBIX |
CTpaTernyecKuX IIaHOB;

PO 12 - 3amyckarb W BecTH OHM3HEC NPOEKTHI B cdepe

TOCTETIPUIMCTBA (TOCTUHUYHBIHA u pecTopaHHBIH
MEHE[KMEHT).

10 | ®opma obyueHHs Ounasn

11 | A3b1k 0OyueHus AHTIMACKun

12 | OO0beM KpeauToB 248

13 | IIpucyxmaemast bakanaBpuar (bakamaBp B o0aactu ycayr mo OII

aKaJCMHNYCCKas CTCIICHb

I'ocrenpunMcTBO)




4.2 MaTpuua cCOOTHeCeHHsI Pe3y/IbTATOB 00y4eHusi 00pa3oBaTe/bHON MporpaMmbl ¢ GopMHPyeMbIMH KOMIIETEHUIMAMH

Jucuuniauna / Pe3yasTaTsl 00yueHus: PO1 PO2 PO3 PO4 POS PO6 PO7 POS8 PO9 PO10 PO11 PO12

Contemporary History of Kazakhstan

Kazakh / Russian (A1, A2, B1, B2, Cl)

Kazakh / Russian (A1+, A2+, B1+, B2+, C1+)

NERNE

Cambridge English (B1, B2, C1)

Information and Communication Technologies

dunocodus 1 HACHTUIHOCTH B COBPEMEHHOM N4
mupe |

dunocodus 1 HASHTUIHOCTH B COBPEMEHHOM
mupe 11

Basics of Tourism Studies N4

2P| A AN R RN

Introduction to Hospitality - M3, M4 N4 v

[y
S

CSI (Creativity. Service. Intelligence)

p—
=

®duznueckas KyJabTypa

k.
N

Project planning for Tourism & Hospitality v v v v v

Crosscultural communications - M2 N4 Vv v

k.
w

k.
>

HR management in Tourism & Hospitality v v v v

[
bl

Cambridge English (B1+, B2+, C1+) v

[y
a

Business English in Tourism and Hospitality N4 v

Research methods 1 V4 V4

[
N

Research methods 2

[y
*
<
<

[y
o

Introduction into Accounting for Tourism & v v v
Hospitality - M2

[
=

Foreign Language I (A0,Al)

)
—-

Foreign Language II (A2)

o
N

Foreign Language III (B1) - M2

NENENEN

Foreign Language IV (B2)

)
»

)
>

Tourism Marketing, digital development and Al -
M3

RGNS LN

Consumer Behaviour - M3 J

)
n




26.

Microeconomics

27.

Investment management - M2

28.

Food production and safety* ** - M2

29.

Tourism Law

30.

Customer service and loyalty creation* ** - M1

31.

Ecotourism

32.

Business and leadership - M2

33.

Tourism Management

34.

Urban Tourism

35.

Food&Beverage Management* - M2

NIENENES

36.

Event Management* ** - M2, M3

37.

Marketing and managing tourist destinations - M3

&

<

38.

Entrepreneurship and Innovation in Tourism &
Hospitality - M3

39.

Sustainable Tourism

40.

Food and beverage service* ** - M1

41.

Front office management and operations* ** -
M1

42.

Yield and revenue management - M1

43.

Bar&beverage service and management* ** -
M1

SN S S

10




4.3 CBegennsi 0 moayssax/aucuuniinHax / Information about modules/disciplines /Moayabaep/monaep Typajibl aknapar

Ne HaunmeHnoBanue Kpartkoe onucanne TuCUMIVINHBI (1€, OCHOBHBIC aCTIEKTHI U JIp.) KomnoneHnr Kpeautsl HTorosas oneHka
JAUCHHUILTHHBI
I xypc
1. CoBpemeHHast uctopusi | Haumenosanue: CoBpemenHas ucropus Kazaxcrana Oxsamen
Kazaxcrana
Omnucanne: CoBpeMeHHas ucrtopus Kasaxcrana — xypc, HanpaBieHHBIH Ha U3y4eHHE OCHOBHBIX
Kasipri Kazakcran Tapuxst NIEpHO/IOB M 3aKOHOMEpHOCTEH B ncropun Kazaxcrana. /luciuminHa akieHTUPyeT BHIMaHNE Ha
npoOieMax CTaHOBJICHHMS M pa3BUTHS ToCyJapcTBeHHOCTH B Kasaxcrame, IyXoBHOH u
Contemporary ~ History  of | \iarepyansmoit Ky sTypbi, HelPepEIBHOCTH U MIPEEMCTBEHHOCTH STHOTEHESA.
Kazakhstan
3agaun JUCLUIIIMHBL: PACKPBITH OCHOBHBIE MTPOOIEMBI OT€YECTBEHHOW NCTOPUH U O3HAKOMUTH C
HayYHBIMH METOJaMH HCTOPHYECKOrO aHaiuu3a JUIs (OpMHpPOBaHMS KPHUTHUECKHX CYXICHUH O
3HAKOBBIX COOBITHAX M JIMYHOCTAX B Hcropun Kaszaxcrana. HoBblil ¢(opmar IUCIUIIIMHBI
IIpeAroyaraeT U3y4eHHe MCTOPHH 4Yepe3 aHajM3 MOJMTHYECKON M COIMANbHON AESTEIbHOCTH
BBIJAIONINXCS JIIOJEH Pa3HBIX IEPHOAOB, BHECHIMX CBOW BKJIAJ B YKpEIUICHHWE Ka3aXCKOH
rOCyJTapCTBEHHOCTH M 00O0TaIlIeHHE Ka3aXCKOM KyJIbTypHI.
[IpepeKkBU3UTHI: - 00Jj/OK 5

Araysr: Kazipri Kazakcran tapuxsl

Cunarramacer: Kasipri Kazakcran tapuxel — KasakcraH TapuxbIHAArbl HETI3rl KE3CHAEP MCH
3aHJBUIBIKTAPIbI OKyFa OarbITTairal Kypc. [Ton KasakcTanaarsl MEMJICKETTUTIKTIH KAJIbINTACYbI
MEH JIaMybl MoceJeliepiHe, pyXaHH XKOHE MaTepUaIbl MOJICHHET, ITHOTCHE3/IiH Y3MiKCi3/iri MeH
JIOCTYP JKaIFacTHIFbIHA 0a3a Ha3ap aydapTajbl.

ITon mingeTTepi: Kazakctan TapuxblHIA €3 13iH KaJAbIpFaH OKUFalap MEH TYJIFanap Typaibl
CBIHU OMJIay/bl KAJBINTACTHIPY YIIIH OTaHABIK TAPUXTHIH HETI3T1 MoceNelepiH alry KoHe TapUXH
TaNIayblH FBUIBIMU JIICTEPIMEH TaHBICTHIPY.

IToHHIH *aHa KaablOBl TAapHXTHI Ka3aK MEMJIEKETTITiHiH OeKyiHe »XoHe Ka3zaK MOJICHHETIHIH
OarobIHa ©3 YJIECTEPIH KOCKAH op Ke3eHJIeTi TYJIFaap IbIH CasICH JKOHE JIEYMETTIK KbI3METTEpiHe
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TaJjay XYPrizy apKbUIbl OKBITYABI YCBIHYIA.
IIpepexBusurrep: -
Course Title: Contemporary History of Kazakhstan

Description: Contemporary History of Kazakhstan is a course on the main stages of the history of
Kazakhstan that focuses students’ attention on the issues of formation and development of
independent statehood in Kazakhstan, its national heritage and continuity of ethnogenesis. The
main objectives of the course are to teach students key historical stages of the country, basic
scientific methodology of historical knowledge to develop critical judgments about key events
and figures in the history of Kazakhstan. New format of the course suggests studying history
through the analysis of political and social activities of leaders and outstanding individuals of
those periods and their contribution to the formation of Kazakh statehood and enrichment of
Kazakh culture.

Prerequisites: -

Kazaxckuit s3p1x/ Pycckmii
s3Ik (Al; A2; B1; B2; C1)/

Kazak Tini// Opsic Timi (Al;
A2; Bl1; B2; Cl)/

Kazakh / Russian (Al, A2,
B1, B2, Cl1)

HanmenoBanwue: Kazaxckuii si3pik (Al; A2; B1; B2; Cl1)

Omucanue: Kypc cnoco6ctByeT GOpMUPOBaHUIO Y OYIyIIUX CHEIUAINCTOB KOMMYHHUKAaTUBHOM
KOMIECTCHINU — YMCHUIO NMPUMCHATH A3BIK B PA3JIMYHBIX CUTYyaAIUAX e)KeL[HeBHOﬁ u Hay‘lHOﬁ
C(bepm, YC€pe3 HABLIKK TOBOPECHMS, HAITMCAHUA, Ay ITUPOBAHUA U UYTCHU.

[IpepexBU3NTHI: HE TPEOYIOTCS
HammenoBanue: : Pycckwmii si3p1k (Al; A2; B1; B2; Cl1)

Ommcanne: Kypc ciocobctByeT OpMUPOBAaHUIO y OyIyHNIMX CHEHHAINCTOB KOMMYHHKAaTHBHON
KOMITETEHIINM — YMEHHUIO MPUMEHATH S3bIK B PA3IMYHBIX CUTYalMsIX €KEAHEBHOH W Hay4HOU
cdepsl, yepe3 HaBBIKM TOBOPEHUS, HAITMCAHUS, ayAUPOBAHUS U YTCHUSL.

[TpepexBU3UTHL: HEe TPEOyrOTCS

Araysl: Kazak timi (Al; A2; B1; B2; C1)

Cunarramacsl:Kypc Oonamak MamaHIap/blH KaThICBIM KY3BIPETTEpiHIH KaJbIITacyblHa — TUIAIL

O0O0JI/OK

Okzamen
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AUTBIIBIM, JKa3bUIBIM, TBHIHAAIBIM >KOHE OKBUIBIM JAF[bUIapbl apKbUIBI TYPJi KYHICTIKTI
XKarJasTTapAa, FeUIBIMU OpTa/ia KOJIAaHa alyblHa BIKITAIAacalbl.

IIpepexBusurrep: -
Araysr: Opseic Timi (Al; A2; B1; B2; C1)

Cunatramacel:Kypc Oonamak MamaHIapIblH KaThICBIM KY3BIPETTEpiHIH KaJbIITacyblHa — TUIAL
QUTBUIBIM, Ka3bUIBIM, THIHAAIBIM JKOHE OKBUIBIM JaF[bUIapbl apKbUIBI TYPJi KYHZIETIKTI
XKaFraaaTTap/a, FhUIBIMU OpTaja KoJlJaHa alyblHa BIKIAJIacabl.

IIpepexBusurrep: -

Course Title: Kazakh language (Al; A2; B1; B2; Cl)

Description: The course develops future specialists’ communication competence — the ability to
apply language in various every-day and professional situations by focusing on speaking,
writing, listening, and reading skills.

Prerequisites: - /GED 1102
Course Title: Russian language (A1; A2; B1; B2; C1)

Description: The course develops future specialists’ communication competence — the ability to
apply language in various every-day and professional situations by focusing on speaking,
writing, listening, and reading skills.

Prerequisites: - /GED 1102

Kazaxcknit  s3p1x/  Pyckuit
s3Ik (Al+; A2+; Bl+; B2+,
Cl+)

Kazak Tini/ Opsic Tim (Al+;
A2+; Bl+; B2+; Cl1+)

Kazakh / Russian (Al1+, A2+,

Haunmenoranue: Kazaxckwuii si3b1k (Al+; A2+; B1+; B2+; Cl1+)

Ormucanue: Kypc cnoco6cTByeT GOpMUPOBAHUIO y OyIyIIUX CIEIUATHCTOB KOMMYHHUKATHBHOK
KOMIETCHIINA — YMCHHUIO TPUMCHATH S3BIK B PA3JIMYHBIX CHTYalUsIX S)KCIHCBHOW WM HAy4YHOU
ctepsbl, Yepe3 HABBIKU FTOBOPEHUS, HAIIMCAHMS, Ay TUPOBAHUS U YTCHUS.

[IpepexBu3UTH: HE TPEOYIOTCS

OO0JI/OK

Oxzamen
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Bl1+, B2+, C1+)

HammenoBanwme: Pyckuii s3p1k (Al+; A2+; B1+; B2+; Cl1+)

Omnucanune: Kype crnoco0cTByeT HOpMUPOBAHUIO Y OYAYIIUX CHCIUAIACTOB KOMMYHHKATUBHOU
KOMIIETCHIIMM — YMEHHUIO MPUMEHSTH S3bIK B PA3IMYHBIX CHTYal[HsSIX €KCAHECBHON U HAy4YHOM
cdepsl, yepe3 HaBBIKK FOBOPCHUSI, HAITUCAHUS, Ay AUPOBAHUS U YTCHUSL.

[TpepexkBU3UTHL: HEe TPEOYIOTCS

Araysr: Kazak timi(Al+; A2+; Bl+; B2+; Cl+)

Cunarramacel:Kypc Oonamax MamaHIapAblH KaThICBIM KY3BIPETTEpiHIH KaJbINTacyblHa — TUIAI
AUTBIIBIM, Ka3bUIBIM, TBHIHAAIBIM JKOHE OKBUIBIM JaFAbUIaphl apKbUIBI TYPJl KYHACMIKTI
XKarJasTTapAa, FeUIBIMU OpTa/ia KOJIAaHa alyblHA BIKITAIAacalbl.

[pepexBusutTTEp: -
Araysr: Opsbic Timi (Al+; A2+; B1+; B2+; C1+)

Cunarramacel:Kypc Oonamak MamaHIap/blH KaThIChIM KY3bIPETTEPiHIH KaJbIITaCyblHa — TLIAL
QNTBUIBIM, Ka3bUIbIM, TBHIHAAIBIM JKOHE OKBUIBIM JaF[bUIapbl apKbUIBI TYPJ KYHZIETIKTI
KarJasTTap/a, FhUIBIMU OpTajia KOJIZIaHa alyblHa BIKITAIAacabl.

IIpepexBusurrep: -

Course Title: Kazakh language (Al+; A2+; B1+; B2+; C1+)

Description: The course develops future specialists’ communication competence — the ability to
apply language in various every-day and professional situations by focusing on speaking,
writing, listening, and reading skills.

Prerequisites: - /GED 1102
Course Title: Russian language (Al+; A2+; B1+; B2+; C1+)

Description: The course develops future specialists’ communication competence — the ability to
apply language in various every-day and professional situations by focusing on speaking,
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writing, listening, and reading skills.

Prerequisites: - /GED 1102

Cambridge English (B1, B2,
Cl)

HaumenoBanue: Cambridge English: B1 Preliminary**

Omnucanue: [aHHBINH Kypc pa3paboTaH B cooTBeTcTBHH ¢ nporpammoii Cambridge PET. B xoxe
Kypca CTYIOEGHTBl HaydaTcs YBEPEHHO HCIIONBb30BaTh SI3BIK B pEalbHBIX cuTyanusx. Kypc
npeaHasHa4yeH it 6a3oBbix nosb3oBateneil (CEFR A2) ¢ ypoBHem “pre- intermediate level” u
roMoraeT cTyAeHTaM JocThdb ypoBHs Bl. Kypc HampaBneH Ha pa3BUTHE KOMMYHHUKaTHBHBIX
HaBBIKOB T'OBOPEHUS, ayIUpPOBaHHs, YTEHHS W MHChbMa, PAacCUIMPEHHs CJIOBApHOTO 3amaca |
rpamMaTuku.B1 Preliminary SIBJISIETCSL  KBATM(HKALMEH CPEHEro YPOBHS CIOKHOCTHH
MOJTBEPIKIIAET, YTO BbI BJIaJIe€TE OCHOBAMH SI3bIKA.

IIpepexBu3UTHI: -
HammenoBanne: Cambridge English: B2 First**

Omnmcanue: First Certificate in English pa3paboran mis cryaeHToB ¢ ypoBHem Bl mis Goiee
3 deKTHBHOr0 00y4YeHUs Ha AHTJIMHACKOM s3blke. J[aHHBIA Kypc HampaBieH Ha pa3BUTHE
HaBBIKOB YTEHHs, MHCbMa, ayIUPOBAHUs, TOBOPSHHUS, a TAKKE H3YYCHHE OCHOBHBIX TEM IO
rpamMMaTHKe U BOKaOyJIsIpy, HEOOXOAMMBIX Ha JJaHHOM ypoBHe. Kypc BKitodaeT B ceosi:

-AYTEHTUYHBIC TCKCThl JUI1 YTCHHUA W ayJAUO 3alliCH, KOTOPLIC CHOCO6CTByIOT PAa3BUTHIO
OCHOBHBIX TCXHHUK U CTpaTeFI/Iﬁ YTCHHUSA U ayAUPOBAHUS;

-CHCTeMaTHYECKUHA 1oaxoa B O6y‘IeHI/II/I TOBOPCHMUIO, BKJ'IIO‘IaIOH.IHfI B ce0s1 rOTOBBIE MOACIN U
MPUMEPHI I YIYUIICHUSI KOMMYHUKAIIUU Ha AHTJIHHCKOM SA3BIKEC;

-IIOIIArOBBII noaxoa B O6y‘I€HI/II/I MUCbMY € MTOMOIIBIO T'OTOBBIX 1a0JIOHOB U IIPpUMEPOB;

-KOMIUIEKCHOE M3yYeHHE OCHOBHBIX TEM IO TpaMMaTHKE W BOKaOYJsApy, HEOOXOIMUMBIX IS
YCHENIHOTO OCBOCHUS YPOBHSL.

IIpepexBu3uTHI: -

00J]/OK

10

Okzamen
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Hammenosanne: Cambridge English: C1 Advanced**

Omnucanne: Kypc paspaboran mig cTyaeHToB ¢ ypoBHeM aHriuiickoro B2-Cl. Kypc pa3BuBaet
HaBBIKH YTCHHMS, ITMCbMa, ayAUPOBAHUS, TOBOPEHHS, a TAKXKE 00y4acT OCHOBHOH rpaMMaTuke u
BokaOymsapy. Ilo 3aBepmieHHIO Kypca CTYIOEHTHI CMOTYT HPOJEMOHCTPHPOBATh DS HAaBBIKOB
YTEHHS, BKJIIOYAIOMNI MTOHUMaHUE ONpeIeIEHHON MH(POPMAIK, OCOOEHHOCTH OpTaHU3aluyd 1
CTHJISI TEKCTA, a TaK)Ke ero CTPyKTypbl. CTyIeHTHI CMOTYT IHCAaTh Pa3lIH4YHbIC 3CCE, a TaK XKe
MIOHNMaTh YyBCTBA, HAMEPEHHs, MHEHHS, HE/COTJaCHE W OCHOBHYIO CYTh IPOCIYIIaHHOTO
TekcTa. CTyIeHThI CMOTYT KOMMYHHUIIUPOBATh HAa Pa3TOBOPHOM aHTJIHHCKOM.

[IpepeKBU3UTHL: -
Araysr: Cambridge English: B1 Preliminary™**

Cunarramacel: Atanmbiin kypcCambridge PET OGarmapnamackina colikec o3ipienren. Kype
0aphIChIHAA CTYICHTTED IIBIHAKBI (6MIpJIIK) JKaFgasTTapaa TUIAI CeHIMII KOJJaHyFa YHPEHEI.
Kypc «pre-intermediate level» nerreiini 6a3ansik Konmganymsoiapra (CEFR A2) apranran sxoHe
cryaenrrepre Bl peHreitine sxeryre kemekrecesi. Kypc alThUIbIM, THIHIATIBIM, OKBLUIBIM MEH
JKA3bUTBIM CHSKTBI KATBICHIM JIAFbLIAPBIH IAMBITYFa, CO3/IIK KOP MEH rpaMMAaTHKAHbI KEHEHTYTe
OarpiTTanFad. Bl Preliminary kypaeminiri opTa qeHrewi OLTIKTITIK 00BN TaOBUIABI, 9pi Ci3/iH
TIJIIIH HETIi31H MEHIepreHiHi3 i pacTaiabl.

