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1. OIIUCAHUE OBPA3OBATEJIbHOI INPOI'PAMMBI

[Iporpamma «Typusm» opueHTHpOBaHA HA IPEAOCTABIEHUE OCHOBHBIX HABBIKOB M 3HAHUI
B 00JIaCTH YIIpaBIEHHUS M OM3HEC-TIPOIECCOB B TYPHUCTCKOM MHIYCTPUM KaK HA HALMOHAIBHOM,
TaKk U Ha MI00aIbHOM YpoBHSAX. CTYyJEHTHI MPOTPAMMBbI MOJIy4YaT MPAKTUYECKUM OIBIT OLICHKU
TYPUCTHYECKUX IMPOEKTOB, OpTraHM3allMd M YOpaBICHUS KYJIbTYPHBIMH U  JCIIOBBIMU
MEPONPUIATUIMH, a TaKXKe Pa3pabOTKH OINEpAalMOHHBIX U CTPATErMYECKUX IUIAHOB B IPOEKTax,
CBSI3aHHBIX C TYPU3MOM.

O6pazoBatenpHas nporpamma copmupoBana Ha ocHoBaHuu Tpeboanuit [[OCO PK, a
Takke TpeboBaHMii MpodeccnoHaNbHBIX CTAaHIaPTOB, COBPEMEHHOTO PhIHKA M pabOTOIaTEeNEH.

[IporpamMma nipesncraBieHa B ABYX (popmax oOyueHus, ojHOM (4 roaa) u cokpaiieHHoH (3
rona). s 3aBepiienus: oOy4eHus 3a 4 roja, CTyJeHTY HEOOXO0IMMO OCBOUTH 248 aKaJeMUYECKUX
kpenutoB. JlanHas ¢opma oOydeHHUs MperycMOTpeHa Jisl MOCTYMAaloUMX Ha 0a3e CpeaHero
oOpazoBanus. Y TMOCTynaromux Ha 0asze cpeaHero MpoQecCHOHATBHOTO OO0pa3oBaHUS €CTh
BO3MOXXHOCTh 3aBEpHIMTH OOyueHHE 3a 3 roja 3a cueT Iepe3auera AUCIHMIUIAH, U3YYEHHBIX B
KOJUTEIKE.

Bce crymeHThl mporpamMmbl MMEIOT BO3MOKHOCTh COCTaBUTH CBOM WHAMBHUAYAJIbHBIN
yueOHbIi miaH. [logpoOHas mporpaMMa Kypca J0CTyIHA Ui O3HAKOMJICHHS B KaTtanore Beicuieit
TYMaHUTapPHOM IIKOJIBL.

OcHoBHbBIE nmpenmMyuiecrea nmnporpaMmmali:

1) TecHOE COTPYAHMUYECTBO M MApPTHEPCTBO C MPEACTABUTENSIMU WHIYCTPUH TypU3MA,
TOCTENPUMMCTBA, @ UMEHHO C KPYIMHBIMH OM3HEC KOMITAHUSMH, YaCTHBIMH M HaIlMOHAJIbHBIMHU
KOMITAaHUSIMH, CIEHUATU3UPYIOIIUMUCT B cdepe Typu3sMa M TOCTHHMYHOrO OM3Heca.
CoTpyIHMUECTBO TO3BOJSIET NpeAsaraTh CTyJAEHTaM MIMPOKYI0 ©0a3y NpPaKTUKUA B JYYIIHX
JIOKaJIbHBIX U MEXKIYHAPOAHBIX KOMITAHUAX.

2) IlpenocTaBieHrne BO3MOXHOCTU CTYAE€HTaM BbIOMpaTh CHEUAIN3AlNI0, YTO MO3BOJIUT
pacIIMpUTh TpPaHUIBl TPYAOYCTpOHCTBa. Bpicimias rymaHuTapHas IIKoja Tpeuiaraer s
W3Y4YEeHUs CICAYIOINE TOTIOJHUTEIbHBIC CTICIHATA3AIMY (Minot/MaitHOPHI):

2.1 BHyTpeHHUI U BbE3IHOHN TypU3M.

2.2 Oxkckypcosenenue/l un-IlepeBogunk

2.3 MapkeTuHr B cepe TypusMa U TOCTeIPUUMCTBA.

2.4 ToCTHHUYHBIN U pecTOpaHHbII OM3HEC.

3) V CTyneHTOB TakKe €CTh BO3MOXHOCTh MPOUTH CEPTUPUKAIMOHHYIO MpOrpaMmy
CTaXUPOBKHU B 3apyOexHbIX oTersix (Typrus, BeetHam, OAD) miaurenbHOCTHIO OT 3 110 6
MECSIEB, TUCHUIUIMHBI BO3MOKHBIE JUIS [lepe3adyeTa OTMEeUeHb! ** B pazzaene 4.2

4) Ilporpamma nBoitHOrO quIuIoMa ¢ TakuMu BY3amu kak:
- Swiss Hotel Management School, Swiss Education Group (LlIBeiimapusi)
- Hotel Institute Montreux, Swiss Education Group (ILIseiinapus)
- La Rochelle Tourism and Hospitality School, Excelia group (®panmmsi).
- College de Paris (®panius)



5) Crtynentsl peanu3yloT OM3HEC TPOEKTHl B paMkax oOydeHus. OpHuM U3
(GYHKIMOHUPYIOUMX OU3HEC MPOEKTOB SIBIISCTCS CTYACHYECKAs TYPUCTUUECKAsh KOMIIAHHS
Tourify HanleneHHas Ha pa3BUTHE BHYTPEHHETO TYPU3Ma CPEIN MOJIOJIEKH.

2 UEJb U 3AJIAYU OBPA3OBATEJIbHOM ITPOT'PAMMBI

Heas OII: moaroroBka BBHICOKOKBATHU(HUIMPOBAHHBIX KaapoB B cdepe Typusma, C
MYJbTHIUCIMIUIMHAPHBIM ~ BUJIGHUEM  pa3BUTUS  TypUCTHYECKOro OH3Heca, ympaBiICHUS
TYPUCTUYECKUMHU IPOJYKTaMH Ha IOCYAApPCTBEHHOM M 4acTHOM ypoBHsX. [loaroroeka xaiapos,
aIalITUPYEMbIX K OBICTPO MEHSIOIIEMYCS MUPY, TOTOBBIX K MHOTOCTOPOHHUM KOJUTa0OpamusM U
pasBUTHIO MAJOr0 W cpenHero OusHeca B cdepe TypusMa Kak Ha JIOKQIBHOM, TaK U
MEXIyHapOJIHOM PhIHKaX.

O nporpamme (onucanue):

[Iporpamma OakamaBpuara B cdepe TypudmMa ¢ (QOKYCOM HA MEHEIKMCHT U
OTIEPALIMOHHYIO JeSITeIbHOCTh HAIlpaBlieHa Ha BOCHUTAHWE HOBOTO MOKOJECHUS MYJIbTHUSA3BIYHBIX
npodeccuoHanaoB B chepe Typu3Ma, OCBEIOMIICHHBIX 000 BCEX acleKTax CTaHIapTOB BEICHUS
Typuctudeckoro Om3Heca. Kpome TOro, mporpamMMa HampaBieHa Ha OOy4YeHHE JHIEPOB
WHIYCTPUH TypH3Ma, TOTOBBIX padOTaTh B MYJbTHKYJIBTYPHOU CpeIe.

[IpuHuMas BO BHHMMaHHWE JIOCTYIHBIH JWANa30H KypCOB, IPEAJaracMbIX BO BpeMs
IPOTPaMMBI, CTYJICHT MOXKET MPOWUTH 10 2-X MalHOPOB B TE€YEHHUE Bcero nepuojaa. Kpome Toro,
BBIMYCKHUKH CMOTYT W3YYHTh OJIUH JIOTIOJIHUTEIBHBIA HWHOCTPAHHBIN SI3BIK  (KUTAHCKHIA
/MCHaHCKHUH /UTalIbIHCKUHN /HeMelkuil /ppaHily3cKuil) B paMKax IpOTrpamMMbl, YTO CHOCOOCTBYET
MOBBINICHUIO KOHKYPEHTOCTIOCOOHOCTH OyAyIIUX MpodhecCuOHAIOB.

O6pazoBatenpHas nporpamma copmupoBana Ha ocHoBanuu Tpeboanuit [OCO PK, a
TaKke TpeOoBaHUM MPOPECCHOHATILHBIX CTAH/IaPTOB, COBPEMEHHOTO PhIHKA U paboToaaTeNeH.

Pe3yabTaThl 00VUEHHS:

Ilo oxkOHYaHMHU JAHHOI MPOrPAMMBbI BBIIIYCKHUKH HAYYATCH:
PO 1 - ompenensiTb OCHOBHBIE CHIIbHBIE W ClIa0ble CTOPOHBI MECTHBIX M PErHOHATBHBIX
OpraHu3aIuil Mo yIpaBIeHUIO TypU3MOM;

PO 2 - ananu3upoBaTh U OLICHUBATh KEWCHI ISl PEIICHUS YIPABICHYECKUX U MAPKETHHTOBBIX
3a/1a4 B TYPUCTCKOW MHTyCTPHH;

PO 3 - pemats TypuCTCKHE BOIPOCHI C yYETOM ITPUHIIUIIOB YCTOWYNUBOIO Pa3BUTHS;

PO 4 - npumMeHsITh B OM3HEC-KOMMYHHUKAITUAX KaK MUHIUMYM JIBa UK 00Jiee MHOCTPAHHBIX SI3bIKA;
PO 5 - opranu3oBbIBaTh U MPOBOJUTH MEPOMPHATHS JIF0OOOTO Maciitada M TEeMaTHKH, BKIOYas
KyJbTYPHBIE, IETIOBbIE U MEracoOBITHUS;

PO 6 - ucnons3oBaTh INydline MapKETHHTOBbIE MPAKTUKUA MJs pa3paboTku OW3HEC-TIaHOB,
OTIEPAITMOHHBIX U CTPATETMYECKUX IUIAHOB B chepe Typu3Ma U MyTEIIeCTBUM;

PO 7 - mpoBOaUTH SMOMPUYECKOE UCCIIEIOBAHUE;

PO 8 - npuMeHsITh 3HaHUS 3aKOHOIaTETLCTBA U HOPMATHBHBIX aKTOB B chepe Typu3Ma U yCIyT;
PO 9 - pazpabaTeiBaTh CTpaTernl IUTAHUPOBAHMS MW PA3BUTHS TYPUCTCKUX JECTUHAMK |
TYPUCTCKHUX 30H;

PO 10 - oGnamath HaBBIKAMH KOMaHIHOW PabOThI MU MEXKIMYHOCTHOTO OOIIEHUS, MPUMEHSTH
3HAHUSI UCTOPUH, S3BIKOB B JIOKAIBHOW U MYJIbTUKYJIBTYPHOU Cpefe;



PO 11- ucnonb30Bath JIydiiue MPaKTUKA B MHAYCTPUU TypHU3Ma MpH pa3paboTKe OneparnuoHHBIX
U CTPATETUYECKUX TJIAHOB;
PO 12 - 3amyckaTh W BeCTH MPOEKTHl B cdepe TypusMma (C MEPCIEKTUBBI T'OCYIapCTBEHHON
MOJIMTUKHU U C MIEPCIEKTUBBI YACTHOTO OU3HECA).

3 KPUTEPUU OLHEHKU PE3YJIbTATOB OBYUEHUSA

VYueOHble JOCTHXKEHHMS (3HAHUS, YMEHHS, HABBIKM M KOMIICTCHIMH) OOYYaroUINXCs
ouieHuBaroTcs B Oamax mo 100-0anbHOi mIKane, COOTBETCTBYIOIINX MPUHATONW B MEXKTyHAPOIHOM
npakTuke OyKBEHHOH cucTeMe (TI0J0KHUTENbHbIE OLEHKH, 0 Mepe YObIBaHUS, 0T «A» 10 «D»,
«HEYIIOBIIETBOPUTETBHO» — «FX», «F») ¢ COOTBETCTBYIOIUM IU(PPOBHIM SKBUBAJICHTOM 10 4-X
OaJuIbHOM HIKaJIe:

bykBeHHas oneHka GPA IIpoueHThI TpanuuuoHHas OLCHKA
A 4,0 95-100
OTIMYHO
A- 3,67 90-94
B+ 3,33 85-89
B 3,0 80-84
XOpouIo
B- 2,67 75-79
C+ 2,33 70-74
C 2,0 65-69
C- 1,67 60-64
YAOBIIETBOPUTEILHO
D+ 1,33 55-59
D- 1,0 50-54
FX* 0,5 25-49
HEYI0BJIIETBOPUTEIBHO
F 0 0-24




4. KATAJIOT OBPA3OBATEJBHOM ITPOT'PAMMBI

4.1 O01ue cBeaeHNs

Ne Haspanue nmoJs IIpumeuyanue
1 Kopx n xmaccudukanms odmacti 6B11 Yceayru
00pa3oBaHus
2 Kopx n xnmaccuduxanms 6B111 Cdepa obcay:kxuBaHus
HaIlpaBJICHUH TI0TOTOBKH
3 I'pymma 06pa3oBaTenbHBIX B091 Typuszm
IporpaMm
4 HaumenoBanue 6B11102 - TYPU3M
00pa3oBaTenbHON MPOrpaMMbl
5 Bun OIT Hosas OI1
6 [ens OIT MOJTOTOBKA  BBICOKOKBATH(PHUIIMPOBAHHBIX KaJApPOB B
chepe Typusma, ¢ MYJIbTHAUCIUTUIMHAPHBIM BHIICHUEM
pa3BUTUSL  TYPUCTHYECKOTO  OW3Heca,  yIpaBieHUS
TYPUCTHYECKHMMU HPOAYKTaMH Ha T'OCYJapCTBEHHOM U
YaCTHOM YPOBHAIX. HOI[I‘OTOBKEI KaJpoB, aAalITUPYEMBIX K
OBICTPO MEHAIOLIEMYCS MUpYy, TOTOBBIX K
MHOT'OCTOPOHHUM KOJ'IJ'I8.60paI_II/I$IM " pa3sBUTUIO MAJIOTO U
cpeaHero 6m3Heca B cepe Typu3Ma Kak Ha JIOKAIBHOM,
TaK U MEXIYHApOIHOM PBIHKAX.
7 Yposens no HPK 6 NQF
8 VYposens o OPK 6 EQF
9 Pesynbrathr 00yueHus PO 1 - omnpenmenats OCHOBHBbIE CHJIBHBIE U Cla0ble

CTOPOHBI MECTHBIX W PETMOHAJIBHBIX OpraHM3alMil 1o
YIPABIEHUIO TYPU3MOM;

PO 2 - ananm3upoBaTh U OLIEHUBATh KEWUCHI TSI PEeLICHUs
yIpaBJIEHYECKUX U MAapPKETUHTOBBIX 33734 B TYPUCTCKOU
UHIYCTpHH;

PO 3 - pemiate  TypuCTCKHE  BONPOCBI C  YYETOM
MPUHIUIIOB YCTOMYMBOTO PA3BUTHUS;

PO 4 - npumensTe B  OWU3HEC-KOMMYHHKAIIUSAX  Kak
MUHUMYM JIBa WK 00Jiee HHOCTPAHHBIX S3bIKA;

PO 5 - opranu3oBbiBaTE M TNPOBOJAWTH  MEPONPHUITHS
moboro macmitaba ¥ TEMaTHKU, BKJIIOYas KYyJbTYpHBIE,
JICTIOBBIC U METracOOBITHSI,

PO 6 - ucnonp3oBaTh JydlIe MapKETUHIOBbIE ITPAKTUKU
Ui pa3paboOTKM  OW3HEC-TJIAHOB, OMEPAIMOHHBIX U
CTpaTeTMYECKUX IJJaHOB B  cdepe TypusmMa U




Iy TELIECTBUM;

PO 7 - npoBOAUTH SMIUPUYECKOE UCCIICIOBAHUE;

PO 8 - npumensaT,  3HaHUA  3aKOHOJATEIbCTBA U
HOPMAaTUBHBIX aKTOB B cepe Typu3Ma U yCIyT;

PO 9 - pa3pabareiBaTh CcTpaTeruu IUIAHUPOBAHHS U
Pa3BUTHUS TYPUCTCKUX JIECTUHALIMMA U TYPUCTCKUX 30H;
PO 10 - oOnamaTh HaBBIKAMH KOMaHIHOW pabOTHI U
MEXJIMYHOCTHOTO  OOIIEHUs, TNPUMEHSTh  3HAHUS
HUCTOPHUHM, SI3BIKOB B JIOKAIBHOW M MYJIbTUKYJIBTYPHOH
cpene;

PO 11- ucnonb30oBarh Jydiliie MPaKTUKH B HUHIYyCTPUHU
Typu3Ma  mOpu  pa3pabOTKE  OMEpPalMOHHBIX U
CTpaTEernyecKux MIaHOB;

PO 12 - 3anmyckate 1 BecTu NpOeKTHI B chepe Typusma (¢
MEePCHEKTUBBl  TOCYJApPCTBEHHOM  MOJUTUKHU W C
MEPCIEKTUBBI YaCTHOTO OM3HEca).