[pepexBusutTep: -
Araybr: Cambridge English: B2 First**

Cunarramacel: First Certificate in English Bl nenreiini cryaeHTTepre arbUIIIBIH TiTIHAE
TUIMJIIPEK OKybIHAa apHaJIBIN 93IpJieHreH. ATanraH Kypc aWTBUIBIM, THIHAQJIBIM, OKBUIBIM MEH
Ka3bUIBIM JaF[bpUIapblH JambiTyra apHainradn. COHbIMEH KaTap OyJl JeHredre KaxerTi
rpaMMaTHKa MEH BOKaOyJsipra KaTBICTBI HEri3rl TaKbIPBINTApIBl YHPEHIN, MeHrepyre
OarbITTalIFaH.

Kypec:

-OKbIJIBIM ME€H TbIHJIAJIbIMHBIH HeFiSFi TCXHUKAJIApbl MEH CTPATCTUAIAPBIH JaMbITyFa BIKIIAJI
€TEeTiH TyNmHyCcKara 6apabap MoTiHAEp MEH ayamka30anapibl;

-aFBUIIIBIH TUTIHACT1 KaphIM-KaTBIHACTHI KAKCApTyFa apHAIFaH JaibIH YITIep MEH MbICaJap Ibl
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KaMTHUTHIH alTBUTBIMIBI UTEPTYACT] KYHEi aMall-ToCcaepIi;

- JMadbIH YJIT1 MEH MBICAJIIap KOMETIMEH Ka3bUTBIMIBI MEHTCPTYre apHalIFaH KaJaMIbIK amal-
TociIaepi;

- JIGHIeWIl HOTIKENl Wrepyre KaKeTTi rpaMMaTHKa MeH BOKaOyJssip OOWBIHIIA MaHBI3JIbI
TaKbIPbINTap KEMICHIH MEHrepy/1i KaMTHIbI.

IIpepexBusurrep: -
Araysr: Cambridge English: C1 Advanced**

Cunarramacel: Kypc arpummmeia T1imi B2-C1  nmeHrefiinzmeri crynenrtrepre aprHamraH. Kypce
AUTBIIBIM, THIHIAJIBIM, OKBUIBIM MEH Ka3bUIBIM JaF[bUIAPBIH JaMbITyFa apHasraH. COHBIMEH
KaTap BOKaOyIIsIp MEH HeTi3ri rpaMMaTHuKaHsb! yiipereni. Kype askramraH coH cTyaeHTTep Oenrini
0ip akmaparThl, MOTIHHIH YHBIMIACTBIPBUIYBl MEH CTHWIBIIK, KYPBUIBIMIBIK €pEKIIENiKTepiH,
TYCiHYIi KaMTUTBIH OipKaTap OKBUIBIM JaFaplIapelH KepceTe ananel. CTymeHTTep TYpIi
sccenepi jkaza Oinesl, THIHAAIFAH MOTIHHIH HETI3rl TYHIHIH JXoHE ce3iMaepni, HHeTTep/i,
mikipJaepi, kemicin-kenicrneyaityicine ananpl. CTyJeHTTep aybl3eKi aFbUILIBIH TUTIHAE KapbIM-
KaTbIHAC JKacal anafpl.

IIpepexBusurrep: -
Course Title: Cambridge English: B1 Preliminary*

Description: This course is designed in accordance with Cambridge English: Preliminary
program (PET). The course gives students the confidence to communicate effectively in real-life
situations. The course is built for basic users (CEFR A2) with pre- intermediate level and helps
students to progress further to Bl level. The course aims to develop communicative skills of
speaking, listening, reading and writing, extend vocabulary and grammar range. This course
shows you have mastered the basics.

Prerequisites: -
Course Title: Cambridge English: B2 First*

Description: First Certificate in English is designed for students with B1 level to help them study
effectively in English. The course teaches and develops reading, writing, listening, and speaking
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skills as well as essential grammar and vocabulary. More specifically it offers:

-authentic reading texts and listening tasks providing training in the reading and listening
techniques and strategies;

-a systematic approach to speaking tasks providing models for students to follow and clear
outcomes for improved performance;

-a step-by-step approach to writing tasks with models to work from and sample answers;

-comprehensive coverage of all major grammar and vocabulary areas tested in the First
Certificate Exam.

Prerequisites: -
Course Title: Cambridge English: C1 Advanced*

Description: The course is designed for students with B2-C1 levels of English. The course
teaches and develops reading, writing, listening, and speaking skills, as well as essential
grammar and vocabulary. Upon the completion of the course, students will demonstrate the
variety of reading skills, including understanding specific information, text organization features,
tone and text structure. Students will be able to write diverse essays, show understanding of
feeling, attitude, opinion, purpose, agreement, and gist. Students will be able to interact in
conversational English.

Prerequisites: -

HudpopmanmonHo-
KOMMYHHKalMOHHBIE
TEXHOJIOTUH

AKnapaTThIK-
KOMMYHHUKALUSUIIBIK
TEXHOJIOTUsIIap

Information and
Communication
Technologies

HaumenoBanue: I/IH(I)OpMaL[I/IOHHO- KOMMYHUKAIIMOHHBIC TEXHOJIOT'NH

Omucanue: Jlucuumimaa « MTHGOPMAIIMOHHO — KOMMYHHUKAIIMOHHBIE TEXHOJIOTHI CITOCOOCTBYET
Pa3BUTHIO U 3aKPEIICHHUIO MPAKTUIECKUX HABBIKOB pa0OTHI C MHPOPMAITMOHHBIMHU
KOMMYHUKAIIMOHHBIMH ~ TEXHOJOTHSAMH B TIPO(PECCHOHANBHON cdepe, COBEPIICHCTBYET
MPAKTUYCCKH MPHOOPETEHHbIC 3HAHWS W HABBIKH Pa0OTHI C COBPEMEHHOH KOMITBIOTEPHOU
TEXHUKOM, IPOTPaMMHBIMH IPOTYKTaMU H HHPOPMAIMOHHBIMHU CETIMH.

ITpepexBU3MTHI: -

ATayI)IZ AKHapa’ITBIK-KOMMyHI/IKaHI/IHJ'IBIK TEXHOJIOTUAIAp

00JI/OK

Oxzamen
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Cunarramacel: «AKNapaTTHIK-KOMMYHHUKALMSUIBIK —~ TEXHOJNOTHSUIAPHIIOHI  KociOm  oprazna
aKMapaTThlK KOMMYHHKAUVSUIBIK TEXHOJOTHSJIAPMEH JXYMBIC iCT€y MAIIBIKTapbIH IaMBITyFa
XKoHE OeKiTyre BIKIAJI eTe[i, albIHFaH MPAKTHKAJBIK JaFabUiap MEH 3aMaHayd KOMIBIOTEPIiK
TEeXHHKaMeH, OarjapiaManblk ©OHIMMEH »JKOHE aKMapaTThIK O KEeNiJepMeH JKYMbIC icTey
MAIIBIKTAPBIH KETULIIPE/Ii.

IIpepexBusurrep: -
Course Title: Information and Communication Technology

Description: This course is aimed at developing practical skills of ICTs in professional life,
upgrading practical knowledge and skills of working with ICTs, software and information
networks.

Prerequisites: -

dunocodus 1 UISHTUIHOCTD
B COBPEMEHHOM Mupe |

dunocodus: »ahaHany
JKoHe TyuiFa |

Philosophy: Global
Perspectives and Identity [

HaumenoBanue: ®unocodpus ¥ HASHTUYHOCTh B COBPEMEHHOM Mupe |

Ommcanne: Kypc nzyuaer YenoBeka B Kpyre COBPEMEHHBIX BOIIPOCOB U BBI30BOB, C KOTOPBIMHU
OH CTaJKMBAeTCS €XKEIHEBHO. MBI pacCMOTpUM BaxkHblE IPOOJIEMBI CYyIIECTBOBAHHS U
HPAaBCTBEHHOTO DPAa3BUTHUSA 4enoBeKa, (OPMHPOBAHME €r0 IHEHHOCTHBIX OPHEHTHPOB B
r00aIbHOM MHpE IIPU  COXPAaHEHHWH UAEHTHYHOCTH. OTBETMM Ha BOIPOCHL: €CTh JIH
HEOOX0ANMOCTb B (hMIIOCO(UU M MOXKET JIM OHA J]aTh TOTOBBIE OTBETHI HA JIMYHBIE U INI00AIbHBIC
po6JeMbl, Kak YeloBeK CyIIeCTBYeT B COCTOSHHH BHYTPEHHETo U BHeHrHero KoHdaukTa? Kak
OH OTHOCHTCSI K CBOOO/I€, TOTOB JI OH IPUHATH U TPAMOTHO MCIIOJIB30BaTh cBOOOAY? UTO 3HAUMT
CIPaBEUIMBOCTh M YECTHOCTh JJISI COBPEMEHHOTo denoBeka? SIBIsSeTcs JIM HCKYCCTBEHHBIH
MHTEJIJIEKT MIPEIEIOM pa3BUTHS deroBedecTBa? Mbl pacCMOTPUM Hacilelie HAIINX MPEAKOB Kak
JMAJIOT HPaBCTBEHHOCTH - YEJIOBEYHOCTH — YECTHOCTH - Kak (yHmament s Bamreit
JIMYHOCTHOH peann3anui.

(DI/IJ'IOCO(i)I/IH OTHOCHTCS K TOH 001acTu 3HaHHI71, KOTOpas yuuT Bac mpIcauTh 1 CO31a€T yCJIOBUA
JUIs1 HCIPEPBIBHOTO PA3BUTHSA Bac kak JlmunocTu.

IIpepexBU3UTSL: -
Artaysr: @unocodus: xahannany sxoHe TyiFa I

Cunarramacel: Anamabl KYHIETIKTI OeTne-0eT KeleTiH 3aMaHayH ChIH-TEeTeypiHAepiMeH ©3€KTi

OO0JI/OK

Okzamen

19




MOceNeNep i aschiHAa 3epaeneiini. bi3 amaMHBIH TipIIUTIK-TBIHBICHI MEH aJaMTepIITKTI
JAMYBIHBIH MaHBI3OBI MOCENeNepiH, OHBIH OipereimikTi cakrail OTHIPHIN >XahaHABIK omemze
KYHIBUIBIK ~ OaFJapliapblHblH ~KAJIBIITACYbIH capanaiiMbid. TONFakThl —cayaijiapra Jkayar
i3aecTipemi3: Aiam iIIKi )KoHE CHIPTKBI KaWIIBIIBIK JKaFAalbIHa Kajlaid eMip cypeai, puinocopus
JKeKe jkoHe kahaHIBIK Mocesenepre NaiiblH xkayantap Oepe ajnaasl Ma, OFaH KaXeTTUTiK 6ap ma?
Epkinmgikke on Kamail Kapaiapl, OOCTaHABIKTHI KaObUIIAyFa JKOHE OHBI CayaTThl KOJJIaHyFa
naiibiH 0a? ByriHri 3amMaH afaMbl YIIH OMUICTTUTIK JXKOHE amaifblK naercHimi3z He? YKacaHmsl
MHTEJUICKT alaM3aT JaMYBIHBIH IIeri OOJIBIN Ta0bUIa b Ma?

biz Ci3aiH Ty/IFaiblK COMAATYBIHBI3ABIH TYFBIPHI PETiHAC ara-0a0aMbI3bIH TOJI MYPAChIH
aIaMTepINUTIKTIH — aJaMIBIKThIH — aJalIbIKTHIH CyX0aThl PETiH/e KapacThIpaThiH 00IaMBbI3.

®unocodus Cizai oiinayra yitpererin xone Ciznig Tyira peTinae Y3iKCi3 TaMybIHbI3Fa JKaFaan
yKacalThIH OLTIM KaTapbIHA JKATaJbl.

[pepexBusutTTEp: -
Course Title: Philosophy: Global Perspectives and Identity I

Description: The course studies an Individual in the frames of contemporary questions and
challenges, which are faced daily. We will con- sider important issues of existence and moral
development of a person, values formation in the global world and how to save the identity. The
following questions will be answered: do we need a philosophy, can it give any ready answers on
personal and global problems, how an individual can exist in the state of inner and external
conflict? How does a person treat freedom, is he/she ready to accept and use freedom? What is
the meaning of justice and honesty for a modern person? Is artificial intelligence the maximum
limit a humanity can reach? We will also consider the legacy of our ancestor as a dialogue of
morality, humaneness, honesty as a base for the personal realization.

Philosophy is the field of knowledge, which will teach students how to think and will create
conditions for your continuous development as an Individual.

Prerequisites: -

®dunocodus 1 MISHTUIHOCTD
B coBpeMeHHOM mupe 1

dunocodus: »ahaHgany

HaunmenoBanue: @unocodust 1 HASHTHYHOCTL B COBpeMeHHOM mupe 11
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skoHe TyFa 1

Philosophy:

Global

Perspectives and Identity II

Omnucanne: Kypc m3ydaer YenoBeka B Kpyre COBPEMEHHBIX BOIIPOCOB M BBI30BOB, C KOTOPBIMH
OH CTaJKHMBACTCS €XEAHEBHO. MBI pacCMOTpPUM BaKHBIE IPOOIEMBI CYyIIECTBOBAHHS H
HPaBCTBEHHOTO pa3BUTHS YEJIOBEKa, (OPMUPOBAHHE €T0 IIEHHOCTHBIX OPHEHTHPOB B
rJ00aJbHOM MHpE TP COXpPaHEHMH WAEHTHYHOCTH. OTBETUM Ha BOIPOCHL: €CTh JIH
HEOOX0AUMOCTh B (MII0CO(UU M MOXKET JIM OHa JaTh TOTOBBIE OTBETHI HA JIMYHBIC U INI00AJIbHBIC
npoOieMbl, Kak YenoBeK CyIIEeCTBYET B COCTOSIHUM BHYTPEHHEro M BHemrHero koHdmukra? Kak
OH OTHOCHTCSI K CBOOO/I€, TOTOB JI OH IIPUHATH M TPAMOTHO MCIOJIB30BaTh cBOOOy? UTO 3HAUUT
CIPaBEIJIUBOCTE M YECTHOCTH IJII COBPEMEHHOTO uenoBeka? SIBisercs JM HCKYCCTBEHHBIN
MHTEJJIEKT MIPEAEIOM pa3BUTHS deroBedecTBa? MBI pacCMOTPHM HacieIUe HAIINX MPEAKOB Kak
JWaIor HPaBCTBEHHOCTH - YEJIOBEYHOCTH — YECTHOCTH - Kak (yHmament i Bamreit
JIMYHOCTHON pean3aliiH.

dunocodusi OTHOCUTCS K TOH 00JaCTH 3HAHHI, KOTOpast yYUT Bac MBICIHTB M CO3IaeT YCIOBHS
JUISL HETIPEPBIBHOTO pa3BuTHA Bac kak JInunoCTH.

IpepexBuzuthbl: Ounocodus U HASHTUIHOCTh B COBPEMEHHOM Mupe |
Ataysl: @unocodust: :xahannany sxone Tyira 11

Cunarramacel: AnamMabl KYHICTIKTI OeTre-0eT KelleTiH 3aMaHayH ChIH-TEeTeypiHIepiMeH ©3€KTi
MOcelNeNep iy aschlHAa 3epaeneiini. bi3 agaMHBIH TipIIUTIK-THIHBICKI MEH aJaMTepIITiKTI
JIAMYBIHBIH MaHBI3JIbl MOCEJIENepiH, OHbIH OipereiiikTi cakrail OTHIpbIN KahaHABIK dJeMIe
KYHIBUIBIK ~ OarJapliapblHblH ~KaJIBIITACYblH capanaiiMbi3. ToNFakThl —cayajjiapra Jkayar
i37ecTipeMis: AaMm iMiKi )aHe ChIPTKbI KaHIIBUIBIK JKaFnaiibiHIa Kanaid emip cypeni, Gunocodus
JKeKe JkoHe kahaHIBIK Maceseepre NaiibiH xkayantap Oepe anaasl Ma, OFaH KaXeTTUTiK 0ap ma?
Epkinmgikke oy Kamail Kapaiiabl, OOCTAaHABIKTHI KaObLImayFa >KOHE OHBI CayaTThl KOJIaHyFa
naierH 0a? ByriHTi 3aMaH agaMbl VIIIH SIUIETTUTIK XOHE aTaiiblK nereHiMmi3 He? JKacaHmbr
MHTEJJICKT a/[aM3aT JJaMybIHbIH I1IeTi OOJbII TabbLIa bl Ma?

biz Ci3giH TWIFanbIK COMIATYBIHBI3IBIH TYFBIPHl PETiHAE ara-0abaMbI3BIH TOJ MYPaChiH
aIaMTepIILUTIKTiH — aJaMIBIKTBIH — aJIaJlIBIKTBIH CyX0aThl peTiHJe KapacThIPaThiH 00JaMBbI3.

®unocodus Cizni oinayra yipereri xoHe Ci3ain TyiFa peTinae y3aiKci3 TaMybIHbI3Fa XKaFaai
JKacalThIH OUTIM KaTapblHa JKaTajbl.

[IpepexBusutrep: Punocodus: xxahangany xoHe TyiFa |
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Course Title: Philosophy: Global Perspectives and Identity 11

Description: The course studies an Individual in the frames of contemporary questions and
challenges, which are faced daily. We will con- sider important issues of existence and moral
development of a person, values formation in the global world and how to save the identity. The
following questions will be answered: do we need a philosophy, can it give any ready answers on
personal and global problems, how an individual can exist in the state of inner and external
conflict? How does a person treat freedom, is he/she ready to accept and use freedom? What is
the meaning of justice and honesty for a modern person? Is artificial intelligence the maximum
limit a humanity can reach? We will also consider the legacy of our ancestor as a dialogue of
morality, humaneness, honesty as a base for the personal realization.

Philosophy is the field of knowledge, which will teach students how to think and will create
conditions for your continuous development as an Individual.

Prerequisites: Philosophy: Global Perspectives and Identity I

OCHOBBI TYPHU3MOJIOTHI
Typusm Heriznepi

Basics of Tourism Studies

HanmenoBanmne kypca: OCHOBBI TypH3MOJIOTHH

Ommcanne kypca: Kypc 3HaKOMUT CTyI€HTOB C HCTOpUEH pPa3BUTHS TypU3Ma, €T0
HSKOHOMHYECKOI 3HAUMMOCTBIO M IEPCTICKTUBAMH; C OCHOBAMH €ro TepPUTOPUATILHOM
OpraHMU3aliH U yIPaBICHUEM TYPUCTCKUX JE€CTHHALMN. V3ydyeHne TaHHOTo Kypca 1acT
CTYZAEHTaM LIEJIOCTHOE MOHATHE O TypU3Me KaK OIHON M3 IPHOPUTETHBIX OTpaciieil 3KOHOMHUKH,
Kak 0 IpenMere ux Oyaymied npodeccui.

[IpepeKkBU3UTHL: HE TPEOYHOTCA
Kypctbiz araysl: Typusm Herizaepi

KypctbiH cunarramacst: Kype cryieHTTepi Typu3MHIH JaMy TapUXbIMEH, OHbIH SKOHOMHKAJIBIK
MOHIMEH KoHe OoJalllaFbIMEH TaHBICTHIPA/Ibl; OHBIH aMAKTBIK YHBIMAACTHIPY KOHE TYPHUCTIK
OarpITTap/AbI OacKapy HeTi3epiMeH KaMTaMacchl3 eTefi. by KypcTsl OKy cTyneHTTepre
TYpHU3M/Ii 95KOHOMHUKaHbIH 0aChIM CEKTOPIAPHIHBIH 0ipi, OoJamaKk MaMaHABIFBIHBIH [IOHI PETiHIe
TyTac TYCiHyre MyMKIiHZIK Oepeni.

[IpepexBU3UTTEP: KAKET STICH]I.

Course Name: Basics of Tourism Studies Course Description: The course introduces the history
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of tourism and its development, its economic value and prospective, basics of territorial
organization and destination management. The course objective is to provide students with
systematic understanding of tour- ism as a subject of their future profession.

Prerequisites: none

BBeaenue B rocTenpenMcTBO
KoHakxaiblIbIKKa Kipiciie

Introduction to Hospitality -
M3, M4

HaumenoBanue kypca: BBeneHue B rocTeipuMMCTBO

Omnucanue Kypca: ITOT Kypce mpeaiaraet 0630p cdepsl rocTenpUIMCTBA U TypH3Ma, €¢ POCTa U
Pa3BHUTHSI, OTPACICBBIX CETMEHTOB U UX OTIMYHTENbHBIX XapaKTEPUCTHK, TEHACHIIUH HTEKYIIUX
npobieM. CTymeHTbl 3HAKOMATCS C BO3MOJKHOCTSAMH KaphEpPHOTO pPOCTa U  HABBIKAMH
TPYAOYCTPOICTBA, HEOOXOAMMBIMH Uil JOCTHDKCHHUSI yCIexa B KOHKPETHBIX 00JacTsIxX
TOCTCTIPUHUMCTBA. OH TaKX€ OXBaTbIBACT HUCTOPUIO Typu3Ma, B TOM YHCJIC NAJOMHHUYECTBA,

FpaHzL—Typ, Pa3BUTHUC KCIIC3HOAOPOIKHBIX U aBI/IaCOO6HI€HPII>'I, a TAK)KC DKOHOMUMKH N0CyTa.

Kypersig ataysr: KoHakkalIbUIBIKKa Kipictie
KypctbiH araysl: KoHaxkaibuibIKKa Kipiclie )KoHe TypU3MHIH TapuXbl

KypcthiH cunarramacsl: byt kypc KOHaKKalIbUIBIK )KOHE TYPU3M HHILYCTPUSCHI, OHBIH 6CYl MEH
JlaMybl, cajla CErMEHTTEPI KOHE OJIap/IbIH €pPEeKIle CHIIATTaMajIaphl, TCHACHIHUsIAPbl MEH
arbIMJIaFbl KUBIH/IBIKTAPbIHA IOy XKacaipl. CTyJeHTTep KOHAKKANIBIIBIKTBIH Oerini Oip
caJlasiapbiH/ia TaObICTBI 00Ny YIIIH Ka)XeTTI MaHCall MYMKIHAIKTEPIMEH jKoHE )KYMBIC
JarapuIapbIMeH TaHbicaabl. COHIai-aK 0J1 KaXXBUIBIKTApABL, [ paHA-Typabl, TEMIPXKOI KIHE oye
KATBIHACBHIH JAMBITY JIbl )KOHE AEMAaJIbIC SKOHOMHKACHIH KAMTHTBIH TYPH3MHIH TapUXbIH
KaMTHIBI.

Course Name: Introduction to Hospitality and Tourism History

Course Description: This course provides an overview of the hospitality and tourism industry, its
growth and development, industry segments and their distinguishing characteristics, trends and
current concerns. Students are introduced to career opportunities and the employability skills
needed to succeed in specific hospitality fields. It also covers the history of tourism, including
pilgrimage, the Grand Tour, the growth of railroads and airlines, and the more recent expansion
of the leisure economy. Prerequisites: Basics of Tourism Studies
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10. | CSI (TBopuectBo. CepBuc. | JaHHBIH Kypc 3HAKOMHUT C METOJaMH BEICHHS IPOCKTOB, Pa3BHBACT ITOHWMAaHHE Ba)XHOCTH Oxzamen
WuTennekr) obmecTBeHHBIX paboT. B mporecce Kypca CTYIOGHTHI ONPEACISIOT Meib, W Pa3padaThIBaroOT
CTPATETHIO JINYHOCTHOrO pocta. CTyOeHTHl NPUHHMAIOT aKTHBHOE YYacTHE B Da3IMYHBIX
CSI (IprFapMarbLIBIK. YHUBEPCUTETCKUX MPOEKTAX M COIMATBHO-3HAYUMBIX MTPOETAX.
Kezmer. MHTENICKT)
Bynr xypc >kxobampl Oackapy omicTepiMeH TAaHBICTHIPAABI JKOHE KOFaMIBIK KBI3METTiH
CSI (Creativity.  Service. | vappsapuisieer Typaiabl TYCiHIKTI gaMbiTagsl. Kypc OapbIChIHOa CTYAEHTTEP MAKCATThI OOJIOK
Intelligence) AHBIKTAlIBl JKOHE JKEKE OCY CTPATETHACHIH jkKacaimel. CTyIEHTTEp YHUBEPCUTETTIH OpTYpii
y)obasapbIHa )KOHE dJICYMETTIK MaHbBI3bI Oap sko0aapra OelCceH Il KaThICaIbl.
This course introduces project management methods and develops an understanding of the
importance of community service. During the course, students define a goal and develop a
personal growth strategy. Students actively participate in various university projects and socially
significant projects.
11. | ®dusuueckas KyJapTypa HaumenoBanue kypca: «@uzndeckas KyJIbTypa» Oxsamen
JleHe IIBIHBIKTHIPY Omucanue: J{MCUMILINHA OPUSHTHPOBaHA Ha (OPMHUPOBAaHHE (PU3NUECKON KYJIBTYpPBI IMYHOCTH H
CIOCOOHOCTH HAIPaBJICHHOTO MCIOJIB30BAaHUS Pa3HOOOPA3HBIX CPEACTB (HM3MYECKOH KyJIbTYpHI
Physical Education U CIIOPTA JUIA COXPAHEHUS M YKPEIUIEHHUS 310POBbS 1
310poBoro odpasa xu3HH. CTYACHT OBJIaICBaCT 3HAHUAMHM, YMEHUSIMH [0 CAMOKOHTPOIIIO U
HaBBIKAMH CaMOCTOSITEILHOM OLICHKH
(byHKI_[I/IOHaJ'H)HOFO COCTOSAAHUSA OpTraHU3Ma.
OO0/l/OK

IIpepexBU3UTHL: HE TPeOYIOTCS
Araysl: «JleHe IIBIHBIKTBIPY»

Cunarramachl:[IoH Keke TYJIFaHBIH J€HE HIBIHBIKTBIPYBIH KaJBIITACTHIPYFa JKOHE JEHCAYJIBIK
IIeH cajlayaTThl eMip CalThIH CaKTay >KOHE HBIFAlTy VIUIH JIeHE IIBIHBIKTHIPY MEH CHOPTTHIH
OPTYpI KypaliapblH MakcaTThl Naijanany kaoineriHe OarbiTTanrad. CtyneHT OuniMm, ©3iH-31
Oakplay JaFapuIapblH JKOHE JICHEHIH (YHKIMOHANIB! JKardalblH e3 OeriHme Oaranmay
Ja¥ IbIIIAPBIH UTepei.

[IpepexBu3uTTEp: TANaN eTUIMEH I
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Course Title: “Physical Education”

Course Description: The course focuses on an individual’s Physical Education development and
the ability to use various means of physical culture and sport to maintain and strengthen health
and healthy lifestyle accordingly. Students obtain knowledge and skills on self-control and learn
to independently evaluate the functional state of their organism.

Prerequisites:-

12.

IInanupoBaHue INPOEKTOB B

chepe TypusMa u
TOCTENPUUMCTBA
Typusm JKIHE

KOHAK)KAMIbUIBIK ~ OOMBIHIIIA
OOaHBI JKOCHapIIay

Project planning for Tourism
& Hospitality

HasBanue kypca: [TnanupoBanue mpoekToB B cepe TypuzmMa u rocTernpuuMCTBa

Onwucanue kypca: B atom Kkypce ocoboe BHUMaHHME YAEISETCS YacTH dTana IJIaHUPOBAHHS
MPOEKTa, T. €. (ONpe/IeNICHHIO 1 TUIAHUPOBAHUIO NIPOEKTa), BKIIIOYAs Pa3pabOTKy MPEIIOKEHUSI.

OcHoBHas [Cjib 3TOT0 Kypca — JaTb 06].[11/16 H CICOHAJIbHBIC 3HAHUA 110 YIIPaBJICHUIO
WHBCCTUIIMOHHBIMH ITPOCKTaAMU. 10T KypC MNp€aHasHA4Y€H OJid MNPCAOCTaBJICHUA CTyACHTaM
O6H_II/IX 3HAHWUM U 3HAHUH 110 HWHBCCTUIUAM Ha BCEX dTallaxX MHBECCTUIIMOHHOI'O IMUKJIAa ITPOCKTA.

[IpenBapuTenbHBIE YCIOBHUS: -
KypcthiH TakpIpbIObl: Typn3M skoHE KOHAKKAMIBUIBIK XKOOAIAPhIH jKOCTIapiay

Kypc cunarramacer: by kypc sx00aHBIH 00aHbI KOCTapiay OeliriHe, sFHH ()KOOAHBI aHBIKTAY
YKOHE HKOCTIApIIay ), OHBIH IIIiHIE YCHIHBIC d3iplieyre OarbITTalIFaH.

Bys1 KypcThIH HEri3ri MakcaThl WHBECTHIIMSIIBIK JKoOamap/ sl 0ackapy OOMbBIHINIA JKAJIIbl YKOHE
apHaiipl Oinmim Oepy Oonbin TaObutanpl. By Kypce cryneHTTepre >K00aHbIH WHBECTHIMSUIBIK
OUKITiHIH 0apIBIK Ke3eHICPIHAC JKAJIIBI )KOHE HHBECTUIMSUIBIK OLTiM Oepyre apHaFaH.

IIpepexBusurrep: -
Course Name: Project planning for Tourism & Hospitality

Course Description: In this course a special attention is paid for the part of the project planning
phase, so (defining and planning the project) including the development of the proposal.

The main objective of this course is to give knowledge of general and specific to the
management of investment projects. This course is designed to provide students with general
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knowledge and investments in all stages of the investment cycle of a project.

Prerequisites: -

13.

MeKKyIbTypHbIE
KOMMYHHUKaIUU

MopeHueTapaibik
KOMMYHHKAIHS

Crosscultural
communications - M2

HanmenoBanue kypca: MeXKyJIbTypHbIE KOMMYHHKAIUU

Ommcanne: B pamkax BaHHOTO Kypca CTYICHTHI IO3HAKOMSTCS C SIBICHHEM MEXKYJbTYPHON
KOMMYHHUKAIliH, KOTOPOE SBISIETCS OYEHb BAKHBIM BOIIPOCOM B 3IOXY IJIOOANM3aLNH U
HHTepHaUHoHaIu3anuu. O0yJaronecs y3HaoT 00 OCHOBHBIX MOHATHAX U KaTETOPHUIX, KOTOPHIE
COCTaBIISIIOT COBPEMEHHYIO  TEOPHIO MEXKYJIbTypHOH KOMMYHHUKAIUH. Taxxe,
oOyyatomyecss M3ydaT OCOOEHHOCTH M CIOCOOBI 3(PQPEKTUBHOTO B3aMMOICHUCTBUS MEKIY
HOCHTEJIIMHU Pa3HBIX KyJIbTYP.

[TpepekBU3UTHL: HEe TPEOYIOTCS
Kypctsig araysi: MoeHHeTapaIbIK KOMMYHUKALHSL

Cumnarramchl: Bys kypc ascpiHaa cTyneHTTep *kahaHIaHy MEH MHTepHAL[MOHAIIaHy JdyipiHaeri
oTe MaHBI3IBl Macene OOJBIN TaOBUIATBIH MOACHHETApaNblK KOMMYHHKALUS KYOBUIBICBIMEH
taHbicanpl. CTyIeHTTEp Kas3ipri 3aMaHFbl MOJCHHETAPaNbIK KOMMYHHUKALUS TEOPHSICHIH
KYpaWTBIH HETi3Ti YFRIMIap MEH KaTeropusutap Typansl Oireni. CoHmaii-aKk cTyIeHTTep 9pTypdi
MOJICHHETTEP/IIH TachIMaJIaylbUIapbl apachlHAAFbl THIMJI e3apa SpeKeTTecy epeKlIeTiKTepi
MEH 9JIICTEpiH 3epTTeiIi.

[IpepexBU3UTTEP: KAXKET ETHEH I
Course Title: Cross-cultural communication

Description: The course will introduce students to the cross-cultural communication phenomenon
as an important issue in the era of globalization and internationalization. Students will know the
basic concepts and categories that constitute cross-cultural communication as a science.
Moreover, students will study the peculiarities and the ways of effective communication between
people from different cultures.

Prerequisites: not required
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14.

VYipasieHue nepcoHaloM
XKexke Kypam MeHEKMEHTI

HR management in Tourism
& Hospitality

HaunmenoBanue kypca: VYipasieHUE NEPCOHAIOM

Omucanne kypca: baszoBblii Kypc YmpaBiieHHS 4YeJIOBEUECKHMMH pecypcamMH OOBSCHSET, Kak
MOCTPOUTh 3(PQPEKTUBHYIO CHCTEMY YNpPAaBICHUS JIOABMH B opraHmzanuu. Kypc sBisercs
JIEMEHTOM MHCCHH W CTPaTeTMH KOMIIAHHHM, IOJYEPKHBACT 3HAYMMOCTh IEPCOHANa Kak
BaXHEHIIIETO pecypca pa3BUTHs, TpeOyromero wWHBeCTHIW. B cooTBeTCTBMHM C 3TOM
KOHIICTIITNEH, OymeT obcyxknatecs (GOpMUPOBAHNE KAaJPOBOU IOJIUTHKH, CTPATETHIECKOTO
MoAXo4a K YNPaBICHUIO YeEIOBEUECKMMH pecypcamu. Kypc wucciemyer TpaaulnHOHHBIE

(YHKIMH yIpaBIeHUs YeI0OBEYECKUMH PECypCaMu: TIaHUPOBaHKE NepcoHalia, Habop 1
paccTaHOBKa KaJpoOB, 3apIuiaThl W JbroThl. Llenb Kypca cOCTOMT B TOM, 4TOOBI O3HAKOMMHTb
CTYACHTOB C COBPCMCHHBIMU MCTOJaMH YIIPABJICHHSA NEPCOHAIOM M PAa3BUBATH COOCTBEHHEIE
HaBBIKH 110 IUIAHUPOBAHUIO, PEKPYTHHTY, HA€MY M OLIEHKE NepCcoHaJa.

IIpepexBu3utbl: MeHEIKMEHT
Kypersig ataysr: XKeke Kypam MeHEIKMEHTI

KyperbiH cunatramacel: AlaM pecypcTapblH OacKapyIblH HETi3Ti Kypchl yibIMIa azamaapsl
OackapyIblH THIMII JKyHeciH Kamail Kypy KepekTiriH TtyciHmipemi. Kypc KoMIaHWSHBIH
MHCCHSICBl MEH CTPaTEeTHsCHIHBIH JJIEMEHTi OOJIBIN TaObLIagbl, WHBECTHLMSHBI KAXET ETeTiH
JaMyZAblH €H MaHBI3IBl PECYpChbl pETiHIEe NEePCOHANIBIH MAaHBI3OBUIBIFBIH Kepcereni. Ochl
TYXKbIPbIMJIAMaFa COMKeC KaJpJIbIK CascaTThl KAJIBINTACTHIPY, allaM PecypcTapblH OacKapyblH
CTPaTeTHsUTBIK  TOCUTI  TaikbulaHambl. Kypc amamu  pecypcrapibl  OacKapyablH —ACTYpIIi
(GYHKIUMSIAPBIH 3epPTTEH/II: MEePCOHAIBI XKOCTapiay, IpiKTey jKoHe OpHAIACTBIPY, JKAJIAKbl MEH
xeHuikrep. KypcThlH MakcaTsl CTyACHTTepAi Kasipri 3amanrel HR Oackapy omictepimen
TaHBICTBIPY JKOHE MEepPCOHANIBI JKOCHapiay, ipikTey, ajjay joHe Oaranay OoifblHIIA ©3
JaF IBUTAPBIH IAMBITY OOJIBIN TaObLIaIbL.

AnrpruapTrrap: MeHeIKMEHT
Course Name: Human Resource Management (HRM)

Course Description: This basic course of HRM explains how to build an effective system of
managing people within organization. It con- siders HRM as an element of company’s mission
and strategy, stresses the staff as the most important resource requiring development and
investment. In line with this concept, we will discuss formation of human resources pol- icy,
strategic approach to the human resource management. The course explores traditional functions
of human resource management: personnel planning, recruitment and placement, wages and
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incentives. The purpose of the course is to familiarize students with modern methods of HRM,
and develop their skills on planning the staff, recruiting, hiring, and evaluating.

Prerequisites: Principles of Management

15.

Cambridge
B2+, C1+)

English (B1+,

HaumenoBanue: Cambridge English: B1 +

Omucanne: JlaHHbIA Kypc pa3paboTaH B cooTBeTCTBHHU ¢ nporpammoii Cambridge PET. B xozne
Kypca CTYIGHTBl HayyaTcid YBEPEHHO HCIONb30BaTh S3bIK B PEANbHBIX CHTYyallHsX.
Kypcnpennasuayen mias 6asoBbix monb3oBatencii (CEFR A2) ¢ ypoBHeMm “pre- intermediate
level” u mnomoraer cryneHtam noctudb ypoBHs Bl. Kypc HampaBien Ha pasBuTHe
KOMMYHUKATHBHBIX HABBIKOB TOBOPEHUS, ayJUPOBAaHUsS, 4YTEHHs M IHCHbMA, PACHIMPEHUS
CIIOBApHOTO 3amaca W rpamMMmaTuku.Bl + sgBisercs kBanmpukanmed cpegHero ypoBHS
CII0’KHOCTUY MOATBEPKAAET, YTO BBI BIAJEETE OCHOBAMU SI3BIKA.

[IpepeKBU3UTHL: -
HaumenoBanue: Cambridge English: B2+

Onucanue: First Certificate in English pa3zpaboran s cryiaenToB ¢ ypoHem Bl jus Gonee
3¢ (GeKTHBHOrO OOYYCHMs HA aAHIIMACKOM si3bike. JaHHBIA Kypc HAIpaBieH Ha pa3BUTHE
HAaBBIKOB YTCHUs, IMUCbMA, ayAWPOBAHUsA, TOBOPCHUA, 4 TAKXKEC HU3YUYCHUEC OCHOBHBLIX TEM IIO
rpamMMaTHKe U BOKaOyJsIpy, HEOOXOAMMBIX Ha JJaHHOM ypoBHe. Kypc BKitodaeT B ceosi:

-a@YTECHTUYHBIC TCKCTBI I YTCHHUA W ayJauo 3alrCH, KOTOPLIC CHOCO6CTByIOT Pa3BUTHIO
OCHOBHBIX TCXHHUK U CTpaTeFI/If/'I YTCHUA U Ay IUPOBAHUA,

-CUCTEMaTUYECKHI MOAX0J] B 00y4YE€HHH TOBOPEHHIO, BKIIOYAIOUIMN B ce0sl TOTOBBIE MOJEIH U
NIPUMEPHI JUIsl YIy4IIEHUSI KOMMYHHMKALUY HA aHTJIMICKOM SI3BIKE;

-IIOIIArOBBII noaxoa B O6y‘I€HI/II/I MUCbMY € MTOMOIIBIO T'OTOBBIX 1a0JIOHOB U IIPpUMEPOB;

-KOMIUICKCHOC H3Yy4YC€HUEC OCHOBHBLIX TEM IO TI'paMMATUKE H BOKa6yJ’Ipry, HCO6XO,HI/IMI>IX JJIA
yCneuiHoro OCBOCHM YpOBH:.