10 dopma o0ydeHus Ounas

11 S3B1K 00yUeHUS AHIIIUACKANA

12 O0BeM KpeTuToB 248

13 Ipucyxnaemas akanemuyeckas | bakanaspuart (bakanaBp B o0.1acTu yciayr no o0pa3oBartebHOM

CTCIICHBb

nporpamme «Typuzm»)




4.2 MaTpuua COOTHeCeHHsI Pe3yJIbTATOB 00y4eHusi 00pa3oBaTe/JbHONH NporpaMmal ¢ GopMHPYyeMbIMH KOMIIETeHIUSMH

Jucnnnimza / Pe3yabTaTsl 00ydeHHs

PO1

PO2

PO3

PO4

POS

PO6

PO7

POS8

PO9

PO10

PO11

PO12

Contemporary History of Kazakhstan

Kazakh / Russian (A1, A2, B1, B2, C1)

Kazakh / Russian (Al+, A2+, B1+, B2+, C14)

Cambridge English (B1, B2, C1)

<]«

NENEN

Information and Communication Technologies

dunocoduna n MAEHTUYHOCTb B coBpeMeHHOM mupe |, I

<

Basics of Tourism Studies - M4

Introduction to Hospitality - M1

ORI AN WIN |-

CSI (Creativity. Service. Intelligence)

k.
S

®dusmnyeckan KynbTypa

p—
=

Project planning for Tourism & Hospitality

k.
N

Crosscultural communications - M2

[
w

HR management in Tourism & Hospitality

[
b

Cambridge English (B1+, B2+, C1+)

[
bl

Business English in Tourism and Hospitality - M4

NENPYEN

[y
a

Research methods 1

k.
S

Research methods 2

k.
*

Introduction into Accounting for Tourism & Hospitality

[
et

Foreign Language | (A0,Al)

[
=

Foreign Language Il (A2)

&)
=

Foreign Language Il (B1) - M2

)
N

Foreign Language IV (B2)

ANIENIENIEN

NENENEN

)
»

Tourism Marketing, digital development and Al - M3

)
>

Consumer Behaviour - M2, M3

[}
W

Microeconomics

[}
a

Investment management




27.

Tourism Law

28.

Tour guiding - M2, M4

29.

Technics and Tactics of active types of Tourism

30.

Customer service and loyalty creation ** - M1

31.

Ecotourism - M1

32.

Business and leadership - M4

33. Cultural heritage and Tourism - M1, M2

34. Tourism Management - M3 N4
35. Urban Tourism - M1 v
36. Marketing and managing tourist destinations - M1, M3 V4
37. Event Management ** - M3

38. Niche Tourism

39, Entrepreneurship and Innovation in Tourism & Hospitality M3 V4
40. Sustainable Tourism

41. Sales techniques - M4

42.

Tour operating - M4

43.

Logistics management - M1, M4

44.

Global Distribution System - M4

45.

Arts & Museum Management - M2
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4.3 CBenennsi 0 moayasx/aucuuiuindax / Information about modules/disciplines /Moayabaep/nonaep Typajbl aKknapart

Ne HaumenoBanue KpaTkoe onucanue JuCUUILIAHEI (1€]1b, OCHOBHBIE ACTIEKTHI U JIp.) Kommnonent | Kpemaurst Hrorosas
JMCIMITHH B OlleHKA

CoBpeMeHHast UCTOPHS Haumenosanue: CoBpemennas ucropus Kazaxcrana Oxszamen
KazaxcraHa

Ornucanne: CoBpeMenHas ucropust Kaszaxcrana — Kypc, HApaBJICHHBIA HA H3YYEHHE OCHOBHBIX
Kasipri KazakcTan tapuxsl MEPHOIOB M 3aKOHOMepHOCTeH B uctopun Kazaxcrana. J[MCUMIUIMHA aKIIEHTUPYET BHUMAHKE Ha

npobieMax CTaHOBJICHUS W PasBUTHA TOCYJApCTBEHHOCTH B Kasaxcrade, IyXOBHOU W
Contemporary History of MaTrepuaibHOU KyJIbTYPHI, HENPEPHIBHOCTH M IIPEEMCTBEHHOCTH 3THOTEHE3A.
Kazakhstan

3aauy IUCIUIUIAHEL PACKPBITH OCHOBHEIE TPOGJIEMBI OTEYECTBEHHOM UCTOPUU U O3HAKOMHTE C

HAYYHBIMH METOJAMM MCTOPUYECKOTO aHauM3a M (OPMHUPOBAHUS KPUTHUECKUX CYKACHHHU O

3HAKOBBIX COOBITHSX M JIMYHOCTAX B ucTopuu Kaszaxcrama. HoBblli (opMar AUCHUIUIMHEL

MPEATONAracT M3yuYeHUe UCTOPUM YEPE3 aHau3 MOJUTHIECKON M COIMATLHON AEATENHLHOCTH

BBIJAIONINXCS JIIOJAEH pasHBIX TEPUOMOB, BHECIIMX CBOM BKJIAJ B YKPEIUICHHE Ka3axCKOM

FOCY/IAPCTBEHHOCTH U 00OTAIEHHE Ka3aXCKOM KyIbTyPBL.

IIpepexBu3uTHI: -

00JI/OK 5

Araysr: Kazipri Kazakcran Tapuxsl

Cunarramacel: Kasipri Kasakcran tapuxsl — Ka3akcTtaH TapuXbIHIAFbl HETI3ri Ke3eHJEp MEH
3aHJIBLIBIKTAP/IBI OKYyFa OarpiTTanFan Kypc. [1on KazakcraHmarsl MEMIICKETTITIKTIH KaIbIITACY b
MEH JIaMybl MaceIeliepiHe, pyXaHH KOHE MaTepHAIIbl MOJICHHET, ITHOTCHE3/IiH Y3MIKCi3iri MeH
JI9CTYp JKaIFacThIFbIHA 0a3a Ha3ap aynapTajbl.

[Ton minnerrepi: Kasakcran tapuxblHAa €3 i31H KalIbIpFaH OKUFalap MEH TYJIFallap Typalbl
CBIHU OMJIayAbl KAJBINTACTHIPY YINIH OTAH/ABIK TAPHXTHIH HETI31 MOCEeNeIepiH anry XKoHe Tapuxu
TaNgayablH FRUIBIMH JIICTEPIMEH TaHBICTHIPY.

[ToHHIH kaHa KaJbIObI TapHXTHl Ka3aK MEMIICKETTITiHIH OeKyiHe »XoHe Ka3aK MOICHUCTIHIH
0arobIHA ©3 YJIECTEPiH KOCKAH op KEe3CHICTI TYJIFAIAp/IbIH CAsICH XKOHE QJIEYMETTIK KBI3METTEpiHe
Taaay Kyprizy apKbUIbl OKBITYIbI YCHIHY/IA.
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IIpepexBusurrep: -
Course Title: Contemporary History of Kazakhstan

Description: Contemporary History of Kazakhstan is a course on the main stages of the history of
Kazakhstan that focuses students’ attention on the issues of formation and development of
independent statehood in Kazakhstan, its national heritage and continuity of ethnogenesis. The
main objectives of the course are to teach students key historical stages of the country, basic
scientific methodology of historical knowledge to develop critical judgments about key events
and figures in the history of Kazakhstan. New format of the course suggests studying history
through the analysis of political and social activities of leaders and outstanding individuals of
those periods and their contribution to the formation of Kazakh statehood and enrichment of
Kazakh culture.