ITpepexBU3MTHI: -

HanmenoBanue: Cambridge English: Cl+
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Omnmcanne: Kypc pa3paboran mis cTyaeHToB ¢ ypoBHeM anrmiickoro B2-Cl. Kypc passuBaer
HaBBIKW YTCHUS, IIMCbMa, ayJUPOBAaHMs, TOBOPCHHUS, a TAKKe 00y4aeT OCHOBHOM IpaMMaTHKE U
BoKaOyisipy. Ilo 3aBepmieHHIO Kypca CTYIEHTBI CMOTYT IIPOJEMOHCTPUPOBATH PsiIi HABHIKOB
YTEHHsI, BKJIIOYAIOIINI TOHUMaHUE OIpeeEHHON MH(POPMaIy, 0OCOOEHHOCTH OpraHU3aluy 1
CTHJISL TEKCTA, a TaK)Ke ero CTPyKTypbl. CTyIeHTHl CMOTYT IHCaTh pPa3iH4YHbIC 3CCE, a TaK XKe
MOHMMaTh YyBCTBa, HaMEpEHHs, MHEHHs, HE/COIJacue W OCHOBHYIO CYTh IPOCIYIIaHHOTO
TekcTa. CTyJeHThl CMOTYT KOMMYHHMIIMPOBATh Ha Pa3rOBOPHOM aHIJINICKOM.

IIpepexBu3UTHI: -
Araysr: Cambridge English: B1+

Cunarramacel: Atanmbin kypcCambridge PET OGarmapnmamaceia colikec a3ipieHreH. Kype
OapBICBIHAA CTYICHTTEpP HIBIHAKEBI (OMIpIIK) JKaFgasTTapaa Tl CeHIMAlI KOJAaHyFa YHpEHEsi.
Kypc «pre-intermediate level» nerreiini 6a3ansik Konmganymsoiapra (CEFR A2) apranran sxoHe
crynenTrepre Bl neHreiiiHe sxetyre kemekreceni. Kypc aWTBUIBIM, THIHIAJBIM, OKBUIBIM MEH
Ka3bUTBIM CHSIKTBI KaTBICHIM JIaFABLIAPBIH IAMBITYFa, CO3/IIK KOp MEH rpaMMaTHKaHbl KEHEUTyTe
OarpiTTanFad. Bl Preliminary kypaenisiri opTa AeHreii OUTIKTUTIK O0JIBIN TaObUIA b, 9pi Ci3/iH
TUIJIH HETI31H MEeHrepreHiHi3 i pacTaipl.

[pepexBusutrTep: -
Araysr: Cambridge English: B2+

Cunarramacel: First Certificate in English Bl nenreiini cryaeHTTepre arbUIIIBIH TiTIHAE
THIMAIPEK OKybIHa apHAJbBIN O3ipJIeHreH. ATalFaH Kypc aiThUIBIM, THIHIAIBIM, OKBUIBIM MEH
’Ka3pUIBIM JAFIbUIAPbIH JaMbITyFa apHanraH. CoOHbIMEH Katap Oyl JeHreiire KakeTTi
rpaMMaTHKa MEH BOKaOYJIsIpFa KaTBICTBI HETI3ri TaKBIPBIITApAbl YHpEeHil, MeHrepyre
OarbITTalIFaH.

Kypc:

-OKbUIBIM MEH TBhIHAAJBIMHBIH HETI3rl TeXHHKajapbl MEH CTPaTerdsuiapblH JaMbITYFa BIKIAI
eTeTIH TYNHYCKara 6apabap MOTiHAEp MEH ayamxkazoanap/ibl;

-aFBUIIIBIH TUTIHACT1 KaphIM-KaTBIHACTHI KAKCApTyFa apHAIFaH JaibIH YITIep MEH MbICaJap Ibl
KaMTHUTBIH alTBUIBIM/IBI UTE€PTYACT] KYHel aMall-Tociiaepii;
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- JaiibIH yJIri MEH MbIcajap KOMEriMeH jKa3bUIbIMIbI MEHIePTYre apHajFaH KaJaM[bIK ama-
TociIaepi;

- JeHrelal HOTWXKeNl HWrepyre KaXKeTTi rpaMMaTHKa MEH BOKaOymsip OoibIHIIA MaHBI3IBI
TaKBIPHINITAp KEIICHIH MEHIepyai KaMTHIBI.

IIpepexBusurrep: -
Artaysr: Cambridge English: C1+

Cunarramacel: Kypc arpummbeia T1imi B2-C1  nmeHrefiinzmeri crynenrtrepre aprHamraH. Kypce
QUTBLIBIM, THIHJIAIBIM, OKBUIBIM MEH a3bUIbIM JaFJbUIapbIH JaMbITyFa apHanraH. COHBIMEH
KaTap BoKaOyJIsip MEH Heri3ri rpaMMaTHKanbl yidpereni. Kypc askranran coH cTyJeHTTep Oenrini
0ip akmaparThl, MOTIHHIH YHBIMIACTBIPBUIYbl MEH CTHWIBIIK, KYPBUIBIMIBIK €pEKIIENiKTepiH,
TYCiHYyi KaMTUTBIH OipKaTap OKBUIBIM JaFaplIapeiH KepceTe ananel. CTymeHTTep TYpIi
sccenepi jkaza Oinesl, THIHAAIFAH MOTIHHIH HETI3r1 TYHIHIH JXoHE ce3iMaepni, HHeTTepi,
HmiKipJIepi, Kemcin-kemcneyiryiicine amagsl. CTYOeHTTEp aybI3eKi aFbUIIIBIH TUTIHAE KapbhIM-
KaTBIHAC jKacai ajajpl.

IIpepexBusurrep: -
Course Title: Cambridge English: B1+

Description: This course is designed in accordance with Cambridge English: Preliminary
program (PET). The course gives students the confidence to communicate effectively in real-life
situations. The course is built for basic users (CEFR A2) with pre- intermediate level and helps
students to progress further to Bl level. The course aims to develop communicative skills of
speaking, listening, reading and writing, extend vocabulary and grammar range. This course
shows you have mastered the basics.

Prerequisites: -
Course Title: Cambridge English: B2+

Description: First Certificate in English is designed for students with B1 level to help them study
effectively in English. The course teaches and develops reading, writing, listening, and speaking
skills as well as essential grammar and vocabulary. More specifically it offers:

-authentic reading texts and listening tasks providing training in the reading and listening
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techniques and strategies;

-a systematic approach to speaking tasks providing models for students to follow and clear
outcomes for improved performance;

- a step-by-step approach to writing tasks with models to work from and sample answers;

-comprehensive coverage of all major grammar and vocabulary areas tested in the First
Certificate Exam.

Prerequisites: -
Course Title: Cambridge English: C1+

Description: The course is designed for students with B2-C1 levels of English. The course
teaches and develops reading, writing, listening, and speaking skills, as well as essential
grammar and vocabulary. Upon the completion of the course, students will demonstrate the
variety of reading skills, including understanding specific information, text organization features,
tone and text structure. Students will be able to write diverse essays, show understanding of
feeling, attitude, opinion, purpose, agreement, and gist. Students will be able to interact in
conversational English.

Prerequisites: -

16.

JlenoBoii aHrmuiCKuit
IckepItiK aFbUTIIBIH TLTI

Business English in Tourism
and Hospitality

HaumenoBanue kypca: JlenoBod aHMMMICKUMSA3BIK

Onucanne IUCIMIUIMHBL JlaHHBI Kypc pa3paboTaH A7 OKa3aHUS INOMOIIM CTYyAEHTaM B
Pa3BUTHH OCHOBHBIX HABBIKOB OOIICHUS Ha aHTIIHACKOM SI3BIKE, HUCIONb3YsI
npodeccHOHaNbHbIE W JIeNIOBBIE WHCTPYMEHTBI, TaKWe KakK IHCbMa, OTYEThl W YCTHbIE
Npe3eHTalMii B CTPYKTYPHPOBAaHHOW OW3HeC- cpeie, W TpH IIEPeBOJie CIEIHaNbHbIE
KOMMepYeCKHe JOKYMEHTHI C aHTJIUICKOTO Ha PYCCKHUIl 1 HA000POT.

Kypersin ataysr: [ckepitik aFbUIIIBIH T

KypctbiH cunarramacsl: byt Kkype cTyeHTTepre KypbUIBIMABIK ICKEpIIiK OpTajia Xarrap, ecenrep
JKQHE aybI3IlIa MIPEe3eHTALMSIAP CHUAKTHI KaCiOM JKoHe iCKepIliK Kypaigap/bl naijaaana oThIpHII,
aFBUTIIBIH TLUTIHIE HEeTi3T1 KOMMYHHUKALMSUIIBIK IaF IbIIapAbl TaMBITYFa KOHE apHaHbI
KOMMEPIISUIBIK, Ky)KaTTapAbl aFbUIIIBIH TUTIHEH OPBIC TUTiHE KOHE KepiCiHIIe ayJapyFa

BJI/BK

Oxzamen

31




KOMEKTEeCyTe apHaJFaH.
AnFpILapTTap:
Course Name: Business English

Course Description: This course is designed to help students build upon their fundamental
English language communication skills by using professional and formal business tools such as
letters, reports, and oral presentations in structured business environments and to help them find
the ways to translate special commercial documents from English into Russian and vice versa.

Prerequisites: English B1

17.

MGTOZ[BI HUCCICA0OBAHUA B

Typusme u I'ocrenpuumcTse
I

Typuzm JKOHE
KOHAKKAMJIBIIIBIKTAFbI
3epTrey omicrepi I

Research methods in Tourism
& Hospitality 1

Ha3Banue kypca: Meroas! uccnenoBanus B Typusme u I'ocrenpunmctse |

Onucanue kypca: Llens 3Toro Kypca - ath 0030p AU3aiiHa UCCIENOBAHUS. DTOT 0030p COCTOUT
13 TIOHUMAaHUS NIPEBAPUTENBLHBIX COOOpaKeHUH, KOTOpBIE HEOOXOANMO YUUTHIBATh NIPH BEIOOpE
MIOJIX0/1a K MCCIIEOBAHUIO C MCIIOIb30BaHUEM Ka4eCTBEHHBIX, KOJINYECTBEHHbIX HIIH
CMEIIaHHBIX MEeTOZI0B. K HIM OTHOCSTCS OTIpeeNICHUs 3THX Pa3JINIHbIX ITOIX0/I0B,
paccMmoTpeHne Gpuirocodckux B3IIISLI0B HAa MUP, 0030p TUTEPATYPbl, TOHUMAaHUE UCIIOJIb30BAHMS
TEOpHH, PEIBUACHIE 1 aHATHU3 STHUYECKUX IPOoOJIeM 1 pa3paboTKa cTparernii nuceMa. B xome
Kypca OyyT U3y4eHbl CriocoObl HCCIIeIOBaHMUSI NPUMEHHUTENBHO K KaXI0MY MOJAX01y. DTOT
npoliecc BKJIIOYAeT B ce0sl HanMcaHue BBEJICHNUS, ONIPE/IeIICHUE LIeJIH U pa3paboTKy
HCCIIeI0BATEIbCKUX BOIIPOCOB W/MITH THITOTe3. B 3TOM Kypce Takxke OynyT 00CyKIaThCsi METOIbI
U MPOLEYPhl KOJIMYECTBEHHBIX, KAUECTBEHHBIX U CMEIIAaHHBIX UCCIIEOBAHHUH.

IIpepexBu3UTHI: -
KypctbiH araysr: Typu3sm skoHe KOHaKKaHJIBUIBIKTAFb! 3epTTey aaicTepi |

KypctbiH cunarramacsl: byir KypcThIH MakcaThl 3epTTey Ju3aiiHbIHA IOy jKacay OOJIBII
TaObIIaasl. Byt mosy camnaibl, caHIBIK HEMECe apajac dicTepl naiaaana OThIPHII, 3epTTey
TOCUTIH TaHAAY Ke3iH/e eCKepiilyl THIC alJIbIH ana oiyap/abl TYCiHyAeH Typasl. Onapra ocsl
OPTYPJIi Ke3KapacTapbIH aHbIKTaMalapsl, GUiIocoQusIbIK JYHHETaHBIMIBIK KO3KapacTap Ibl
KapacThIpy, 9AcOMeTTep/Ii 0Ty, TEOPHUSHBI MaiIananyabl TYCiHY, STUKAJIBIK MaceeIep i
6oipKay JKoHE Tajjay, jkazy CTpaTerusiiapsiH a3ipiaey kipexi. Kypce 3eprrey pexumMaepin
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3epTTeiii, OUTKEHI onap op Tocuire Kouganpuaasl. by mponecc Kipiciie ska3yabl, MaKCaTThI
AHBIKTAY IIbl JKOHE 3ePTTEY CYPaKTapbhIH jKoHES/HEMece TUIIoTe3aap bl a3ipiIey i KaMTHIbL. by
KypC COHBIMEH KaTap CaHIBIK, CAlIAJIBIK KOHE apaac oIiCTepAi 3epTTey daicTepi MeH
NpoLeAypalapblH TaIKbIIAHIbI.

IIpepexBusurrep: -
Course Name: Research methods in Tourism & Hospitality I

Course Description: The purpose of this course is to provide an overview of research design.
This overview consists of understanding the preliminary considerations that go into selecting a
qualitative, quantitative, or mixed methods research design. These include knowing the definition
for these different approaches, considering philosophical worldviews, reviewing the
literature, understanding the use of theory, anticipating ethical issues, and developing writing
strategies. We will discuss the process of research as it relates to each approach. This process
includes writing an introduction, specifying a purpose statement, and developing research
questions and/or hypotheses. This course will also dis- cuss the methods and procedures for
quantitative, qualitative, and mixed methods studies.

Prerequisites: -

18.

MeTo/11 HCCIIEIOBAHUS B
Typusme u I'ocrenpuumcTse
II

Typusm JKOHE
KOHAKKAMJIBIIIBIKTAFbI
3epTrey omicrepi 11

Research methods in Tourism
& Hospitality 11

Ha3Banue kypca: Meroas! uccnenosanus B Typusme u ['octrenpuumctse 11

Onucanue kypca: Kypc «MeToabl uccienoBanus B cepe rocTepUIMCTBA H TYPH3May
(okycupyercst Ha KOJIMYECTBEHHBIX METO/aX UCCIIEI0BaHNUS, YTO OUYCHBb BayKHO JUIsl 00JIacTH
nccienoBanus. Vcnons30BaHne KOJTMYECTBEHHBIX METOJIOB UCCIIEAOBAHMUS BCETa ObIIIO OJHUM
n3 HanboJee )KN3HECIIOCOOHBIX CIIOCOOO0B TMOJTyYEeHHS! IEPBUYHBIX JAHHBIX JUIs 00JacTel
TOCTEIPUUMCTBA M Typru3Ma. Kypc moMoXeT B W3y4eHNH porpaMm 00paboTKN TaHHBIX, TAKHX
kak SPSS, Stata u SAS. C camoro Havana nndpoBoii SMOXK HCCIeI0BaTENN CMOTIIHM COOpaTh
OTPOMHOE KOJIMYECTBO TaHHBIX, KOTOPBIE MPEICTABIISIIOTCA OSCIIEHHBIM PECYPCOM IS
KOJIMYECTBEHHOTO aHAJIN3a JAHHBIX, TO3TOMY Ba)XHO OTMETHUTH ITOJIE3HOCTH 3TOTO Kypca.

IMpepexBusutsr: Research methods in Tourism & Hospitality 1
KypctbiH araysl: Typu3sm skoHe KOHaKKalJIBUIBIKTaFb! 3epTTey aaictepi 11

Kypersin cumarramacel: Konak yi mapyambUIBIFEI MEH TYPH3MIETi 3epTTey 9IiCTepi KypCHI
3epTTey cajlachl YIIiH 6T€ MaHbI3/Ibl CAaHJIBIK 3epTTeY diicTepiHe OarpiTTanFaH. CaHIBIK 3epTTey
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onicTepiH nmaipanaHy opKallaH KOHAKKaHJIBUIBIK JKOHE TypH3M cajlalapblHa apHaJFaH 0acTamKbl
MOTIMETTEp/i allyIbIH eH THiMII axicTepinig Oipi 6ommel. Kype SPSS, Stata sxome SAS cuskrTs
JepeKTepal eHAey OarmapiaManapblH yHpeHyre kemekreceni. Ludpipik moyipain OacwiHaH
Gacran 3epTTeyLIiiep CaHbIK JepeKTep/i Tajnay YIiH Oara )KeTrnec pecypc OObIn TaOblUIaThIH
JEPEKTEPIIH YIKEH KOJIEMiH )KMHAH aJi/ibl, COHIBIKTaH OYJI KypCThIH HailAablUIBIFBIH aTall OTKSH
KOH.

[pepexsusutrep: Typu3M xoHe KOHAKKAWIBUIBIKTAFBI 3epTTeY omicTepi [
Course Name: Research methods in Tourism & Hospitality 11

Course Description: The course of Research Methods in Hospitality and Tourism focuses on
quantitative research methods, which is profoundly vital to the area of study. Utilization of
quantitative research methods has always been one of the most viable ways to obtain primary
data for the fields of Hospitality and Tourism. The course will assist in learning the data
processing programs such as SPSS, Stata and SAS. Since the dawn of digital age, the researchers
have been able to collect immense amount of data, which appears to be priceless resource for
quantitative data analysis, hence it is important to point out usefulness of this course.

Prerequisites: Research methods in Tourism & Hospitality I

19.

Beenenue B Oyxrantepckuit
y4der

Byxranrepiik ecemnke Kipicre

Introduction into Accounting
for Tourism & Hospitality -
M4

HanmenoBanme kypca: Bsenenue B OyxranTepckuil yueT

Omnucanne kypca: JlaHHBIN Kypc u3y4aeT 0a30BbIe MOHATHA OyxranTepckoro yueta. [locme
3aBEpIICHHS JAHHOTO Kypca CTYAEHTHI JOJKHBI OBITh B COCTOSTHUN: O(OPMIIATH IEPBUYHBIC
JIOKYMEHTBI TI0 pa3JIndHBIM 00BbEKTaM yuETa; OTpaskaTh Ha CUCTaX XO35HCTBEHHBIC OTEPAIH;
COCTaBISATH POPMBI (PMHAHCOBOM OTYETHOCTH.

[TpepexBU3UTHL: HEe TPEOyIOTCS
Kypersin ataysr: Byxranrepiik ecemnke kipicre

KypersiH cunattamacsl: byt Kypc OyXrantepiik ecenTiH HeTi3ri YFeIMAapsIH 3epTTeii. Ochl
KypCTHI asKTaFaHHAH KeiiH cTyeHTTep Oyl Kepek: apTypdi ecen oObeKTiIepi O0HbIHIIIA
OacTanksl KyKaTTapIel peciMey; moTTap OOHBIHINA MapyabUIbIK OTepalusIapaIbl KOPCeTy;
Kap>KBUIBIK ecell Oepy HBICAaHIaphIH XKacay.

ATFBIIIAPTTAP: TAJIAIl ETiIIMEN i
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Course Name: Introduction to Accounting

Course Description: The course is aimed at the orientation of students in the field of ac-
counting, analysis and audit. Moreover the course discusses the ethical standards for an
accountant and auditor professions. This course determines the role of accountants in the
company’s management system, the application of accounting, the relationship with other
business processes, and the content of international certification programs in the field of
accounting.

Prerequisites:

20.

Wuoctpannsrii a3v1k 1 (A0,
Al)

Hler Tini I (A0,A1)

Foreign Language I (A0,A1)

HanmenoBanwne: MaOCTpannsii s3bk [ (A0, Al)

Omnucanue: JlaHHBIN Kypc NpeAHa3HaueH IS CTYACHTOB C HYJEBBIM YPOBHEM BIaJICHHUS BTOPHIM
HMHOCTPaHHBIM 513bIKOM. Llenbto aBisercs pa3BuTHE HHOSI3bIYHOM
KOMMYHUKAaTHBHOI KomneTreHuuu. Ha nanHOM Kypce CTYIEHTBI n3y4yatHanoOoee
yHoTpeOIIsieMble CJIOBA M BBIPAKEHHS, HEOOXOJMMBIC I MOBCEIHEBHOTO OOIICHMS, a TAKXKe
nu3yqar pacnpoCTpaHEHHbIE I'DAMMAaTUYECKUE KOHCTPYKLMH, CMOIYT BOCIIPMHMMATH

pedb Ha CIyX M MPaBUIBHO PEarnpoBaTh Ha PEIUIUKH COOCCETHUKOB.
[IpepeKBU3UTHL: -
Araysr: et Tini I (A0,Al)

Cunarramachl: by Kypc eKiHII IeT TiUTIH HeJIIIK IeHreije MeHIepreH CTyIeHTTepre apHaFaH.
MakcaTbl — IIeT TiJiHIH KOMMYHHKaTHBTIK KY3bIPETTUIIrH AaMbITy. byl KypcTa cTyneHTTep
KYHJEJIKT] KapbIM-KaTbIHACKA KaXKETTi €H KOIl KOJIaHbUIAThIH CO3/Iep MEH €3 TipKecTepiH
yiipeHei, COHbIMEH KaTap KaJllbl FpaMMaTHKaJIBIK KOHCTPYKIHUSIIAP/IBI MEHrepe i, conney i
TBIHJIAY apKbLIbI KaObUIIal aja bl )koHe CeilyiecylIiIepiH ecKepTyJIepiHe 1ypbIc xKayarl Oepei.

IIpepexBusurrep: -
Course Title: Foreign Language I (A0,A1)

Description: This course is intended for students with a zero level of proficiency in second
foreign language. The goal is to develop foreign language communicative competence. Students
will learn most common words and phrases needed for everyday communication; they will study
common grammatical structures, and will be able to participate in conversations.
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Prerequisites: -

21. | NHoctpannsii 361k I (A2) HaunmenoBanue: Mnoctpansslif s3bik 11 (A2) Oxzamen
Hler Tini 1T (A2) Omnucanue: JlaHHBIN Kypc HampaBlIeH Ha CO3JAaHUE HABBIKOB M YMEHUH MPOCMOTPOBOTO U
03HAKOMUTENILHOTO YTEHHs, a Takke Ha pa3BUTHE YCTHOM M TIMCbMEHHOH peuu.
Foreign Language II (A2) I'paMMaTHYECKHUii MaTEpHUall OXBATHIBAET OCHOBHBIE T'PAMMATHYECKUE ABIECHHU, OBJIAJICHHE
KOTOPBIX HEOOXOJIMMO JUISi TOTrO, YTOOBI OOBSCHATHCS Ha SI3bIKE W JUIS YTEHHS TEKCTOB M
pacckasosB.
IIpepexBusutsl: IHOCTpanHsli a3k I (A0,Al)
Araysr: et Tini 11 (A2)
Cunarramacsl: by Kypc oKy *oHe Kepy AafIbUIapblH KJIBIITACTBIPYFa, COHBIMEH KaTap
aybI3IIIa JKOHE XKa30alia coeieyai JaMbITyFa OarpITTairaH. [ paMMaTHKANBIK MaTepHa HEeTi3Ti BJI/BK 10
rpaMMAaTHKAaIBIK KYOBUTBICTApABI KAMTHIBI, OJIAPIBI MEHIepY TLIE TYCIHIIPLIIN, MOTIHICP MCH
QHriMeep/Ii OKY YIIIiH KaXeT.
[pepexsusutrep: et tini [ (A0,Al)
Course Title: Foreign Language I1 (A2)
Description: This course is aimed at developing skills and abilities in skimming and scanning in
reading; oral and written speech. Grammatical material covers the basic grammatical
phenomena, the mastery of which is necessary in order to express one in language and to read
and understand texts and stories.
Prerequisites: Foreign Language I (A0,A1)
22. | Nnocrpannsii sa3vik 111 (B1) | Haumenosanne: Maoctpannsii a3k 111 (B1) Ox3zamen
et Tim IIT (B1) Ornucanue: JlaHHBIA Kypc CIOCOOCTBYET Pa3BUTHIO COIIMOKYIBTYPHBIX 3HAHUN U yMeHul. Kypc ’
o . B/l/BK
HeceT B ceOe OOJIBIIOi 3a1ac COBpEMEHHOit JTeKcUKH. [Ipu 00y4YeHU TOBOPEHHIO POUCXOJIUT & 5

Foreign Language III (B1) -
M2

JanbHeHIee pa3BUTHE yKe UMEIOIINXCs HABBIKOB U yMeHUi roBopeHwst. [Ipn o0ydeHnn
NIMCBMEHHOM peyn yInop JeNaeTcs Ha pa3BUTUE YMEHUs IMCATh IUCbMa U 3CCE.
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[pepexsusutsl: Maoctpansstii s3Ik 11 (A2)
Araysr: Ier Tini 111 (B1)

Cunatramacsl: by Kypc aneyMeTTik-MoieHH O11iM MEH JaFJbUIapbIH JaMbITyFa SCep eTeli.
Kypcra 3amaHayu JIeKCUKaHBIH YJIKEeH Kopbl Oap. Celinecyre yipeTy Ke3iHae OypbIHHaH OileTiH
aNTBUTBIM JaFIBICHIH OJ1aH Jpi skeTinmipeni. XKasz0aiia xxa3yra yiperye XaT, 3cce xKazy
KaOileTiH TaMBITyFa MoH Oepei.

IpepexBuzurrep: et timi 11 (A2)
Course Title: Foreign Language I1I (B1)

Description: This course contributes to the development of socio-cultural knowledge and skills.
The course covers a large share of modern vocabulary. There is further development of already
existing skills and abilities in speaking. In writing, the emphasis is on developing the ability to
write letters and essays.

Prerequisites: Foreign Language II (A2)

23.

Wuocrpannslii 1361k 1 (B2)
et Tim IV (B2)

Foreign Language IV (B2)

Hanmenosanne: MaocTpanHstii s361k [V (B2)

Omnucanue: I[aHHBIﬁ KypC HAIIpaBJICH HAa paCIIMPCHUC A3BIKOBBLIX, d TAKIKC
OKCTPAITMHIBUCTUYCCKUX 3HAHHUI CTYACHTOB, paCIMPEHUEC AHUalla30HA IOHUMAaHUs A3bIKA,

06OFaH.leHI/I€ AKTHUBHOTI'O CJIOBAPHOI'O 3amaca, COBEPIICHCTBOBAHUEC YCTHOﬁ M MUCbMEHHOH pcuun B

Tpezienax JEKCHIECKHX U TPAMMATHUECKHUX TEM.
[pepexsusutel: Maoctpannsii s3eik 111 (B1)
Araysr: Hler timi IV (B2)

Cunarramacsl: By Kypc CTyIeHTTepAiH IMHTBUCTHKANBIK JKOHE SKCTPATHHI BUCTUKAIIBIK
OimiMIepiH KEHEUTyTe, Tl TYCIHY asChIH KEHEHTYTe, CO3/IIK KOPBIH OalbITYyFa, TEKCUKAIBIK
YKOHE TPAMMAaTHKAIBIK TaKBIPHINITAp asCHIH/IA aybI3IIa JKoHE XKa30arra ceiney i KeTiaipyre
OarbITTaJFaH.

IIpepexsusutrep: et Timi I1I (B1)
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Course Title: Foreign Language IV (B2)

Description: The objectives of this course are developing and enhancing language knowledge as
well as students’ extra-linguistic knowledge, expanding the range of language understanding,
enriching the active vocabulary, and improving oral and written language within lexical and
grammatical topics.

Prerequisites: Foreign Language 111 (B1)

24.

MapkeTuHr TypHusma,
mudposoe pazpurue u NN

TypucTik MapKeTHHT,
caH/bIK namy xoHe KU

Tourism Marketing, digital
development and Al

HaumenoBanue kypca: MapkeTHHr TypusMa, iudposoe pazsurue u MU

Omnucanune kypca: Kypc HallesieH Ha H3ydeHHE CITOCOO0B MPOABIIKCHUSI TYPUCTHUCCKUX
MPOIYKTOB € aKIIEHTOM Ha HCIOJIb30BaHUE UPPOBBIX TEXHOJIOTHIA. B coBpeMeHHOM MHupe
nuGpOBU3AIIKSA UTPACT OONBIIYIO POJIh B aBTOMATHU3AIIUHU IPOIIECCOB, B TOM YHCIIC
MapKETHHI'a, B CBSI3H C 3TUM C [EJIbI0 MOATOTOBKH KOHKYPEHTHBIX CIICIIHATUCTOB B 00JIaCTH
MapKeTHHIa TypH3Ma, IPOrpaMMa JaHHOM AMCUUILIMHBI BKIIOYaeT pa3paboTKy U BHEJpEHHE
HA MPAKTUKE Pa3IMIHbIX MAPKETHHIOBBIX KaMIAHHMA C UCIONb30BaHUEM HUPPOBBIX
TexHonorui. CTyIE€HTHI y3HAIOT 00 OHJIaiH MapKETUHTOBBIX CTPATETHUAX, PA3IUUYHBIX
HHCTPYMEHTax OHJIaiiH MapkeTHHTra. Bo Bpems Kypca OyieT Takke yIeJIeHO BHUMaHHEe TaKUM
TeMaM, KaK MoJIb30BaTeNbCKkuii KOHTeHT, SEQ, KOHTEKCTHAs pekjiama, COlUalbHbIe CEeTH,
MOOHIIbHAS U Be0 aHAIUTHKA, €0 ¥ MOOWIIbHBINA MapKeTHHT, co3aanue MU 4at6oTos.

IMpepexBu3uTbl: OCHOBBI TYPU3MOJIOTHH
KypctbiH araysl: Typuctik MapKeTHHT, caHbIK 1amy xoHe KU

KypctbiH cunarramacsl: Kype caniblk TeXHONOTHsIIapabl KoJiiaHyFa 0aca Ha3ap ayjaapa
OTBIPBII, TYPUCTIK OHIM/II )KBUDKBITY JKOJJIAPBIH 3epTTEyre OarbITTalFaH. 3aMaHayu dJIeMe
mudpIaHIBIPY TPOLECTEPAl, COHBIH iMIiHAEe MApKETHHITI aBTOMATTaHABIPYa YIIKEH poi
aTKapaJbl, OChIFaH 0aMIaHBICTHI TYPUCTIK MAPKETHUHT cajachiHAa Oocekere KadimeTTi
MaMaH/1ap/ibl JalbIHAay MaKCaThIH/IA OChI IIOHHIH OaraapiaaMachl HU(PIIBIK TEXHOIOTHSLIAP/IbI
naijanana OThIPBII, SPTYPIIi MAPKETHHITIK HAyKaHAAPIbI 931pJIey /i *KoHe MPaKTHKAIIBIK
eHri3yai KaMTupl. CTyAEHTTEp OHIAH MapKeTHHT CTpaTEeTHsIaphl, SpTYpPJli OHJIAH MapKEeTHHT
Kypanaapsl Typaisl oineni. Kypc consiMen katap naiigananymsl MasMmyHsl, SEO, KOHTEKCTIiK
XKapHama, dJIyMETTIK XKeJIijiep, MOOMJIIb/I JKoHE BeO-aHAIUTHKA, T'€0 XKHE MOOMIIb I MAPKETHHT,
Al yar-00TTapbIH KYpYy CHSKTHI TAKbIPBIITAPFa Ha3ap aylapasisbl.
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[pepexsusutrep: Typusm Herizaepi
Course Name: Tourism Marketing, digital development and Al

Course Description: The course is aimed at studying the ways of promoting tourism products
with an emphasis on the use of digital technologies. In the modern world, digitalization plays a
major role in the automation of processes, including marketing, in this regard, in order to prepare
competitive specialists in the field of tourism marketing, the program of this discipline includes
the development and practical implementation of various marketing campaigns using digital
technologies. Students will learn about online marketing strategies, various online marketing
tools. The course will also focus on topics such as user content, SEO, contextual advertising,
social networks, mobile and web analytics, geo and mobile marketing, creation of Al chatbots.

Prerequisites: Basics of Tourism Studies

25.

Iotpeburensckoe
TIOBE/ICHNE

TyThIHYIIBI MiHE3-KYJIKBI

Consumer Behaviour

HaunmenoBanme Kypca: HOTp€6I/ITeJ'ILCKOC MNOBCICHUC

Onucanue kypca: B paMkax JaHHOTO Kypca CTYJEHTBI Y3HAIOT O Pa3HbIX MOJENAX
MOTPEOUTETHCKOTO TIOBEACHHUS M UX BIHSIHUE Ha PEIIeHHue pyKoBoauTenel ou3Heca. CTyIeHTHI
OyAyT M3y4aTh MOTPEOUTENLCKOE 00yUeHIe, MOTHBAIIMIO M OTHOIICHUE U HAYJaTCs
HCTIOJIb30BaTh TEOPETHUECKHUE 3HAHUS JJIs TOTO, YTOOBI IPE/ICKa3aTh, KAK M3MEHEHHSI B
MOBEACHUU NTOTPEOUTENIEH MOTYT TIOBIUSITh HA MAPKETHHTOBYIO JESITEIHLHOCTb.
IIpepexBuzutbl: MapkeTuHr

KypctbiH araybl: TYThIHYIIBI MiHE3-KYJIKbI

KypcthiH cunarramacsl: byt kypera cTyaeHTTep TYThIHYIIBUIAPIBIH MiHE3-KYJIKBIHBIH 9pTYPIi
YIITiIepi xoHe oJapAbIH OM3HeC OacIIbUIapBIHBIH MICITiMACPiHe acepi Typajibl Oiemi.
CryzneHTTep TYTHIHYIIBUIAP/BIH O1IIMIH, MOTHBALMSICHIH )KOHE KO3KapachlH 3epTTEH 1l )KoHE
TYTBIHYIIBUIBIK MiHE3-KYJIKBIHJIAFbl ©3TepicTep MapKETHHTKE Kalail acep eTeTiHiH Ooinkay yIIiH
TEOPHSITBIK OLTiMAl maljananyapl YUpeHe .

Anrpruaprrap: MapkeTuHr

Course Name: Consumer Behaviour

Course Description: The purpose of the course is to examine different consumer decision models
and its influence on marketing decisions of the business. Areas of the study include consumer
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learning, motivation, and attitude. The main aim is to use theoretical knowledge in order to
predict how changes in consumer behaviour may affect marketing activities.
Prerequisites: Marketing

26.

MuKpO3KOHOMHKA
MuKpO3KOHOMHKA

Microeconomics

HaumenoBanue kypca: MUKpO3KOHOMUKA

Ommcanne kypca: MEKpO3KOHOMHUKA SIBJISIETCS. BBOAHBIM KYypPCOM, HAlIPaBJICHHBIM Ha
H3y4eHHE OCHOB SKOHOMUYECKOI TEOPHH HAa MUKPO- YPOBHE, TAKUX KaK TEOPHs
MOTPEOUTETHCKOTO OBEACHHUS, TEOPHS (PUPMBI, aHAIN3 CIIPOCA U MIPEATI0KEHHS,
KOHKYPEHIUS W PIHOYHBIE CTPYKTYPbI, BHEIIHNE (DaKTOPHI X OCHOBBI YKOHOMUKH
0J1aroCOCTOSsIHUS, PALMOHATIBHOCTD U 1oJiHast HHpopmaryst. CTyIeHThl Hay4daTcs
MIOHUMATh U aHAJIU3UPOBATH MUKPOIKOHOMUYECKUE KOHIETIIUHN TSI peIeHUs
TEOPETHYECKHUX BOIIPOCOB U I10JIy4YaT 0a30BbIe HABBIKM YIKOHOMHYECKOTO MBIIIIICHHS.

ITpepexBU3UTEL: HE TPeOyrOTCS
KypcThiH ataysl: MEKpO3KOHOMHKA

Kypcrbia cunarramachl: MEKPO3KOHOMEKA — TYTHIHYIIBI TEOPHUACHI, (PUPMa TEOPHUSCHI, CYPAHBIC
TICH YCHIHBIC TaJaybl, 09CEKeNIeCTiK eH HAPBIKTHIK KYPBUIBIMIAP, CHIPTKEI (haKTOpIIap jKoHE -
ayKaT SKOHOMHKACBIHBIH HETi3/1epi, YTHIMIBUIBIK JKSHE TOJBIK aKlapaTr CUsIKThl MUKPOJICHreiineri
9KOHOMUKA HETi3/IepiH YHpeHyTe OarbITTairaH Kipicne kypc. CTyIeHTTep TeOpHSsITBIK
CypaKTap/pl ISy YIIiH MHKPOIKOHOMHKAIIBIK TYXKBIphIMIaManap sl TYCIHY I dKaHe Tangay Ibl
yiipeHe i )koHe IKOHOMHKAJIBIK OMJIayAbIH HET13T1 aFbUIapbIH ajia/ibl.

AJTFBIIIAPTTAp: TANAIl STIIMEH I
Course Name: Microeconomics

Course Description: Microeconomics is an introductory course that teaches the fundamentals of
economic theory on a micro-level, such as the consumer behaviour theory, the firm theory, the
supply and demand analysis, the competition and market structures, externalities and basics of
the welfare economics, rationality and full information. Students will comprehend and learn to
analyse microeconomic concepts to address theoretical issues and acquire basic economic
thinking skills.
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Prerequisites: -

27.

YmpaBieHrne HHBECTUIIHAMU
WuBecTunusuiapasl backapy

Investment Management

HasBanue kypca: YnpaBieHre HHBECTULUSIMU

Omnucanue: JJucuuiuinHa YpapicHHE HHBECTUIMSIMU BKIIFOYACT B ce0s U3ydeHHE TOTO, KaK
WHBECTHUIIUOHHBIC CTPATEIHU Pa3pabaThIBAIOTCS IS JOCTHXKCHUS (PUHAHCOBBIX IIEIICH B
rio0agbHOM KOoHTekcTe. OOyJaronuecs n3y4ar riIaBHYI0 KOHICTIHIO, KOTOpast JIE)KUT B OCHOBE
MPUHSTHS] BEPHBIX MHBECTHUIIMOHHBIX PEIICHHUH, a TAK)KE MOJTyYaT IPAKTUICCKUE HABBIKH,
KOTOPBIE CMOTYT IMIPUMEHSTH MPU 00CYKICHUN UHBECTUIIMOHHBIX MPEUIOKECHU , MpU
YIPaBICHAU CBOUMH JINYHBIMU aKTUBAMH WJIA HMHBECTUIIMOHHBIM MOPT(ETeM KOMIAHUH.
JlMciMIUIMHA KITI04YaeT riodalbHOe MOHUMAaHUsT (PUHAHCOBBIX PHIHKOB U BITUSIHUS
PAIMOHAIBFHOI'O M UPPAIIMOHAIBHOTO MOBEICHUS B (PUHAHCAX HA MUKPO- U MaKPOYPOBHSIX.
OO0yuarolyiecs y3HalOT Kak IPABUIBHO CO3/1aBaTh U YIIPABIATH HHBECTUIIMOHHBIM MOPTQhEIIEM ¢
JIOJITOCPOYHOM TOUKH 3PCHUS, TOJTyYasi P 3TOM OICHKY HOBBIX JOCTHXKCHUMN B 00JaCTH
(UHAHCOB U CMEXKHBIX 00JIaCTAX, a TAKXKE OYIYIIMX TCHACHIUH, KOTOphie (POPMUPYIOT
UHAYCTPHIO YIPABJICHUS HHBECTUIMAMU. B QrHANIEHOM MpOCKTe 00ydaroIuecs OyayT
CO3/1aBaTh 5-IeTHHUI HMHBECTUIIMOHHBIN MJIaH, YYUTHIBAIOIIN 1IE]TH U OrPAHUYSHUS] HHBECTOPA B
JMHAMUYHOM 3KOHOMHYECKOMH cpejie.