Prerequisites: -

Kazaxckuit s3p1x/ Pycckuit
s3Ik (Al; A2; B1; B2; C1)/

Kaszak tini/ Opsic timi (Al;
A2; BI1; B2; Cl)/

Kazakh / Russian (A1, A2,
B1, B2, Cl1)

HanmenoBanwue: Kazaxckuii s3pik (Al; A2; B1; B2; C1)

Omucanue: Kypc cnoco6ctByeT GOpMUPOBaHUIO Y OYIyIIUX CIEIUAINCTOB KOMMYHHUKAaTUBHOM
KOMITETEHIIMM — YMEHHUIO MPUMEHSTh S3bIK B PA3JIMYHBIX CHTYaIHsIX €XKEAHEBHON M HAY4YHOM
cepsl, yepe3 HaBBIKU FOBOPECHUSI, HAITUCAHUSI, AYAUPOBAHUS U YTCHHUSL.

[IpepexBu3NTHL: HE TPEOYIOTCS
Haumenoanue: : Pycckuit si3p1k (Al; A2; B1; B2; C1)

Ommcanne: Kypc ciocobctByeT OpMUPOBAHUIO y OyIyIIMX CHELUHAINCTOB KOMMYHHKAaTHBHON
KOMIIETEHIINM — YMEHHUIO TMPUMEHATH SI3BIK B PA3IMYHBIX CHUTYaIlMSIX €KEIHEBHOM M HAaydHOU
ctepsbl, Yepe3 HaBBIKM TOBOPEHUS, HAIIMCAHUS, ay IUPOBAHUS M YTCHUS.

[TpepexBU3UTHL: HEe TPEOyIOTCS

Araysl: Kazak timi (Al; A2; B1; B2; C1)

Cunarramacel:Kypc Gonamak MaMaHAapIbIH KATBICBIM KY3BIPETTEPiHIH KaJbIITaCyblHA — TiAL
afTBUIBIM, Ka3BUIBIM, THIHJIANBIM JKOHE OKBUIBIM JaFdbUIapbl apKbUIBl TYPIl KYHIENIKTI

O0O0JI/OK

Ox3zamen
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XKarJasTTapAa, FPUIBIMU OpTa/ia KOJIAaHa alyblHa BIKITAIAacalbl.
IIpepexBusurrep: -
Araysr: Opsic Tinmi (Al; A2; B1; B2; Cl1)

Cunarramacel:Kypc Oonamak MamaHIap/blH KaThICBIM KY3BIPETTEpiHIH KaJblITacyblHa — T
AUTBLIBIM, JKa3bUIbIM, TBHIHAAIBIM JKOHE OKBUIBIM JaF[bulapbl apKbUIBl TYPJl KYHAETIKTI
XKaFaadaTTap/a, FhUIBIMU OpTaja KoJlJaHa alyblHa BIKIAJIacabl.

ITpepexBusuTTep: -

Course Title: Kazakh language (Al; A2; B1; B2; Cl)

Description: The course develops future specialists’ communication competence — the ability to
apply language in various every-day and professional situations by focusing on speaking,
writing, listening, and reading skills.

Prerequisites: - /GED 1102
Course Title: Russian language (A1; A2; B1; B2; C1)

Description: The course develops future specialists’ communication competence — the ability to
apply language in various every-day and professional situations by focusing on speaking,
writing, listening, and reading skills.

Prerequisites: - /GED 1102

Kazaxcknit s361x/ Pycknit
s3Ik (Al+; A2+; Bl1+; B2+,
Cl+)

Kazak tini/ Opsic timi (Al+;
A2+; B1+; B2+; C1+)

Kazakh / Russian (Al+, A2+,

Haunmenoranue: Kazaxckwuii si3b1k (Al+; A2+; B1+; B2+; Cl1+)

Omucanue: Kypc cnoco6ctByeT GOpMUPOBaHUIO Y OYIyIUX CIEIUAIACTOB KOMMYHHUKAaTHBHOM
KOMICTCHINU — YMCHUIO NMPUMCHATH A3BIK B PA3JIMYHBIX CUTYAIUAX enceleeBHoﬁ u HaquOI\/’I
cepsbl, Yepe3 HABBIKU FOBOPEHUS, HAIMCAHS, Ay TUPOBAHUS U YTCHUS.

[IpepexBu3UTHL: HE TPEOYIOTCS

HawnmenoBanwue: Pyckuii si3p1k (Al+; A2+; Bl1+; B2+; C1+)

00J/OK

Oxzamen

13




Bl1+, B2+, C1+)

Ommcanne: Kype cnocoO6cTByeT hopMUPOBaHUIO Y OYAYIINX CHEIHANIACTOB KOMMYHHKATHBHON
KOMIETCHIIMM — YMEHHUIO IPUMEHATDH S3bIK B PAa3IMYHBIX CHUTYalMsAX €KCIHECBHOW M HAyYHOMN
cdepsbl, uepe3 HaBBIKU TOBOPEHNUS, HAIIMCAHUS, ay IUPOBAHHS M YTCHUS.

[IpepexBu3uTH: HE TPEOYIOTCS

Araysr: Kazak timi(Al+; A2+; Bl1+; B2+; C1+)

Cunarramacel:Kypc Oomamak MaMaHAapIbIH KATBICBIM KY3BIPETTEPiHIH KaJbIITacyblHA — TIJIII
ANTBUIBIM, Ka3bUIBIM, THIHIAIBIM JKOHE OKBUIBIM JaFibUIapbl apKbUIBI TYPJl KYHICNIKTI
JKaFJasTTap/a, FhUTBIMUA OpTajia KOJ/IaHa alyblHA BIKIANIACaIbl.

IpepekBusuTTEp: -
Araysr: Opsic Timi (Al+; A2+; B1+; B2+; C1+)

Cunarramacel:Kypc Oonamiak MamaHIapIblH KaThICBIM KY3BIPETTEpiHIH KaJblITacyblHa — TUIAL
AWTBUIBIM, JKa3bUIBIM, THIHIAJBIM JKOHE OKBUIBIM JaFAbUIapbl apKbUIBI TYPJi KYHAENIKT
KarJIasTTap/a, FhUIBIMU OPTaIa KOJIaHa aTyblHA BIKIIAIIaca/Ibl.

IIpepexBusurrep: -

Course Title: Kazakh language (Al+; A2+; B1+; B2+; C1+)

Description: The course develops future specialists’ communication competence — the ability to
apply language in various every-day and professional situations by focusing on speaking,
writing, listening, and reading skills.

Prerequisites: - /GED 1102
Course Title: Russian language (A1+; A2+; B1+; B2+; C1+)

Description: The course develops future specialists’ communication competence — the ability to
apply language in various every-day and professional situations by focusing on speaking,
writing, listening, and reading skills.
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Prerequisites: - /GED 1102

Cambridge English (B1, B2,
Cl)

HammenoBanne: Cambridge English: B1 Preliminary**

Onucanue: [laHHbBIA Kypc pa3paboTaH B coOTBeTCTBUM ¢ nporpammoii Cambridge PET. B xoze
Kypca CTYJEHTbl HaydaTCsl YBEPEHHO HCIIOJIB30BaTh SI3bIK B pealbHbIX cuTyanusax. Kype
npeaHasHavyeH Juia 0a3oBbix noab3oBatenell (CEFR A2) ¢ ypoBHem “pre- intermediate level” u
IIOMOTaeT CTyJeHTaM JocTuub ypoBHA Bl. Kypc HampaBneH Ha pa3BUTHE KOMMYHHUKAaTHBHBIX
HaBBIKOB TOBOPEHUS, ayAMPOBAaHUS, YTCHHS M INHCbMa, PACIIMPEHHs CJIOBAapHOrO 3amaca U
rpamMaTuku.B1 Preliminary SIBISIETCST  KBAJM(UKALMEH CPEOHETO0 YPOBHS CIOXXHOCTHH
MOJTBEPIKAAET, YTO BHI BIAJEETE OCHOBAMH SI3bIKA.