IIpepexkBu3uThl: - MUKPOIKOHOMUKA
Kypctoig araysi: MHBecTULIMSTIAPIBI OacKapy

KypersiH cunatramacs: UHBecTHIUITAPIBI OacKapy Kypchl skahaHIBIK KOHTEKCTE KapKBUTBIK
MaKcaTTapFa JKeTy YIIIH HHBECTUIMIIBIK CTPATETUsUTAPAbIH Kalall 93ipJICHeTIHIH 3epTTey ai
KaMTuabl. CTyIeHTTep OYPHIC HHBECTHIUSUIBIK MCIIIMACPAiIH HEeTi3iHIe *KAaTKaH HeTi3ri
YFBIMIIAPIBI YHPCHE 1 XKoHEe MHBECTUIMSUTBIK YCHIHBICTAPIBI KeJTicco3ep Ke3iHae, JKeKe
aKTUBTEPIH HeMece KOMITAHUSHBIH HHBECTHIUSUIBIK TTOPT(ETiH 6ackapy Ke3iHae KOJMIaHyFa
00TaTBIH MPaKTHKAIBIK JaFsUIapabl anagsl. Kypc Kapykbl HapbIKTaphIH jkahaHIBIK TYCIHY I
JKOHE MHUKPO >KOHE MaKPOJIEHIeHIET1 KapKbIAFbl YTHIM/IBI )KOHE UPPAIMOHAIIBI MiHE3-
KYJIBIKTBIH 9cepiH KaMTuabl. CTyIeHTTep Y3aK Mep3iM/Ii MepCIeKTUBAIa WHBECTUIUSIIBIK
opTQENTbal IYPHIC KYPYAHI )KoHEe OacKapyasl YHpeHe i, COHBIMEH Oipre KapKbl )KOHE OFaH
KaTBICTHI cajlaJlapIaFbl KaHa o3ipieMeNepi, COHai-aKk MHBECTUIIMSIIBIK OacKapy calachlH
KaJIBIMTACTRIPATBIH OOJaIIaK TpeHATep i Oaranaiinbl. KopeIThIHABI s)k00a1a CTyACHTTED
JMHAMUKAIBIK SKOHOMHUKAJIBIK OPTaJja MHBECTOP,IBIH MaKCaTTaphl MEH IICKTEYJIEPiH ECKEPETIH 5
JKBUIIIBIK HHBECTUIIUSUIBIK, )KOCTIAPTBI )KACAIbI.
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IIpepexBusurrep: MUKpOIKOHOMUKA
Course Name: Investment Management

Course description: The Investment Management course involves the study of how investment
strategies are developed to achieve financial objectives in a global context. Students will learn
the core concepts that underlie sound investment decisions and gain practical skills that they can
apply when negotiating investment proposals, managing their personal assets or a company’s
investment portfolio. The course includes a global understanding of financial markets and the
impact of rational and irrational behavior in finance at the micro and macro levels. Students will
learn how to properly construct and manage an investment portfolio from a long-term
perspective, while gaining an appreciation of new developments in finance and related fields, as
well as future trends that are shaping the investment management industry. In the final project,
students will create a S-year investment plan that takes into account the investor’s goals and
constraints in a dynamic economic environment.

Prerequisites: - Microeconomics

28.

[MumeBoe MpPOU3BOACTBO U
0€e301IacHOCTh

Tamak eHIMIEpiH OHAIPY
JKOHE KayiICi3IiK

Food production and safety

Ha3zpanwne Kypca: HI/IHIGBOG MIPOU3BOACTBO U 0e30I1aCHOCTh

Ommcanne: Drta nporpaMma HalpaBJieHa Ha TO, YTOOBI OXBATUTh Kak 0a30BbIe, TaK U
JIOTIOJIHUTENIbHBIE TEMBI, KOTOPbIE HEOOX0ANMO 3HATH OYAYIIUM CIEHATUCTaM I10
MIPOM3BOJICTBY NMPOAYKTOB nuTaHust. Oco0oe BHUMAaHUE yeNsAeTCs CTaHAapTaM KadecTBa
MIPOM3BOJICTBA MPOYKTOB MMUTaHMUs, 0€30IIaCHOCTH U caHuTapuu. [ 1aBHOM TeMol Kypca
SIBIISICTCA W3y4YeHHEe IPUHUIIIOB U BHEAPEHMIO MexyHapoaHoro ctaggapra HACCP B nponeccs
pabotsl Ha KyxHe. [To 3aBepuIeHHIO Kypca CTyA€HTHI OyIyT IOHUMATh PAa3IHYHbIE CTHIIH
MIPUTOTOBJICHNA U KIACCHYECKYIO KYIMHAPUIO, COOJII0Aas CAaHUTapHBIE HOPMBI U U3y4asi TEXHUKY
Oe3omacHocTH Ha KyxHe. Kypc 3aBepiiiaeTcsi H3y4eHHeM acleKTOB COBPEMEHHOM OpraHu3ayy 1
IUTAaHUPOBKOM KyXHH, H3Y9EHHEM KyXOHHOTO 000pYIOBaHMSI, IPUHIMIIAMH 3aKyIIOK, TUTAHUEM.
[TpeameT Taxske MOCBSIIEH OCBEIIEHHUIO TEMBI BETETAPUAHCKOH €/1bI M N3yYEHUIO COCTaBOB OJII0]
U QJUIEPIeHOB.

IIpepexBusuthl: BBesieHHe B rocTenpUUMCTBO
Kypersin ataysr: Tamak eHIMAEPiH OHIIPY jKOHE KayiNCi3miK

KypctbiH cunarramacs!: byt 6arnapiama a3sIk-TyIlik eHAIpiciHiH Oonamak MaMaHaaps! Oiryi
KEPEK HET1i3T1 %oHE KOChIMIIA TAKBIPBINTAPIbl KAMTYFa OarbITTanFaH. A3BIK-TYJIK OHIMICPiHIH
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cara CTaHJapTTapblHa, KayilCci3aiK TIeH CaHUTapHsFa epeKie Ha3ap ayaapbuiaasl. KypcTsiH
HET13T1 TaKBIPBIOBI - aCXaHaAaFbl )KYMBIC TIporiecTepine xanbikapaiblk HACCP cTaHmapTHIHBIH
MIPUHLIMITEPIH JKOHE SHIi3YiH 3epTTey. KypcThl asKTaraH COH CTyJISHTTEp TaraM JAalbIHAAY IbIH
OPTYPJIi CTHIIBJEP] MEH KIIACCHKAJIBIK ac 931pJiey /i TYCIHE 1, CAHUTAPIIBIK HOpMaJlap/bl
CaKTai/Ibl )KoHE acxaHa Kayinci3airin seprreini. Kypc 3amanayu acyiai yibIMAacThIpy )KoHE
OpHaJIaCy acleKTUIepiH 3epTTeYMEH, ac Yii a0 IbIKTapblH, CaThIIl ajly MPUHIUIITEPIH,
TaMaKTaHy/bl 3epTTeyMEH asikranaabl. [IoH COHBIMEH KaTap BereTapuaH/bIK TaFaM TaKbIPhIObIH
KaMTYyFa JKoHE Taram/iap MEH aJulepreHep KypaMbIH 3epTTeyre apHalFaH.

IIpepexBusntTep: KoHakkalIbUIBIKKA Kipicie
Course Name: Food Production and Safety

Course Description: This program aims to cover both basic and advanced topics that future food
production professionals need to know. Particular attention is paid to food production quality
standards, safety and sanitation. The main topic of the course is the study of the principles and
implementation of the international HACCP standard in kitchen work processes. Upon
completion of the course, students will understand various cooking styles and classical cooking,
observing sanitary standards and studying kitchen safety. The course concludes with an
examination of aspects of modern kitchen organization and layout, study of kitchen equipment,
purchasing principles, nutrition. The subject is also dedicated to covering the topic of vegetarian
food and studying the composition of dishes and allergens.

Prerequisites: Introduction to hospitality and tourism history

29.

3aKOHO/IAaTEIbCTBO B
TypHu3Me

Typusm Typainsl 3aHHaMa

Tourism Law

HaumenoBanme Kypca: 3aKOHOZ[aTGJ'IBCTBO B Typusme

Omnmcanne Kypca: JlaHHBIH Kypc HallpaBJIeH Ha U3y4eHHe 0a30BBIX MIPUHITUIIOB TIpaBa,
NIPUMEHSIEMBIX B TYPU3ME U FOCTEIIPUUMCTBE, MEXKIYHAPOAHOE U HALIMOHAIILHOE
3aKOHOJIATENIBCTBO B chepe TypH3Ma, a TAKXKe sl BOIIPOCOB, KaCAIOLINXCsl 3aKOHO/IATENILCTBA B
cdepe 3amuUTHI MPaB MOTpeOUTENEH, OTBETCTBEHHOCTH, 3aLUTH OKPY’KAIOIIEH CpeIbl U T.II.

[TpepexBU3UTHL: HEe TPeOyrOTCS
Kypctsin ataysl: Typusm Typaisl 3aHHaMa

Kypctbig cunarramackl: byt Kypce Typu3M *oHe KOHAKKaMIBbUIBIK CaJlachlH/a KOJIIaHbLIAThIH
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KYKBIKTBIH HETI3T1 IPUHIUITEPIH, TYPU3M CalaChIHIAFbl XaIbIKAPAIIBIK JKOHE YITTHIK
3aHHaMaJlap/ibl, COH/IAM-aK TYTHIHYIIBIIApIbIH KYKBIKTAPBIH KOPFay, jKayallKepIIiIiK, KopliaraH
OpTaHBI KOPFay *oHe T.0. calachIHAAFbl 3aHHAMaFa KaTBICTHI OipKaTap MoceNenepi 3epTreyre
OaFbITTANIFaH.

AJTFBIIIIAPTTAp: TANAIl eTIIMEH I
Course Name: Tourism Law

Course Description: This course examines basic principles of law applicable to tourism and
hospitality; international and national tourism legislation and various law issues such as
consumer protection, product and service li- ability, employment, and environmental issues.
Prerequisites: none

30.

OO6cy>)XKMUBaHHE KITMEHTOB U
(hopMHpOBaHHUE JOSUIBHOCTH -
M1

Knuentrepre Kpi3MeT
KOpCeTY JKOHE aTallIbIKTHI

Kypy - M1

Customer service and loyalty
creation - M1

KauecTBeHHOE 00CTyKHBaHUE SIBJISETCS KIIIOYEBOM OCHOBOM B MHIyCTPUH T'OCTEIIPUUMCTBA
TypH3Ma, a TAKXKe KIFOUOM K ycIiexy Jro0oro OusHeca.

JlaHHast MUCUUIUIMHA TOCBSIIIEHA N3YUYEHHUIO CIIOCOOO0B U TEXHUK CO3JIaHMs BHICOKOTO U
KaueCTBEHHOTO YPOBHS 00CTYKUBaHUSI.

B xo071¢ u3yueHus JaHHOW JUCHIUILUTMHBI 00yYaronrecs pa3padoTaloT COOCTBEHHOE PYKOBOICTBO
1o paboTe C TOCTSIMH, C TOMOIIBIO KOTOPOTO B JJAIIBHEHIIIEM CMOTYT C/IEIaTh OOBIYHOTO
KJ'II/IeHTa/FOCTSI JIOSIJIBHBIM. I[I/ICHI/IHJ'II/IHa TAaKXX€ PACKPBIBACT KIIFOUCBLIC BOIIPOCHI CO3/1aTh
HUCKJIFOUYUTEILHON KOMaHAbI, KOTOpasa CMOXET PCIINTh MPAKTUICCKU J'IIO6BIG 3a1a4u 1
KOH(JINKTHBIC CHTYaIllH.

Kypc cocTout u3 HeckobKux 0JIOKOB, e oOydaromuecs OyayT pazpabaTbiBaTh MPOTrpaMMbl
JIOAJIBHOCTU U PYKOBOJICTBOBATHCH TJIABHBIMH IIPpaBUJIaMU KJIMCHTCKOI'O CEpBUCA.

enu Kypca:
W3y4nth 1 ipopaboTaTh YPOBEHb KAYECTBEHHOTO 00CITY )KUBaHUS.
[ToHATE YTO TaKOE KAaYECTBEHHOE 00CITYy)KUBAHHE U KaK MOBBICUTH €0 YPOBEHb.

Pa306paTL MOHSITHUS «KIUCHTCKUH CCPBUCY, «OTIUYHBIN CCPBUCH, KYAOBJIETBOPCHUC FOCTGﬁ)),
«JIOSUTBHOCTH TOCTEH».

V3HaTh U BHCIPUTH 7 TIABBIHX M OCHOBHBIX IIaroB K JydmeMy CEPBUCY I JOCTUKCHUA

BII/KB

Okzamen

44




YAOBJIETBOPEHHS MOTPEOHOCTEH TOCTEH.

Pa3pa60TaTL YHUBCPCAJIBbHYIO IPpOrpaMMy JIOAJIBHOCTHU, KOTOPAst MOXKET OBITH BUIONU3MCHCHHA B
3aBHUCHMOCTH OT BHUJa ACATCIIBHOCTH.

HpepeKBI/I3I/ITLII Beenenue B TOCTCIIPUHUMCTBO

Kypetsig ataysl: KnueHTrepre KpI3MeT KOpCeTy koHe alalAbIKThI Kypy - M1

KypcThiH cumaTTaMacs
CamnaJibl KbI3MET KOpCeTy KOHAKKAWITBLIBIK )KOHE TYPU3M HH/IYCTPUSACHIHBIH HET13T1 ipreTacsl,
COHBIMEH KaTap Ke3 KeJITeH OM3HECTiH TaOBICHIHBIH KiNTi OOJIBI TaOBIIaBL.

Byt kypc KeI3MeT KOpCeTYAiH )KOFaphl )KOHE callalibl ACHIeHiH KYPYIBIH 9ICTepi MEH oIiCTepiH
3epTTeyre apHaJFaH.

Byt kypceThl OKy OapbIChIHIA CTYIEHTTEp KOHAKTApPMEH )KYMBIC iCTEyTe apHaJlFaH KeKe
HYCKAYJIBIKTBI 93ipJeiii, OHbIH KeMeTiMeH oJlap OoJalrakra KapamnaibiM KINEHT/KOHAKTHI aal
ere anansl. Kypc COHBIMEH KaTap Ke3 KeJITeH JIepIIiK mpobiiemManap MeH KaHKaJI bl
XKaFaiap/pl mele ajJaThlH epeKIle KOMaHa Kypy/IbIH HETi3r1 MoceseNnepiH amapl.

Kypc OipHerie 610KTapaan Typajisl, OHAa CTYACHTTEP aaalbIK OarapiamMaaapbiH d3ipiacimi
’KOHEe TYTHIHYIIBUIAPFA KBI3MET KOPCETYIiH HETi3T epexesepin GacIbUIBIKKa alajbl.

KypcTsiH MaKkcaTTapsl:
Canasibl KbI3MET KOPCETY JCHIeHiH 3ePTTell, MBICHIKTAHbI3.
Canaiel KBI3METTIH HE eKeHIH JKOHE OHBIH JICHICHiH Kalall )kakcapTyFa OOJaTHIHBIH TYCiHiHI3.

«T¥T},1Hym1>mapra KBIBMET KOPCECTY», KOTC JKAKChI KbI3BMET KOPCCTY», KKOHAKTAPAbIH
KaHaraTTaHYbD», «KkKOHAKTApJAbIH aJaJIAbIFbD» YFbIM/IAPbIHA TaJ1J1ay KAaCaHbI3.

Konakrap/bIH KaHaFaTTaHYIIBUIBIFBIHA KOJI )KETKI3Y YIIiH j)KaKChIPaK KbI3MET KOpCeTy YIIiH 7
HETi3ri ’aHe HeTi3ri Kajgamaapasl YHpeHiHi3 )koHe OpbIHAAaHbI3. OpeKeT TypiHe OailiaHbICThI
e3repryre 0osaThIH aMOe0arn aanablK OaFaapiIaMachlH )KacaHbl3.

[IpepexBusutTep: KoHakkalIbUIBIKKA Kipiciie
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Course Name: Customer service and loyalty creation - M1

Course Description: Quality service is a key foundation in the hospitality and tourism industry,
as well as the key to the success of any business.

This course is devoted to the study of methods and techniques for creating a high and quality
level of service.

During the study of this course, students will develop their own guide to working with guests,
with the help of which they will be able to make an ordinary client/guest loyal in the future. The
course also reveals the key issues of creating an exceptional team that can solve almost any
problems and conflict situations.

The course consists of several blocks, where students will develop loyalty programs and be
guided by the main rules of customer service.

Course Objectives:
Study and work out the level of quality service.
Understand what quality service is and how to improve its level.

nn "nn nn

Analyze the concepts of "customer service", "excellent service", "guest satisfaction", "guest
loyalty".

Learn and implement 7 main and basic steps to better service to achieve guest satisfaction.
Develop a universal loyalty program that can be modified depending on the type of activity.

Prerequisites: Introduction to Hospitality

OKOTYpH3M HammenoBanwne Kypca: DKOTypu3M Ox3zamen

3KOTypH3M Onucanne Kypca: 10T KypC 3HAKOMUT CTYACHTOB C KOHHCHIII/ICﬁ OKOTypu3Ma U €ro

OKOHOMHYCCKUX, KYJIbTYPHBIX, SKOJOTHYCCKHUX BOBHGﬁCTBHﬁ. CTy}IeHTI)I Y3HAIOT METOIbI

Ecotourism B/I/KB

crocoOBI IPO/IaXK, YIIAKOBKU M OPTaHU3aIlUH U YIIPABICHHS TYPUCTUUCCKUM MPOIYKTOM B
ctepe axotypusma. Kypce Taxke packpsiBaeT BO3MO)KHBIE HETaTHBHBIE TTOCIIEICTBHUS OT
HETPABWILHOW OPTaHU3AIMH SKOTYPOB H U3yUeHHE OIarONpPUATHBIX OJIXOIOB IS PA3BUTHS
3KOTypHU3Ma
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IMpepexBu3nTel: OCHOBBI TYPH3MOJIOTHI

KypcTsiH aTtaysl: DKOoTypusm

KypctsiH cunaTTaMacsl: Byt Kypc cTyIeHTTepIi 3KOTYPHU3M YFBIMBIMEH JKOHE OHBIH
SKOHOMHUKAIIBIK, MOJICHH, KOPILIAFaH OpPTaFa dCepiMeH TaHbICThIPaabl. CTYICHTTEp SKOTYPH3M
HMHIYCTPYSICBIHAA TYPHUCTIK OHIM/I caTy, OYBITI-TYIO )KoHE YHBIMIACTBIPY KoHE OacKapy
omictepin yiipeHeni. Kypc coHbIMEH KaTap SKOTYPHU3M/I TYPHIC YHBIMIACTBIPMAYIbIH MYMKIH
0O0JIaThIH JKaFBIMCBI3 CAJITAPBIH alabl )KOHE dKOTYPHU3M/II TaMbITYIBIH KOJIAUIIBI TOCLIIEPIH
3epTTEHII.

[pepexsusutrep: Typusm Herizaepi
Course Name: Ecotourism

Course Description: This course introduces students to the concept of ecotourism and its
economic, cultural and environmental impacts. Students learn the methods of sales, packaging
and organization and management of tourism products in the field of ecotourism. The course also
reveals the possible negative consequences of the wrong organization of ecotourism and the
study of beneficial approaches to the development of ecotourism

Prerequisites: Basics of Tourism Studies

32.

buznec u nuaepcTBo
BusHec jxoHe KOMIOACIIBITBIK

Business and leadership

HaumenoBanue kypca: busHec u muaepctBo

Ormmcanne kypca: JlaHHBIH Kypc BKITIOUaeT B ceOs U3ydeHHe KOHIETINH JINAEPCTBA U
yIpaBieHus KoMaHAaMH. B mporiecce u3yd4eHus JaHHOTO Kypca CTYASHTHI H3ydaT pa3InyHbIe
MOJXOABI K YIAPBICHUIO KOMaHAAMHU M KOMIIAHUSMU, BKIIIOYasl Pa3HbIE CTUIIN YIPABICHHUS,
peleHust KOH(GIMKTOB, MOTHBALIMK U Pa3BUTHS KOMaH Ibl. [laHHBII KypC HallelIeH Ha pa3BUTHE
MPaKTHYECKUX 3P PEKTUBHBIX HABBIKOB OyAyIIMX PYKOBOANTEICH U YIIPABIICHIIEB
OpUEHTHPOBAHHBIX Ha MOJIOKHUTEIBHBIA Pe3yIbTaT, KaK B TOCYJapCTBEHHOM TaK M B YaCTHOM

CEKTOPE.
IIpepexBusutel: HR management

KypersiH ataysr: busHec xoHe KOmIOACIIBUIBIK

KypcthiH cunarramacsl: byt kypc kemoacbuIbIK KaHE TONTHI 0acKapy TYKbIPbIMAaMachlH
3eprreyai Kamtuasl. Kypce OapbickiHaa cTyIeHTTep KOMaH aIap MEH KOMITaHUsUIap/Ibl
0acKapyJIbIH OPTYPJIi TOCUIIepiH, COHBIH IMIIHAE 9PTYPIi 6acKapy CTHIbJEPiH, JKaHKaJ1ap bl

BJ/I/KB
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LISy i, MOTUBALIMSHBI XKOHE TOMTHI JAMBITY bl 3epTTeiii. ByJ1 Kypc MEMJIEKETTIK XKOHE KeKe
CEKTOpJIaFbl OH HOTIOKeJIepre OarpITTaFal OoJanak Kenoacpuiap MeH MeHEDKepIIepIaiH
MPAKTUKAJBIK THIM/II TaFIbLIAPbIH JaAMBITyFa OaFbITTAJIFaH.

IIpepexBusurrep: HR management
Course Name:Business and leadership

Course Description: This course includes the study of the concept of leadership and team
management. During the course, students will study various approaches to managing teams and
companies, including different management styles, conflict resolution, motivation and team
development. This course is aimed at developing practical effective skills of future leaders and
managers focused on positive results, both in the public and private sectors.

Prerequisites: HR management

33.

MeHeKMEHT TypHu3Ma
Typusm MeHeKMEHTI

Tourism Management

HanmenoBanune kypca: MeHEKMEHT Typu3Ma

Omnmcanue kypca: Kype maer o0630p mytemiectBuii u Typusma B Kazaxcrane W 3a TpaHHICH C
aKIEHTOM Ha TEPMHHOJOTHWIO, JeMOrpaduio, SKOHOMHYECKHE, COLMOKYJIbTypHBIE
9KOJIOTUYECKHE BO3/CHCTBUS HA TYpU3M M ITyTEIIECTBU; MPOOJIEM YIIpaBJICHHUsS WHIYCTpUEeH B
r700aJbHOM KOHTEKCTe. JlaHHBI Kypc HCCIeqyeT BCE acleKThl MyTEeNIeCTBHH M Typu3Ma —
OpTraHM3aINIO pa3MEIeHHs, CepBHCa MUTaHNSA, KOHTPECCOB U BBICTABOK, TOCYTa M OTJBIXA.

IMpepexBu3uTel: OCHOBBI TYPH3MOJIOTHU
KypctoiH araysl: Typusm MEHEIKMEHTI

KypcteiH araybl: Byn kypc TepMuHosiorusra, jaemMorpadusra, Typu3M MeH casxaTka
HKOHOMUKAJIBIK, QJIEYMETTIK-MOJCHH JKOHE OSKOJOTMSUIBIK BIKIIAJJapra aca Haszap aynapa
OTBIPBIIN, Ka3aKCTaHIBIK XKOHE MICTENIIK casxaT INeH Typu3Mre LIONy >Kacaljabl; >kahaHIbIK
KOHTEKCTE @HEepKacinTi backapy macelnelnepi Kapacteipapl. Kypc casxaT reH Typu3MHIH OapIiblk
aCNeKTUIepiH 3epTTeial - OpHANACTHIPY, TaMakTaHy, KOHIpeccTep MeH KepMelepi
YHBIMIACTBIPY XKaHE JIEMaJIBIC.

IMpepexBusurrep: Typusm Herizaepi

Course Name: Tourism Management

I1JI/BK

Oxzamen
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Course Description: Overview of travel and tourism in Kazakhstan and abroad with a focus on
terminology, demographics, economic, sociocultural and environmental impacts of tourism and
travel, and the industry's management issues in a global context. This course explores all aspects
of travel and tourism, lodging, foodservice, meetings, conventions, exhibitions, leisure and
recreation.

Prerequisites: Basics of Tourism Studies

34.

T'oponckoit Typusm - M1
Kanansik Typusm — M1

Urban Tourism - M1

HazBanme xypca: 'opoackoit Typuzm

Onucanue Kypca: IToT Kypc OyIeT u3yuaTh KII0UYeBble KOHIIEIIMHA TOPOJICKOTO TypU3Ma U
FOpOILCKOﬁ KYJbTYPBbI; CTYICHTbI 6y}1yT IIOHUMATh COHMAJIBHBIC, SKOHOMHWYCCKUC,
TEXHOJIOTUYCCKHUE, MOJTUTHICCKHE, IKOIOTUICCKHUE TPOIIECCHI, KOTOPBIC (POPMHUPYIOT
COBPEMECHHBIC MCTAIlOJIUCHI. 3TOT KypC NIOMOXKET MOHATH UX MECTO U POJIb B IPOCKTUPOBAHUU U
pas3BuTUH ropoja 3-ro TeicsiueneTrs. CTyeHThl Oy IyT U3ydaTh aclieKThl TYPU3Ma U KYJIbTYpHI,
KOTOPBIE ONPEJIEISIOT COBPEMEHHBIE TOPOJICKUE UCCIICI0BAHNUS.

[IpepekBe3nTHI: -
CabaKThIH TaKeIPBIOB!: Kanmanbik Typusm

KypcTsiH cunaTTaMacsl: Byt Kype KajgaiblK TYpU3M MEH Kajia MOICHHETIHIH HEri3T1 YFbIMIaphIH
3epPTTEi i, CTYJACHTTEP 3aMaHayH METaroIUCTEP/Ii KAJIBINTACTBIPATHIH dJICYMETTIK,
HKOHOMUKAJIBIK, TEXHOJIOTHSIIBIK, CasICH, SKOJIOTHSJIBIK IpoliecTep i Tycineni. by kype
OJIap/bIH 3-MBIHXBUILABIKTAFbl KaJaHbIH JH3aliHbl MEH JJaMYbIHaFbl ODHBI MEH POJIiH TYCIHYyTe
kemekTecedi. CTyIeHTTep TYPH3M MEH MOJICHUETTIH 3aMaHayH KaJlaTaHy bl aHBIKTAHTHIH
ACTEKTIICPIH 3ePTTeU/I.

IpepekBusuTTEp: -

Course Name: Urban Tourism

Course Description: This course will explore key concepts in urban tourism and urban culture;
students will understand the social, economic. technological, political, environmental processes
that shape modern megapolises. This course will help to understand their place and role in the
design and development of the 3rd millennia city. Students will study the aspect of tourism and
culture that identify contemporary urban studies.

Prerequisites: -

I1JI/BK

Oxzamen
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35.

Ympasienue ciryx00it
MUTaHUS U HATUTKOB

Tamak >koHe cychIHIap
JieapTaMeHTiHIH
0aCILBLILIFBL

Food&Beverage
Management - M2

HasBanwue kypca: YnpasieHue ciayKO0H THTaHHS, HAITUTKOB

Omnucanue kypca: JlaHHast mporpaMMa HarpaBlieHa Ha U3y4eHHEe OCHOBHBIX aCIIEKTOB
YIPAaBJIEHUS PECTOPAHOM, & TAKXKE IIPUHIUIIOB KOHTPOJIS PACX0J0B, YIIPABICHHS U COCTABIICHUS
MEHIO, KOHTPOJI KaueCTBa, INIAHUPOBAaHUSA PECTOPAHHOI'O IPOCTPAHCTBA U OpraHu3aluu
orneparonHol nesrensHocT F & B npeanpusituii. [Iporpamma naet o0bscHeHNE Ha caMble
aKTyaJIbHbIe COBPEMEHHBIE MTPOOIIEMBI, C KOTOPBIMU CTAJIKUBAIOTCSI MEHEKEPHI 1
NpeANPUHUMATENIN B MHAYCTpUH o0IecTBeHHOro nutanus. [Iporpamma npenocrasisier paboune
WHCTPYMEHTSHI 115 pa3pabOTKU ONPEIeNICHHOTO TIaHa JICHCTBHUM, HAalIPaBJICHHBIX Ha MTOBBIIICHUE
YPOBHS YAOBJIETBOPEHHOCTH CEPBUCOM KIMEHTOB U CO3JaHUE IPEUMYILECTB MEPe]
KOHKYPEHTaMH.

HpepCKBI/ISI/ITLIZ BBC,Z[GHI/IG B I'OCTCIIPUHUMCTBO

KypcThiH TakbIpbiObl: Tamak sxoHe CYChIHIAp JACHapTaMEHTIHIH OacIbUIBIFbI

KypctbiH cunarramacsl: by 6arnapiama MelipamxaHa MeHEDKMEHTIHIH HETi3r1 acleKTiIepiH,
COHBIMEH KaTap IIBIFbIHIAPAbI OaKblUIay MPUHIMNTEPIH, Ma3ipai Oackapy MEH KypaMbIH, CallaHbl
OakplIayibl, MeHpaMXaHa KeHICTIrH )ocnapiay bl sxoHe F&B kocinopsHiapbiHbIH
orepalysIIbIK KbI3METIH YHBIMIACTBIPY bl YHpeHyre OarbiTTanFa. barnapiamana MeHemkepiep
MEH KaCilKepiep TaMaK KbI3MeT KOpCeTy callachlH/la Ke3AECETiH eH 03¢KTi 3aMaHay!
npobnemanapasl TyciHaipei. barnapnama TyTHIHYIIBIIAPbIH KAaHAFATTAHYBIH apTTHIPYFa KoHE
OacekenecTeplieH apTHIKIIBUIBIK )KacayFa OarbITTAIIFaH HAKTHI iC-KMMBLI JKOCTIAPBIH d3ipIieyre
apHaJFaH KYMBIC KypaJllapblH YCBIHABL.

[pepexBusutrep: KoHakkalIpUIBIKKA Kipiciie
Course Title: Food and Beverage Management

Course Description: This program focuses on learning the fundamental aspects of restaurant
management, including principles of cost control, menu management and composition, quality
control, restaurant space planning, and the organization of operations of F&B establishments.
The program explains the most pressing contemporary problems facing managers and
entrepreneurs in the food service industry. The program provides working tools for developing a
specific action plan aimed at increasing customer satisfaction and gaining an advantage over
competitors.

Prerequisites: Introduction to Hospitality

I171/BK

Okzamen
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36.

IBeHT — MEHEI)KMEHT
Oxwuranapabl backapy

Event Management

HaumenoBanue kypca: IBEHT — MEHEIKMEHT

Onucanue kypca: [IpeaMeTom JUCIUIUIMHEI SBISIETCS N3yYEHUE MTPAKTHYECKOTO OIbITa
3aIaIHBIX M OTCYECTBEHHBIX KOMITaHHI B pa3paboTKe, IPOJBHKECHHH, OLICHKH U aHAIN3e
«coObITHHHOrO» NoTeHnMata. ConepikaHue Kypca BKIIOYAeT CISAYIOINE KITIOYEBbIe aCIIeKTHI:
YCHIJICHUE POJIH COOBITHI B IIPOABIDKCHUHN JISCTHHALUH, THIIOJIOTHIO MEra — MEpONIPUSATHI, 0030p
CTPATErHYECKUX HALMOHAIBHBIX [UIAHOB COOBITHI, Pe3yJIbTaThl U «HACIIEANEe» Mera — COOBITHH,
CTpaTerndecKuil IIaH COOBITUS (MEPOTPHUATHS), KOHIICTITYaIH3aIHI0 COOBITHHA, TIPOEKTHOE
yIIpaBlIeHUE COOBITHEM, PEATU3aLUI0 U OLCHKY €T0 IPOBEICHHS.

ITpepexBu3uTH: BBeeHNE B rOCTEIPUUMCTBO
KypctoiH ataysr: Oxuranapasl 6ackapy

KypetsiH cunaTTamachl: byt moHze bateic skoHe OTaHIbIK KOMITAHUSIIAPIBIH «HACIICIHE)
QJIEYETiH IaMBITY, )KBIDKBITY, Oaraiay jkoHe TajayAarbl IPaKTHKAJIBIK TOKIPHOECIH 3epTTey
60ubI TadbuTaabl. KypcThiH Ma3MyHBI Kelleci Heri3Ti aceKTUIep i KAMTHABL: OCBl OaFBITTAFHI ic-
LIapajap/bslH PeIliH KYUIEHTy, Mera-ic-mapanap TUIOIOTHSCHI, iC-IapaapblH CTPATET USLTBIK
WITTBIK XOCTapJapbiHa IOy, Mera-ic-1apanap/IblH HOTHKENIEP MEH «MYpPachl», ic-
[Iapajyap/blH CTPATErHsIIBIK KOCIAPHI, IC-1Iapaiap bl KOHIENTYalAay, OKUFAIap/Ibl JKOOAIBIK
6ackapy, icke achIpy jKOHE OHBIH OPBIHIATYbIH Oaranay.

[pepexBusutrep: KoHakkalIpUIBIKKA Kipiciie
Course Name: Event Management

Course Description: The subject of discipline is based on the study of practical experience of
western and domestic companies in the planning, promotion, evaluation, and analysis of events
"event" potential. Content of the course include following key points: emerging role of events in
promoting destination, typology of events, review of national event strategic plans, impacts and
the legacy of the events, strategic plan of event, event conceptualization, project management of
event, delivering of event and evaluation.

Prerequisites: none

I1JI/BK

Okzamen

37.

MenemxMeHT u
MapKETHHT TyPUCTCKUX

HanmenoBanue kypca: MeHE)KMEHT U MapKETUHT TYPUCTCKUX JECTUHALUN

Kpr TMMOCBAIICH N3YYCHUIO IPUHIIAIIOB ACCTUHAIWMHHOTO MCHEI)KMCHTA U MapKCTHUHTA,

I171/BK

Okzamen
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JeCTUHAITUHN

Typucrik MeHEIKMEHT
JKOHE MapKETHHT

Marketing and managing
tourist destinations

CTpaTeruii Juis MpoABMKEHH Typu3M{ B pa3nnuHbIX AecTHHANMAX. Kypc momoraer oneHnTsb
MOTEHIMAJ JECTHHAINH, €€ TPOTYyKTOB/CEPBUCOB M CO3JaTh TaKyl0 MApKECTHHIOBYIO KAMIIAHUIO,
KOTOpast ObI cIIOCOOCTBOBANA IIPUBICUCHNIO OM3HECA 1 ITyTEIIECTBEHHUKOB B TYPUCTCKYIO
JECTHHALINIO.

[IpepexBU3UTHI: -
KypctoiH araysr: TypHcTik MEHEIKMEHT JKOHE MAPKETHHT

Kypc necruHanusiabl 6ackapy jkoHe MapKETHHT MPUHIMIITEPIH, SPTYPIIi OaFbITTapAarsl TYpU3MAL
LIrepiyieTy cTpaTerusuiapbi 3eprreyre apHanraH. Kypc 6aparbiH xKepiH, OHbIH
OHIMIICPIHIH/KBI3METTEPIHIH dJICyeTiH OaraayFa KoHe OM3HeC IIeH casXaTIIbIIapAbl TYPUCTIK
OarbITKa TApPTyFa KOMEKTECETIH MAPKETHHITIK HAyKaH KYpyFa KOMEKTece .

IIpepexBusurrep:
Course Name: Destination Marketing and Management

Course Description: This course takes a destination management and marketing approach to
tourism, and focuses on the planning of destination experiences, and the management of
sustainable destinations. Students will identify, and analyse in detail, how these two principles
have been integrated in a variety of destinations to enhance global competitiveness. Topics
include the roles and functions of governments and destination management organizations
(DMOs); planning and product development; policy and regulation; positioning and branding;
resources, networks and partner- ships; destination leadership.

Prerequisites:

38.

IIpennpuHuMaTenLCTBO U
WHHOBAIMH B chepe Typusma
Y TOCTETIPUUMCTBA

Typusm MeH
KOHaKKalJIbUIBIKTaFbl
KOCITIKEPJIIK JKOHE
MHHOBALUS

Entrepreneurship and

HazBanue kypca: IlpeanpuHIMaTeT-CTBO M MHHOBAIMH B Cepe TypHU3Ma U rOCTEIPHUIMCTBA

Ommcanne Kypca: Llens kypca — nath cTyJeHTaM IiIy00Koe MOHUMaHHe KOHLSIIIIUH
NIPEANIPUHIMATEIbCTBA U €€ IPUMEHEHHs B cepe rocrennpuuMcTBa U Typusma. CTyieHThI
n3ydar peanpuHUMAaTeIbCKUe IpoLecchl. MOoyilb KpUTUYECKU UCCIIEAYET PsIl BOIIPOCOB
yHOpaBJIeHuUs, pa3pabOTKH HOBBIX MPOAYKTOB, KOPIIOPATHBHOTO OpPEHANHTA,
KOHKYPEHTOCIIOCOOHOCTH ¥ MHHOBAIUH [T MEXIyHAPOIHBIX, & TAK)KE PETHOHAIBHBIX
MIPEIIPUATHHA TOCTEIPUUMCTBA U Typu3Ma. Ocoboe BHUMaHHE yAeNAeTCS CO3IaHUI0 HOBBIX
MHHOBAIIMOHHBIX CTPAaTEruid, UHULIUATUB U UIEH.

I171/BK

Okzamen
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Innovation in Tourism &
Hospitality

[IpepexBu3uThl: - BBenerne B OyX.yder.
KypcthiH TakbIpbIObl: Typn3m MeH KOHAKKalIbUIBIKTaFbl KQCIITKEPIIIK KOHE HHHOBALIUS

KypctbiH cunarramacsl: Kype cryaeHTTepre KoCinKepilik Y¥bIMbI )KaHE OHBIH KOHAK)KaIIBUIBIK
JKQHE TYPH3M MHIYCTPHSCBHIH/IA KOJJaHBLIYBl Typallbl TEPEH TYCIHIK Oepyre OarbITTasFaH.
CTyzneHTTep KaCilKepJIiK MmpouecTep i 3epTreiai. Moayib xajbIKapaliblK, COHIali-aK aliMaKThIK
KOHAK)KaHIBUTBIK JKOHE TYPH3M KOCITOPBIHAAPH! YIIIH MEHEDKMEHT MAceNelIepiH, xKaHa OHIM/II
o3ipIney i, KOpIopaTUBTIK OpPEHANHTTI, 0oceKkere KaOiIeTTIMIKTI XKoHe NHHOBAIMSIAPIABI CHIHH
TYPFBIIAH KapacThIpaabl. JKaHa HHHOBAIMSUIBIK CTPATETHsUIapabl, OacTaMaap MEH HIesIapIbl
KYpYyFa epeKile Ha3ap ayAapbLiajibl.

[pepexBusutTep: - Byxranrepiik ecenke Kipicme.
Course Name: Entrepreneurship and Innovation in Tourism & Hospitality

Course Description: The purpose of the course is to provide students with an in-depth
understanding of the concept of entrepreneur- ship and its application in hospitality and tour-
ism. Students will explore the entrepreneurial processes. The module critically investigates a
range of issues management, new product development, corporate branding, marketability and
innovation for international as well as regional hospitality and tourism businesses. Particular
emphasis is placed on generating new innovative strategies, initiatives and ideas.

Prerequisites: - Introduction into accounting

39.