IIpepexBu3UTHI: -
HaumenoBanue: Cambridge English: B2 First**

Omnucanue: First Certificate in English pa3paboran mis crymeHToB ¢ ypoBHeMm Bl mis Gonee
3¢ peKTUBHOrO OOy4YeHUs] Ha aHITIMICKOM si3bike. J[aHHBIH Kypc HampaBieH Ha pa3BHTHE
HaBBIKOB YTEHUS, IHCbMa, ayJIUpPOBaHMs, FOBOPEHUS, a TaK)Ke H3y4YEHHE OCHOBHBIX TEM IO
rpamMMaTHKe U BOKaOyJIsIpy, HEOOXOAMMBIX Ha JJaHHOM ypoBHe. Kypc BKitodaeT B ceost:

-a@YTEHTUYHBIC TCKCTBI 11 YTCHUA M ayaAuo 3alrcCu, KOTOPLIC CHOCO6CTByIOT Ppa3BUTHUIO
OCHOBHBIX TCXHHUK U CTpaTeFI/If/'I YTCHUA U Ay IUPOBAHUA;

-CUCTEMaTHYECKUH MOAXOM B O0YYEHHH TOBOPEHMIO, BKIIIOYAIOMINN B ce0sl TOTOBBIE MOJEIH U
HIPUMEPHI JUIsl YIy4llIeHUsI KOMMYHHMKALUY HA aHTJIUICKOM SI3BIKE;

-IIOIIArOBBII noaxoa B O6y‘I€HI/II/I MUCbMY € MTOMOIIBIO T'OTOBBIX ma0JIOHOB U IIPpUMEPOB;

-KOMIUICKCHOC H3Y4YC€HHUE OCHOBHBLIX TE€M 110 I'paMMATHUKE H BOKaGmepy, H€06X0,HI/IMI)IX JUIA
yCienHoro OCBOCHM YpOBH:.

IIpepexBu3uTHI: -
Hammenosanne: Cambridge English: C1 Advanced**

Onucanne: Kypc paspaboran it ctyqeHTOB ¢ ypoBHeM aHrimiickoro B2-Cl1. Kypc passuBaer

O0O0JI/OK

10

Oxzamen
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HaBBIKH YTCHHMS, ITMCbMa, ayAUPOBAHUS, TOBOPEHHS, a TAKXKE 00y4acT OCHOBHOM I'paMMaTuke U
BokaOymsapy. Ilo 3aBepmieHnio Kypca CTYAEHTBI CMOTYT IPOJEMOHCTPHPOBATH PsA HABBIKOB
YTEHHS, BKJIIOYAIOMNI MTOHUMAaHUE ONpeAeaéHHON HH(pOpMaIMK, 0COOEHHOCTH OpraHU3aluy 1
CTHJIL TEKCTa, a TalkKe ero CTPyKTyphl. CTyAeHTBl CMOTYT MHUCAaTh pa3IHuYHBIE 3CCE, a TaK XKe
MOHMMaTh YyBCTBA, HAaMEPEHHs, MHEHHMs, HE/COTJace W OCHOBHYIO CYTh IPOCIYIIAHHOTO
TekcTa. CTyIeHThI CMOT'yT KOMMYHHIIUPOBATh HA Pa3rOBOPHOM aHIJIMHCKOM.

IIpepeKkBU3UTHI: -
Araysr: Cambridge English: B1 Preliminary™**

Cunarramacel: Atanmein kypcCambridge PET OarmapnmamaceiHa cofikec ozipienreH. Kypce
OapBICBIHAA CTYICHTTEpP MIBIHAMEBI (6OMIpIIK) JKaFgasTTapaa TULAI CeHIMAI KOJNaHyFa YHpeHe.i.
Kypc «pre-intermediate level» nerreiini 6a3ansik Konmanymsiiapra (CEFR A2) apranras sxoHe
crynenTrepre Bl neHreiiiHe sxetyre xemekreceni. Kypc alThUIBIM, THIHIAJBIM, OKBUIBIM MEH
’Ka3bUIBIM CHSAKTBI KATBICHIM JAFABLIAPbIH JAMBITYFa, CO3IIK KOp MCH IPaMMAaTHKaHbl KEHEUTyTe
OarpiTTanFad. B1 Preliminary kypaenisiri opTa AeHreii OUTIKTUTIK OOBIN TaObUIAIbI, 9pi Ci3/iH
TUIJIH HETi31H MEHrepreHiHi3 Il pacTaipl.

[pepexBusutTEp: -
Araysr: Cambridge English: B2 First**

Cunarramacel: First Certificate in English Bl nenreiini crTyaeHTTepre arbUIIIBIH TiTIHAE
TUIMJIPEK OKybIHAa apHaJIBII 93IpJieHreH. ATanraH Kypc aWTbUIBIM, THIHAQJIBIM, OKBUIBIM MEH
Ka3pUIBIM JAFIbUIAPbIH  JaMbITyFa apHairaH. COHbIMEH KaTtap Oyl JeHreire KakKerTi
rpaMMaTHKa MEH BOKaOyJIsIpFa KaThICTBI HETI3ri TaKbIPBINTapAbl YHPEHil, MeHrepyre
OarbpITTalIFaH.

Kypc:

-OKbIJIBIM ME€H TbIHJAAaJIbIMHBIH HeFiSFi TEXHUKaAJIapbl MCH CTPAaTCTUAIapbIH AJaMbITyFa BbIKIAJI
€TEeTiH TYMHYCKara 6apabap MoTiHAEp MEH ayamka30anapibl;

-aFBUIIIBIH TUTIHAET1 KaphIM-KaTBIHACTHI XKAKCAPTYFa apHAIIFaH JalbIH YITUIEp MEH MBICAIap bl
KaMTHUTBIH alTBUIBIM/IBI UTE€PTYACT] KYHel aMall-TociiAepii;

- HaﬁBIH YJ'IFi MCH MbICAJIAap KOMETIMeH Ka3bUIBIMJIbI MCHI'CPTYTC apHaJIFaH KaaaMAbIK aMall-
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Tociaepmi;

- JIGHIeWIl HOTIXKENl Wrepyre KaXeTTi IpaMMaTHKa MeH BOKaOyssip OOWBIHIIA MaHBI3JIbI
TaKbIPHINITAp KEIICHIH MEHIepyai KaMTHIBI.

IIpepexBusurrep: -
Araysr: Cambridge English: C1 Advanced**

Cunarramacel: Kypc arpummeia 1imi B2-C1  pmeHrefiinmeri crymeHtrepre apHanraH. Kype
AUTBIIBIM, THIHIAJIBIM, OKBUIBIM MEH JKa3bUIBIM JaF[bUIapblH AaMbITyFa apHayiFaH. COHBIMEH
KaTap BoKaOyJIsIp MEH Heri3ri rpaMMmaTHKanbl yiipereni. Kypc askranran coH cTyaeHTTep Oenriii
0ip akmaparThl, MOTIHHIH YHBIMIACTBIPBUIYbl MEH CTWIBIIK, KYPBUIBIMJIBIK €pEKIIeNiKTepiH,
TYCiHyII KaMTUTBIH OipKaTap OKBUIBIM JaFIbUIapblH KepceTe ananel. CTymeHTTep Typii
sccenepai jkaza Ounesl, THIHAAIFAH MOTIHHIH HETi3ri TYWIHIH jXoHe ce3iMaepai, HHETTepai,
mikipaepi, kemicin-kenicrneyaityicine ananpl. CTyJeHTTep aybI3eKi aFbUIIIBIH TUTIHIE KapbIM-
KaTBIHAC jKacai ajafpl.

IIpepexBusurrep: -
Course Title: Cambridge English: B1 Preliminary*

Description: This course is designed in accordance with Cambridge English: Preliminary
program (PET). The course gives students the confidence to communicate effectively in real-life
situations. The course is built for basic users (CEFR A2) with pre- intermediate level and helps
students to progress further to B1 level. The course aims to develop communicative skills of
speaking, listening, reading and writing, extend vocabulary and grammar range. This course
shows you have mastered the basics.

Prerequisites: -
Course Title: Cambridge English: B2 First*

Description: First Certificate in English is designed for students with B1 level to help them study
effectively in English. The course teaches and develops reading, writing, listening, and speaking
skills as well as essential grammar and vocabulary. More specifically it offers:

-authentic reading texts and listening tasks providing training in the reading and listening
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techniques and strategies;

-a systematic approach to speaking tasks providing models for students to follow and clear
outcomes for improved performance;

-a step-by-step approach to writing tasks with models to work from and sample answers;

-comprehensive coverage of all major grammar and vocabulary areas tested in the First
Certificate Exam.

Prerequisites: -
Course Title: Cambridge English: C1 Advanced*

Description: The course is designed for students with B2-C1 levels of English. The course
teaches and develops reading, writing, listening, and speaking skills, as well as essential
grammar and vocabulary. Upon the completion of the course, students will demonstrate the
variety of reading skills, including understanding specific information, text organization features,
tone and text structure. Students will be able to write diverse essays, show understanding of
feeling, attitude, opinion, purpose, agreement, and gist. Students will be able to interact in
conversational English.

Prerequisites: -

HudopmanmonHo-
KOMMYHHUKaLIMOHHBIE
TEXHOJIOTUH

AKnapaTThIK-
KOMMYHUKAIUSUIBIK,
TEXHOJIOTUsIIap

Information and
Communication
Technologies

HaumenoBanue: I/IH(I)OpMaL[I/IOHHO- KOMMYHUKAIIMOHHBIC TEXHOJIOT'NH

Omnwucanne: Juctunmmnaa «H(POpMAIMOHHO — KOMMYHHKAIIMOHHBIE TEXHOJIOTHI CIIOCOOCTBYET
Pa3BUTHIO U 3aKPETUICHUIO ITPAKTHYECKUX  HABBIKOB PabOTHI C nH(pOpManNOHHBIMA
KOMMYHUKAllMOHHBIMH ~ TEXHOJOTHSIMH B  TNpO(EeCcCHOHATIbHOW cdepe, COBEPIICHCTBYET
MPAaKTHYECKH NPHOOpPETCHHbIE 3HAHUS M HaBBIKM PaOOTHl C COBPEMEHHOW KOMITBIOTEPHON
TEXHHUKOH, IPOrpaMMHBIMH IPOJIyKTaMH ¥ MH(QOPMAITMOHHBIMU CETSIMU.

IIpepexBU3UTSL: -
ATaybl: AKIIapaTThIK-KOMMYHHKALUSUTBIK TEXHOJIOTHsLIAP

Cunarramacel: «AKHNapaTTHIK-KOMMYHHKALMSUIBIK —~ TEXHOJIOTHSUIAP»IIOHI  KociOm  opranma
aKMmapaTThIK KOMMYHHKAIMSUIBIK TEXHOJIOTHSUIAPDMEH JKYMBIC ICTeY MAIIBIKTaphlH JaMBITyFa
XKoHE OeKiTyre BIKIAJI eTefi, albIHFaH MPAaKTUKAJIBIK JaFIblIap MEH 3aMaHayH KOMIIBIOTEpPIIiK

00JI/OK

Dxzamen
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TeXHWKaMeH, OarmapilaMaiblK ©OHIMMEH JKOHE aKIapaTTBIK JKEIIepMEH JKYMBIC iCTey
MAIIBIKTAPBIH JKETLUTIIpesi.

IIpepexBusurrep: -
Course Title: Information and Communication Technology

Description: This course is aimed at developing practical skills of ICTs in professional life,
upgrading practical knowledge and skills of working with ICTs, software and information
networks.

Prerequisites: -

dunocodus 1 HASHTUIHOCTh
B COBPEMEHHOM Mupe |

Ounocodus: xahannany
JKoHe TyuiFa |

Philosophy: Global
Perspectives and Identity I

HammenoBanue: (DI/IJ'IOCO(i)I/Iﬂ U UACHTUYHOCTb B COBPEMCHHOM MHUPC 1

Omnucanne: Kypc n3ydaer UenoBeka B Kpyre COBPEMEHHBIX BOIIPOCOB U BBI30BOB, C KOTOPBIMU
OH CTaJIKMBACTCS €XKEAHEBHO. MBI pacCMOTPUM BaKHBIE IIPOOIEMBI CYyIIECTBOBAHUS H
HPAaBCTBEHHOTO Pa3BUTHUSA YeJIoBeKa, (OPMUPOBAHHE €TO IEHHOCTHBIX OPHUEHTHPOB B
rJ00aJbHOM MHpPE TIpU  COXPaHEHMHM WAEHTHYHOCTH. OTBETUM HA BONPOCH!: €CTh JIH
HE0OX0AUMOCTb B (DMIIOCO(UU M MOXKET JIM OHA JIaTh TOTOBBIE OTBETHI HA JIMYHBIE U ITI00AIbHBIC
npoOiembl, Kak YenoBeK CyIIEeCTBYET B COCTOSIHUM BHYTPEHHEro M BHeurHero koHdiukra? Kak
OH OTHOCHTCS K cBOOO/Ie, TOTOB JIM OH NPHHATH U IPAMOTHO HCIOJIBb30BaTh cBOO0ay? UTo 3HAUHT
CIPaBEIJIUBOCTE M YECTHOCTH JJII COBPEMEHHOTO uenoBeKa? SIBiseTcs M HCKYCCTBEHHBIH
HMHTEJUIEKT IIPEeSIOM Pa3BUTHS deroBedecTBa? MBI pacCMOTPHUM HACJEHe HAIINX MPEIKOB Kak
JMAIOT HPaBCTBEHHOCTH - UEJOBEYHOCTH — YECTHOCTH - Kak (yHmamenT s Bameit
JIMYHOCTHOH peann3anui.

dunocodusi OTHOCUTCS K TOH 00JaCTH 3HAHHI, KOTOpast y4UT Bac MBICIHTBH U CO31aeT YCIOBHS
JUIsL HETIpEPBIBHOTO pa3BuTHsa Bac xak JInunoctu.

IIpepexBu3uTHI: -
Artaysr: @unocodus: xahannany sxoHe TyiFa I

Cunarramachbl: Anambl KyHJIENIKTI OeTiie-0eT KeneTiH 3aMaHayH ChIH-TereypiHAEpIMEH ©3€KTi
MocesenepIiH asicelHAa 3epaenedai. bi3 amaMHBIH TIpIIUTIK-TBIHBICKI MEH aJaMTIepLIUIKTI
JAMYBIHBIH MAaHBI3BI MOCENIeNepiH, OHBIH OipereinikTi cakrail OTHIpBIN XahaHIBIK onmeme
KYHIBUTBIK ~OariapiapblHBIH KANbIITACYBIH capayJlaiMbl3. TONFaKTBI —cayaijgapra skayail

O0O0JI/OK

Dx3zamen

19




i3mecTipeMis: AnaM iMiKi >koHe CHIPTKBI KaHIIBIIBIK XKaFIalbIHAa Kajail emip cypeni, hprunocodus
JKeKe JkoHe jkahaHIBIK Moceleliepre MaifbIH skayanrtap Oepe ajaasl Ma, OFaH KaXeTTutik Oap ma?
Epkiagikke om Kamail Kapaiimpl, OOCTaHABIKTHI KaOBUITayFa >KOHE OHBI CayaTThl KOJIaHyFa
JaiibiH 0a? ByriHri 3aMaH afgaMbl VIIH OJIUISTTUTIK XOHE alaiiblK AercHiMi3z He? JKacaHmsl
MHTEJUICKT alaM3aT JaMYBIHBIH IIeTi OOJIBIN Ta0bUTa b Ma?

bi3 CizmiH TyrFambslK COMAATYBIHBI3ABIH TYFBIPHL PETiHAE ara-0a0aMbI3IBIH TOII MYpAachIH
aIaMTePIILTIKTIH — aJaMIBIKTBIH — aIallIBIKTBIH CyX0aThl peTiHe KapacThIpaThiH 00JaMBbI3.

Ounocodus Cizni oiinayra yiperetid sxoHe Ci3nin TyirFa peTiHae y3IiKci3 TaMybIHBI3Fa KaFaai
yKacalTHIH OLTIM KaTapblHA JKaTabl.