YceToiuuBelil Typu3M
TypakrTel Typusm

Sustainable Tourism

HasBanue kypca: Y CcTONUUBBIN TYpU3M

Omnucanne kypea: Llens 3Toro Kypca - 1ath CTYACHTaM MIMPOKOE MOHUMAHHE YKOJIOTHUECKUX
po0JIeM U MX BJIMSHHUS HA WHIYCTPUIO TYPH3Ma, IIO3TOMY OCHOBHOEC BHHUMAaHHUE OYIET yIeICHO
TaKUM IPEIMETHBIM 00J1acTsIM, KaK 3arpsi3HEHNE OKPYXKAfoIIeil cpe/ibl, yIIpaBIeHNEe OTX0AaMH H
O6uopazHooOpasue. byayT o0CyKaaTbes 4emoBeUeCKre COOOECTBA U UX BIMSHUE HA
FJ'IO6aJ'H)HBIe HaIpaBJICHUA, qTO6BI CTYACHTBI MOTJIN FJ'Iy6OKO IIpOaHAJIM3UPOBATH 3aBUCUMOCTD
OT TypH3Ma, a TAKXKE U3MCHCHHS U Pa3BUTHE BHYTPCHHEH W MEXIyHAPOIHON TYPUCTHUCCKOM
TTOJTUTHKH.

IIpepexBu3uTHI: -

II71/BK

Okzamen
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KypersiH TakpIpbIObr: TYpakTsl Typu3M

KypctbiH cunarramacsl: byn kypc cTyaeHTTepre KopiiaraH OpTaHbl KOpFay Macenenepi )KoHe
OJIApIBIH TYPU3M HHIYCTPHSICHIHA 9Cepi Typaibl KeH TYCIHIK Oepyre OarbITTaJIFaH, COHABIKTaH
JacTaHy, KAIIBIKTapasl OacKapy jKoHe OHOSPTYPIIUITIK CHSIKTHI IIOHIIK cajajiapra Ha3ap
aynmapeuiansl. CTyIeHTTEp TYypH3MIe TOYEIIITIKTI, COHai-aK iMKi )KoHe XaJBIKapaJbIK TypU3M
casicaTbIHJAFbI ©3TrepicTep MEH e3repicTepi TepeH Talgai amysl YIIiH agaM KOFaMAaphl )KoHe
OJIapIbIH JkahaHABIK OaFBITTapFa ocepi TaIKbUIaHAbL.

IpepekBusuTTEp: -
Course Name: Sustainable Tourism

Course Description: The aim of this course is to provide students with a broad understanding of
environmental issues and their impact upon the tourism industry, therefore subject areas such as
pollution, waste management, and biodiversity will be a primary focus. The human communities
and their effect on global destinations will be discussed to enable students to analyse deeply
tourism dependency and the changes and development of domestic and international tourism
policy.

Prerequisites: -

40.

OCHOBHI cepBHCa B
pectopanHoii chepe - M1

MelipamxaHa
HHAYCTPUACBIHAAFbI KBISMET
Kepcery Herizzepi - M1

Food and beverage service -
M1

Haspanwue kypca: OCHOBBI CepBHCa B peCTOpaHHoO# cdepe

Onwucanue Kypca: DTOT PaKTUYECKUH KypC JaeT BO3MOXKHOCTh KaXKJOMY 00y4aroIemycst
MIOJIy9UTh OCHOBHBIE 3HAHHS O CEPBHCE B PECTOPAHHOM chepe, BKIIOUast pecTopaHsbl, kKade,
0apbl, TOUYKU OBICTPOTO MUTAHUSL, @ TAK)KE HABBIKU 110 00CIYKHBaHHIO (YPIIETOB U KOde
OpeiikoB (IIBEACKHIA CTONT) B TOCTUHHIIAX U PECTOPAHAX.

AKIIEHT CTaBHUTCS Ha B3aNMOJICHCTBHE C TOCTEM, IEPCOHAIIEHOE O0CITy)KUBaHHE, TIPOJAXKH,
KOMaH/IyI0 paboTy B KOJJICKTHBE M OOIINX HaBBIKAX OOIICHMSA. YUCHUKH U3ydaT pa3InIHbIe
METOJBI 00CTYKMBAHUS U Y3HAIOT, KaKk paboTaTh ¢ kajao0aMu, KOH(GIUKTHBIMU CUTYallusIMHU U C
0O0JIBILION 3arpy>KEHHOCTBIO.

JlucuuIuinHa HarpasjieHa Ha oOecriedueHre KOMIUIEKCHOTO Habopa HHCTPYMEHTOB U Iepeiadn
HEOOXOANMBIX HAaBBIKOB JJIST BHEIPEHHUS CTAaHAAPTOB MEKIYHAPOTHOTO KiIacca Ha IPEATIPHUSTH,
BHEAPEHHS HOBBIX U JYUIINX MPAKTUK B KOHIEIIIWIO U CTUIIh 00CTyKUBaHUSI.

TI/I/KB

Okzamen
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IIpepexBu3uThl: - BBEIeHUE B TOCTENPUUMCTBO
KypctbiH araysl: MelipamMxaHa HHAYCTPHSCHIHIAFBI KbI3MET KOPCETy Heri3aepi

KypcthiH cunarramacsl: by npaktukansik kKypc apOip cTyneHTKe MeiipamMxaHanap, kadenep,
Oapnap, dact-pya HyKTeIepiH Koca ajraH/a, MeipaMxaHa HHIYCTPHSCHIH/IA KbI3MET KOPCETY
OoiibIHIIIA Heri3ri OLTiM aly MyMKIHZIriH Oepe/i, COHBIMEH KaTap KOHaKyWiep MeH
MelipamxaHanapaa Oyderrep MeH Kode-OpeiikTepi (IIBe ] YCTeNi) YChIHY TaFIbIIapbsiH Oepei.

KonakneH e3apa opekerTecy, jKeke KbI3MET KOPCEeTy, caTy, KOMaH/IAIIbIK )KYMBIC )KOHE KaJIIIbl
KapbIM-KaTbIHAC JaFAblIapblHa Oaca Hazap aynapbuiafgsl. CTyIeHTTEp opTYpill KbI3MET KopceTy
oIicTepiH 3epTTel, MAFbIMIAP b, XKAHKAJIbI JKaF JaiIappl ’KHE aybIp XKYMBIC )KYKTeMeIepiH
OHIIEY I YiipeHei.

Kypc xanpikapasibIK JeHIeHIeri CTaHaapTTap/ (sl KOCIOPBIH/IA CHII3Y, KbI3MET KOPCETY
TYKBIPBIMIAMachl MEH CTHITIHAE JKaHa )KOHE 03bIK TOHKIpHOEep i eHri3y YIIiH KeleH i
Kypajnap KelleHiH Oepyre ’KoHe KaKeTTi JaFrAbLIapIsl Oepyre OarbITTalFaH.

IMpepexBuzutrep: - KoHarkailbuiblKKa Kipicre
Course Title: Food and beverage service — M1

Course Description: This practical course provides each student with the opportunity to gain
basic knowledge of service in the restaurant industry, including restaurants, cafes, bars, fast food
outlets, as well as skills in serving buffets and coffee breaks (buffet) in hotels and restaurants.

The emphasis is on interaction with the guest, personal service, sales, teamwork and general
communication skills. Students will study various service methods and learn how to handle
complaints, conflict situations and heavy workloads.

The course is aimed at providing a comprehensive set of tools and transferring the necessary
skills for the implementation of international class standards in the enterprise, the introduction of
new and best practices in the concept and style of service.

Prerequisites: - Introduction to hospitality

41.

®poHT odrc MEHEPKMEHT —
M1

HasBanue kypca: @poHT oduc MEHEPKMEHT

Omnmcanne Kypca: JTa TUCIMIUIMHA HAIIPaBleHa HAa M3y9YEeHUE IEHTPATbHON POIIH, KOTOPYIO

II/KB

Oxzamen
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®ponT-oducTti 6backapy — M1

Front office management and
operations - M1

(bpoHT-0dHC UTpaeT B yCIexe OTels U JTF000T0 JPyroro y4IpeKACHUsI, OpUEHTHPOBAHHOTO Ha
kiaueHTa. OH OTCJICKHMBACT TOCTEBOM LUK OT OPOHUPOBAHUSI 110 OTHE3/1a, OlICHHBAsT PYHKIIUU
¢bponT-0duca, UcciIeays] OTHOLICHUS MEXKAY OTJCIaMH, UCTIONB30BAHUE TEXHOJIOT Ui, BAXKHOCTD
0€3011acHOCTH rOCTEH M KIIIOYEBOH AJIEeMEHT 00CITy)KMBaHHS B ONBITE rocTs. B npakTnueckoi
YacTH JaHHOTO Kypca 0OBSCHSIETCS, KaK NCII0JIb30BAHUE CHCTEMBI YIIPABICHHUS HEIBIXKUMOCTBIO
Opera (Bepcus 5) MOXKET caienaTh paboTy Ha CTOMKe peructparmu oosee 3G HEeKTUBHON U TOUHOU
U, KaK CIJIe/ICTBHE, TOBBICUTH Ka4eCTBO 00CITY)KMBaHHs TOCTEIl Ha CTOWKE PErHCTPaIiH.

IIpepexBuzuthl: BBeeHue B rocTeNpUUMCTBO
Kypcrsig ataysr: @poHT-00uCTI 6acKkapy

KypcthiH cunarramacsl: byt kypc KoHaKYHIiH Hemece Ke3 KelreH 0acka TYThIHYIIIbIFA
OaFpITTANIFaH MEKEMEHIH TaOBICBIHAAFBI (PPOHT-0(HUCTIH HETi3Ti petiH KapacTeipagsl. O
OpoHIaymaH OacTarm KeTyre JeiHT1 KOHAKTap IUKIIH KaJaFalaiIel, GpoHT-0(HC
GbyHKIUMSTApBIH Oaranaiiibl, 0eIiMIep apachblHAAFbl KAPbIM-KATBIHACTBI, TEXHOIOTHsLIaP (bl
naiiiananyipl, KOHAKTap/IbIH KayilCi3/IiriHiH MaHbI3IbUIBIFBIH KOHE KOHAKTAP TOXipUOeciHaeri
KBI3MET KOPCETY/IIH HETi3ri 3JIEMEeHTIH 3epTTel . byt KypcThiH nmpakTHKaIbIK 6eiri Opera
MEHIIIKTI 0ackapy kyieciH (5-Hycka) naiijanany pecenureri >KyMbICTap/ibl Kajlail THIMAIpeK
JKOHE JI9J1 eTyre OOJAThIHBIH TYCIHIIPE/Il dKOHE COHBIH HOTH)KECIH/IE PECEIIITeri KOHAKTap
TOXKIPUOECIH KaKcapTabl.

IMpepexBuzurrep: KoHakkaiabuiblkKa Kipicne
KypcThiH cunarramacs

[IpepexBU3UTTEP: KAXKET ETHEH I

Course Name: Front Office Management and operations

Course Description: This course examines the central role that the front office plays in the
success of a hotel or any other customer-facing establishment. It tracks the guest cycle from
booking to departure, assessing the functions of the front office, examining the relationships
between departments, the use of technology, the importance of guest safety and the key element
of service in the guest experience. The practical part of this course explains how using the Opera
property management system (version 5) can make front desk operations more efficient and
accurate, and as a result, improve the guest experience at the front desk.
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Prerequisites: Introduction to Hospitality

42.

VYpasnenue goxonamu — M1
Kipicrepai 6ackapy — M1

Yield and revenue
management - M1

Ha3Banue kypca: YnpasieHue 10XoAaMu

Omnmcanue kypca: OTa IUCIUMIIIMHA HANpaBlIeHa HA U3y4YEeHUE U MPUMEHEHUE KOHLEIIIUU
yIpaBJIeHHUs 10X0JaMH, UCIIOJIb3yeMOil B MHAYCTPHH TOCTENIPUUMCTBA. JlucuuruinHa
PacKpBIBacT BOIPOCHI, CBA3aHHBIE C 3 (PEKTUBHBIM YIIPABICHHEM BMECTUMOCTHIO HOMEPOB,
pacIpeseneHleM CKHAO0K, KOHTPOJIEM MPOIOKUTEIFHOCTH, H3MEPEHHEM JJOXOIHOCTH,
3JIEMEHTaMH yNPaBICHUS JOXOMHOCTHIO, CHCTEMaMy OPOHMUPOBAHUS IJIsI MAKCHMHU3AINN
JI0XOJI0B OT TOCTHHUYHBIX HOMEPOB, JOXOIO0B OT (PyHKINOHAIBHBIX MJIOMA/CH U PECTOPAHOB,
MIPOTHO3UPOBAHHIEM CIIPOCA, CTPATETHAMH U TAKTHKOI B TIEPHOJIBI BBICOKNX M HU3KHUX IICH.
HEpHOAbI HU3KOTO CIpoca.

[IpepexBusutel: BBenenue B byx.yuer
Kypcersig ataysr: Kipicrepai 6ackapy

KypcthiH cunarramacsl: byt kypc KOHaKKaIbLIBIK HHIYCTPUSCBIH/A KOJIIaHbUIATHIH
KipicTepai 6ackapy TY)KbIpbIMIaMaJIapblH 3€pTTEyre XKoHe Koyaanyra oarbiTTanran. Kypc
KYaTTBUIBIKTHI THIMJII OacKapy¥Fa, KeHUIIIKTep i Oemyre, Y3aKTHIKTH OaKbUIayFa, KipicTi
elmieyre, KipicTi OakpiIayra, OeJMeHiH KipiCiH OapBIHIIA apTTHIPYFa apHAIFaH OpoHIAY
KyHenepine, QyHKIIMOHAIIBIK KEHICTIK IIeH MeipaMXaHaHBIH KipiCiHe, CYpaHBICTHI 00IDKayFa,
JKOFapbl ’KIHE TOMCH CYPaHBIC Ke3EHJEP] YIUiH CTPaTerHsuiap MEH TAKTHKaFa KaThICThI
Macenenepai KaMTHIBI.

[pepexBusutrep: byxranrepmik ecenke kipicre
Course Name: Yield and Revenue Management

Course Description: This course focuses on the study and application of revenue management
concepts as used in the hospitality industry. The course covers issues related to effective capacity
management, discount distribution, duration control, yield measurement, yield controls,
reservation systems to maximize room revenue, functional space and restaurant revenue, demand
forecasting, strategies and tactics for high and low demand periods.

Prerequisites: Introduction to Accounting

TI7I/KB

Okzamen
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43.

CepBuc u ynpasieHre 6apom
- M1

Bap xp13meTi jxoHe
MeHeKMERTI — M1

Bar&beverage service and
management - M1

Hazpanme kypca: CepBuc u ynpasieHne 0apom

Omnucanue kKypca: JlaHHasi IMCHMIUTMHA HAIIPaBJIeHa HA TO, YTOOBI U3Y4YHUTh HauOOJIee Ba)KHbIE
aCIIEKTHI MTPOIIeCcca YIIPaBICHU 0apoM, a TaKKe TO, KaK KOHTPOJIMPOBATH OTIEPALHH C
HaNMTKaMy ¥ TOHUMaTh NpoaykT. Ocoboe BHUMaHUE yIENAETCS CONNAIbHBIM HaBbIKaM,
OTHOIIECHHSM C KIMEHTaMH, TNIAHUPOBAHUIO 0apa U IOPUIMYECKUM aCIeKTaM paboTHI ¢
Pa3INYHBIMY HaNUTKaMU. 3HaHKE NIPOAYKTA BKIIOYAET B CE0s MPOUCXOXKACHUE,
UACHTH(HUKALNIO ¥ TIPOU3BOJCTBO AJIKOTOJIBHBIX HAMMTKOB. [IporpaMma BKiIIO4aeT B ce0s
MPaKTHYECKUE 3aHATHS 110 TIOHUMAHUIO PA3JIMYHbBIX TUIIOB ONEpaLuii 6apa 1 HAUTKOB, YTOOBI
pacUIMpUTh 3HAHHMS O TIPOLECCE TPOU3BOICTBA HAUTKOB, KIIACCU(PHKAIMH, KOHKPETHBIX
nporeaypax 00CITy>)KUBaHUS HAIIMTKOB U KYJIbTYPE BHHA.

IIpepexBuzuthl: BBeeHue B rocTeNpUUMCTBO
Kypcrsig ataysr: bap KeI3MeTi joHE MEHEIKMEHTI

Kypersig cunatramacsr: by xypc 6apiapabl 6ackapy MpoIeciHiH €H MaHbBI3AbI acTIeKTilIepiH,
COHJIaif-aK CYCBIH OIlepalisuIapbIH OacKapy *oHe eHIM/I TYCIHYIl YipeTyre OarpITTalFaH.
OJIeyMETTIK JaFpUIapFa, TYTHIHYIIBUIApMEH KapbIM-KaThIHACKa, Oapiap sl )kocnapiiayFa jKoHe
OPTYPJIi CYyCBIHAPMEH )KYMBIC iCTEY/IIH KYKBIKTHIK aCIIEKTIEpiHe epeKile Ha3ap ayJapbulajbl.
OHIM Typalsl O1J1iM aTKOTONBIIK CYCHIHAAPIBIH IIBIFY TeTi, HACHTU()UKAIMICH )KOHE OHIIPiCiH
KamTHbl. barnapnama cycelHIapabl OHAIPY MpoLeci, KilacCU(pHUKALUSICHI, apHaibl CyChIHIapFa
KbI3MET KOpPCETY IMpOLieAypallapbl )KHE IIapar MoICHUET] Typasibl OLTIMII KaKcapTy YIIiH
Oapiap MeH CyChIH/Iap OlepalysUIapbIHbIH SPTYPIIi TYPJIEPiH TYCiHY OOMBIHIIA PAKTHKAIBIK
TPEHUHTTEP I KAMTHUIBI.

IpepexBusutrep: KoHakkalabUIbIKKa Kipiciie
Course Name: Bar and Beverage Service&Management

Course Description: This course aims to teach the most important aspects of the bar management
process, as well as how to control beverage operations and understand the product. Special
attention is given to social skills, customer relations, bar planning and the legal aspects of
working with different beverages. Product knowledge includes the origin, identification and
production of alcoholic beverages. The program includes practical training in understanding the
different types of bar and beverage operations to enhance knowledge of the beverage production
process, classification, specific beverage service procedures and wine culture.

IJI/KB

Okzamen
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Prerequisites: Introduction to Hospitality

44. | Y4yeOHO-03HAKOMHUTEIbHAS CTyneHTBl TpOXOIAT y4eOHO-O3HAKOMHTEIBFHYI0 MPAKTHKY IyTeM NPOCIYIIHBAHUS JICKITHS, Coaua u 3awuma
MIPaKTHKA Y9acTHsi B MEpONPHATHAK, CO3MaHWS MEIWaKOHTEHTa, 3aIUTHl OTYeTa MO HroraM naHHoil | H/J/BK ] omuema
MIPaKTHKH.
45. | Ilpon3BoacTBEeHHAs Ha npoussoocmeennoii npaxmuxe cmyoenmsl RPUOPEmaiom npakmuieckue 3HaHus u onvim Coaua u sawuma
NpaKTHKa pabomvl 8 UHOYCIMPUY 20CMUHUYHO20 U MYPUCTUYECK020 OU3HeCa, a MmaKice 8 1JlI/BK 14 omuema
20Cy0apmcGeHHbIX U YACMHBIX KOMAAHUSX.
46. | Research project/Bachelor Cmydenmol coarom 20Cy0apcmeeHtblll IK3AMEH U/ULU 3auuuarom OUnIOMHYI0 pabomy I/I/BK 12 Samura
thesis (Hamucanue u 3amura JTUTUTIOMHOM

JUIJIOMHON pabOTHI
(mpoekTa) u/nnu ciradya
rOCyIapCTBEHHBIX IK3aMCHOB
0 IByM HPO(UITUPYIOIIHAM
JIUCITUTLTHHAM )

paboThI IpOeKTa
n/unum caaga
roCyIapCTBEHHOTO
9K3aMeHa
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