IpepekBusUTTED: -
Course Title: Philosophy: Global Perspectives and Identity I

Description: The course studies an Individual in the frames of contemporary questions and
challenges, which are faced daily. We will con- sider important issues of existence and moral
development of a person, values formation in the global world and how to save the identity. The
following questions will be answered: do we need a philosophy, can it give any ready answers on
personal and global problems, how an individual can exist in the state of inner and external
conflict? How does a person treat freedom, is he/she ready to accept and use freedom? What is
the meaning of justice and honesty for a modern person? Is artificial intelligence the maximum
limit a humanity can reach? We will also consider the legacy of our ancestor as a dialogue of
morality, humaneness, honesty as a base for the personal realization.

Philosophy is the field of knowledge, which will teach students how to think and will create
conditions for your continuous development as an Individual.

Prerequisites: -

dutocodust ¥ UASHTHIHOCTD
B coBpeMeHHOM mupe 11

Ounocodus: xahannany
*oHe TyJsiFa 1

Philosophy: Global

HanmenoBanne: ®unocodus 1 HACHTUIHOCTH B COBpeMeHHOM mupe 11

Onucanne: Kypc nzydaer UenoBeka B Kpyre COBPEMEHHBIX BOIIPOCOB U BBI30BOB, C KOTOPBIMU
OH CTaJKHWBAeTCSI €XETHEBHO. MBI pPacCMOTPHM BaXKHBIE IIPOOJIEMBI CYIIECTBOBAHUS H
HPAaBCTBEHHOTO pAa3BUTHSA 4YeJOBEKa, (OPMHPOBAHHE €ro IICHHOCTHBIX OPHEHTHPOB B

OOII/OK

Oxzamen
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Perspectives and Identity II

ro0abHOM MHpE TIPH COXpaHEHHH WACHTHYHOCTH. OTBETMM Ha BONIPOCH: €CTh JIH
HEOOXOAUMOCTh B (BIIIOCO(GHH U MOKET JIM OHA JIaTh TOTOBBIC OTBETHI Ha JINYHBIEC U TTI00AIBHBIC
mpobeMbl, Kak UeloBeK CyIIeCTBYET B COCTOSHIH BHYTPEHHEro W BHeMIHero koH(pimkra? Kak
OH OTHOCHTCS K CBO0O/Ie, TOTOB JIU OH MPHUHATH ¥ IPAMOTHO UCIIOJIb30BaTh CBOOOIy? UTO 3HAYMT
CIPaBEJIUBOCTh U YECTHOCTh JJI1 COBPEMECHHOTO ueyoBeka? SIBIseTCS M HCKYCCTBCHHBIN
MHTEJUICKT MPECIIOM Pa3BUTHUS YeioBeuecTBa? MBI pacCMOTPHUM HACHE/INE HANIMX MPEIKOB KaK
JIUAJIOT HPAaBCTBCHHOCTH - YEJIOBCYHOCTH — YCECTHOCTH - Kak (QyHIaMEHT s Bameit
JINYHOCTHOM pealln3aluu.

dunocodusi OTHOCUTCS K TOH 00JaCTH 3HAHHM, KOTOpast YYUT Bac MBICIHTBH U CO31aeT YCIOBHS
JUIs HeIlpepbIBHOTO pa3sutus Bac kak JInunocTu.

[pepexBuzuthbl: Ounocodus U HASHTUYHOCTh B COBPEMEHHOM Mupe |
Araysr: @unocodus: xxahannany xone Tyrra 11

Cunarramacel: AnamMabl KYHICTIKTI OeTre-0eT KelleTiH 3aMaHayH CHIH-TETeypiHIepiMeH ©3€KTi
MOceNeNep iy aschlHAa 3epieneiini. bi3 amaMHBIH TipHOIUTIK-TBIHBICHI MEH aJaMTepIIiTiKTi
JAMYBIHBIH MAaHBI3BI MOCEINCNepiH, OHBIH OipereimikTi cakrail OTBIpHII kahaHIBIK onlemje
KYHIBUTBIK ~OarmapliapblHBIH ~KANBINTACYBIH capaliaiiMbl3. TONFaKTBI —cayaigapra skayarl
i3mecrtipeMis: AnaM iMiKi )koHe CHIPTKBI KaHIIBUIBIK XKaFIalbIHIa Kajai emip cypeni, hrurocodus
JKeKe JkoHe kahaHIBIK Maceeepre Maifbld jkayanrap Oepe ajgaasl Ma, OFaH KaKeTTuTik Oap ma?
Epkinmgikke oy Kanmail Kapaiiabl, OOCTaHABIKTHI KaObLImayFa >KOHE OHBI CayaTThl KOJJIaHyfa
naiibiH 0a? ByriHri 3amMaH agaMbl VINH OJUISTTUIIK *OHE afaiablK AercHiMiz He? JKacauis
MHTEJUICKT a/laM3aT JaMYbIHBIH IIeri OOJIbIN Ta0bLTa b Ma?

biz Ci3aiH Ty/FaiblK COMAATYBIHBI3ABIH TYFBIPHI PETiHIC ara-0a0aMbI3IbIH TOJ MYPAChIH
aJaMrepIIiTiKTIH — aJaMIBIKTBIH — aIaJIILIKThIH CyX0aThl PeTiH/Ie KapacThIPaThIH 00JaMBbI3.

®dunocodus Cizni oitnayra yipererid sxoHe Ci3miH TyiFa peTinae y3IiKci3 TaMybIHbI3Fa JKaFaai
YKacalThIH OUTIM KaTapblHa JKaTajbl.

IMpepexBusurrep: @unocodus: xxahannany xxoHe Tyira I
Course Title: Philosophy: Global Perspectives and Identity IT

Description: The course studies an Individual in the frames of contemporary questions and
challenges, which are faced daily. We will con- sider important issues of existence and moral
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development of a person, values formation in the global world and how to save the identity. The
following questions will be answered: do we need a philosophy, can it give any ready answers on
personal and global problems, how an individual can exist in the state of inner and external
conflict? How does a person treat freedom, is he/she ready to accept and use freedom? What is
the meaning of justice and honesty for a modern person? Is artificial intelligence the maximum
limit a humanity can reach? We will also consider the legacy of our ancestor as a dialogue of
morality, humaneness, honesty as a base for the personal realization.

Philosophy is the field of knowledge, which will teach students how to think and will create
conditions for your continuous development as an Individual.

Prerequisites: Philosophy: Global Perspectives and Identity I

OCHOBBI TYyPHU3MOJIOTHU
Typusm Heriznepi

Basics of Tourism Studies

HanmenoBanmne kypca: OCHOBBI TypH3MOJIOTHH

Ommcanne kypca: Kypc 3HaKOMUT CTyI€HTOB C HCTOPUEH Pa3BUTHA TypU3Ma, €TO
9KOHOMHYECKOI 3HAUMMOCTBIO M IEPCTICKTUBAMU; C OCHOBAMH €ro TEPPUTOPHATTLHON
OpraHM3aliH U YIIPABICHUEM TYPUCTCKUX JECTHHALMN. M3ydyeHne TaHHOTO Kypca 1acT
CTYZACHTaM LIEJIOCTHOE MOHATHE O TypH3Me KaK OJIHON M3 NPHOPUTETHBIX OTpaciieil 3KOHOMHUKH,
Kak o IpenMere ux Oyaymied npodeccui.

[IpepeKkBU3UTHL: HE TPEOYyHOTCA
Kypcrbiz araysl: Typusm Herizaepi

Kypersiy cunatramacsl: Kype cTyIeHTTep/1i TypU3MHIH JaMy TApUXbIMEH, OHBIH SKOHOMHKAJIBIK
MOHIMEH JKoHE 00JalIaFbIMEH TAHBICTHIPA/IbI; OHBIH aiMAaKTHIK YHBIMIACTHIPY HKOHE TYPHCTIK
OarbITTap/ibl OacKapy Heri3zgepiMeH KaMTaMacchl3 eTelll. Bysl KypcThl OKy cTyJeHTTepre
TypU3MJIi SKOHOMHUKAHBIH 0achIM CEKTOPIIapBIHBIH Oipi, O0oIamakK MaMaHIBIFBIHBIH TIOHI PETIHAC
TyTac TYCiHyre MyMKiHZIK Oepeni.

[IpepexkBU3UTTEP: KAKET STICH]I.

Course Name: Basics of Tourism Studies Course Description: The course introduces the history
of tourism and its development, its economic value and prospective, basics of territorial
organization and destination management. The course objective is to provide students with
systematic understanding of tour- ism as a subject of their future profession.

OOJI/OK

Ox3zamen
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Prerequisites: none

BBeaenue B roctenpenMcTBO
KoHakxaibpUIbIKKa KipicTie

Introduction to Hospitality

HaumenoBanue kypca: BBeneHue B rocTeipuMMCTBO

Omnmcanne Kypca: DTOT Kypc mpesiaraet 0030p cepsl TOCTEIPUIMCTBA U TYpU3Ma, €€ POCcTa U
Pa3BHUTHS, OTPACIEBBIX CETMEHTOB U UX OTIMYHUTENBHBIX XapaKTePUCTHK, TeHACHIIUH HTEKYIIUX
npobneM. CTyOeHTBl 3HAKOMATCS C BO3MOXKHOCTSAMH KapbepHOTO pocTa M HAaBBIKAMH
TPYAOYCTpOiCTBA, HEOOXOAMMBIMH JUIsi JOCTHDKEHHUS YCIeXa B KOHKPETHBIX 00JacTsIX
rocrenpurMctBa. OH TakKe OXBaThIBAaeT HCTOPHIO TypH3Ma, B TOM 4YHCIE NaJOMHHYECTBA,
I'paHa-Typ, pa3BUTHE JKEIE3HOAOPOKHBIX U aBHACOOOILEHUH, a TAK)Ke SKOHOMHUKH AOCYTa.

Kypersig ataysr: KoHakkalIbUIBIKKa Kipictie
KypctbiH ataysl: KoHaxkaiIbUibIKKa Kipiclie )KoHe TypU3MHIH TapuXbl

KypcthiH cunarramacsl: byt kypc KoHaKKaHIIbLIBIK JKOHE TYPU3M WHILYCTPHSICHL, OHBIH 6Cyl MEH
JlaMybl, cajla CETMEHTTEPI KOHE OJIap/IbIH epEeKIIe CHIIaTTaMajaphl, TCHACHIUIAPbl MEH
arbIMJIaFbl KUBIH/ABIKTAPbIHA Oy XKacaipl. CTyJeHTTep KOHAKKAUIBIIBIKTBIH Oeriii 0ip
canajxapslHaa TaOBICTHI OOy VIINiH KQKETTI MaHCAll MYMKIHJIIKTEpiMEH JKOHE KYMBIC
JarapuIapbIMeH TaHbicaabl. COHIai-aK 0J1 KaXXbUIBIKTApABL, [ paHA-Typabl, TEMIPXKOI XKIHE oye
KATBIHACBHIH JJAMBITY JIbl )KOHE AEMAaJIbIC SKOHOMHUKACHIH KAMTHTBIH TYPH3MHIH TapUXbIH
KaMTHIBI.

Course Name: Introduction to Hospitality and Tourism History

Course Description: This course provides an overview of the hospitality and tourism industry, its
growth and development, industry segments and their distinguishing characteristics, trends and
current concerns. Students are introduced to career opportunities and the employability skills
needed to succeed in specific hospitality fields. It also covers the history of tourism, including
pilgrimage, the Grand Tour, the growth of railroads and airlines, and the more recent expansion
of the leisure economy. Prerequisites: Basics of Tourism Studies

00JI/BK

Oxzamen

10

CSI (TBopuectBo. CepBuc.
WuTennekr)

CSI (IIprFapMambLUIBbIK.

HaHHBIﬁ KypC 3HAKOMUT C METOAAMH BCIACHHA IPOCKTOB, PA3BUBACT IOHMMAHHUE BaXHOCTHU
oOmecTBeHHBIX PaboT. B mpoliecce Kypca CTYIOEHTHI ONPEACNsIOT Ielb, W pa3pabaThiBarOT
CTPaTeruI0 JHYHOCTHOTO pocTa. CTyAeHTHl MPHHUMAIOT aKTHBHOE YYacTHE B Pa3IMYHBIX

OOII/OK

Oxzamen
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Kemer. HTENICKT)

CSI (Creativity. Service.

Intelligence)

YHUBEPCUTETCKUX MPOCKTAX U COUATIBHO-3HAYUMBIX IIPOCTAaX.

Byn kxypc xo0aHbl 0Oackapy oIICTEpIMEH TaHBICTBIPAZbl JKOHE KOFaMJIBIK KbBI3METTIH
MaHBI3OBUIBIFEL TYpalbl TYCIHIKTI mameitagsl. Kypc OapbIchIHIA CTYOCHTTEp MAaKCaTTHI
AHBIKTal/IBl J)KOHE JKEKE OCy CTPaTerHsACHIH jkacaiinsl. CTyAEHTTep YHHBEPCHTETTIH opTYpii
o0OayapbIHa )KOHE 9JISYMETTiK MaHBI3HEI Oap skobaapra OenceHal KaThICaabl.

This course introduces project management methods and develops an understanding of the
importance of community service. During the course, students define a goal and develop a
personal growth strategy. Students actively participate in various university projects and socially
significant projects.

11

®duznyeckas KyJIbTypa
JleHe HIBIHBIKTEIpY

Physical Education

HanmenoBanue kypca: «Pusnueckas KyJIbTypa»

Onucanue: /JucuumiiHa opueHTHpoBaHa Ha (opMHUpOBaHUE (PU3NUECKOI KYJIBTYPhI JUYHOCTH U
CIOCOOHOCTH HAIPaBJICHHOTO MCIOJB30BAHUS Pa3HOOOPa3HBIX CPEACTB (HM3MYECKOH KyIbTYpEI
U CIIOPTa JUIS COXPAHSHUS U YKPEIUICHHS 30POBbS 1

310poBOTo 00pa3a sxu3HU. CTyIEHT OBJIAA€BACT 3HAHUAMH, YMEHUSIMH 110 CAMOKOHTPOJIIO U
HaBBIKAMH CAMOCTOSITETIHHOMN OICHKH

(YHKIIMOHAIEHOTO COCTOSIHUS OPTaHU3Ma.

ITpepexBU3UTHL: HEe TPeOyrOTCS

ATaysl: «/leHe MIBIHBIKTRIPY»

Cunarramachl:[IoH jKeKe TYJIFaHBIH J€HE IIBIHBIKTBIPYBIH KAJIBIITACTHIPYFa MKOHE JICHCAYJIBIK
MeH cajlayaTThl eMIp CANThIH CaKTay JKOHE HBIFAHTy VIIIH JIeHe WIBIHBIKTBIPY MEH CIIOPTTHIH
OpTYpMi KypalgapelH MaKcaTTHl MaiifanaHy KaOimeriHe OarpiTTanmraH. CTynmeHT OiniM, e3iH-e3i
Oakpliay JaFapUIapblH JKOHE JIGHEHIH (YHKIMOHANIB! >KardalblH o3 OeriHme Oaranmay
Ja¥ IBIIIAPBIH UTepei.

[IpepexBU3nTTEp: TaNAI ETiIMEH I
Course Title: “Physical Education”

Course Description: The course focuses on an individual’s Physical Education development and

O0O0JI/OK

Dx3zamen

24




the ability to use various means of physical culture and sport to maintain and strengthen health
and healthy lifestyle accordingly. Students obtain knowledge and skills on self-control and learn
to independently evaluate the functional state of their organism.

Prerequisites:-

12

[InaHupoBaHuE NPOEKTOB B

coepe Typu3Ma u
TOCTENPUIMCTBA
Typusm JKOHE

KOHAKXaMIBUIBIK ~ OOMBIHIIIA
JKO0OaHBI JKOCTIapiay

Project planning for Tourism
& Hospitality

Haspanwue kypca: [InannpoBaHue mpoeKToB B chepe Typu3Ma U TOCTEHPHUMCTBA

Omnucanue kypca: B atom kypce ocoboe BHMMaHHE yJIelseTcs 4acTH 3Tala IUIAHUPOBAHUS
IIPOEKTAa, T. €. (OTPEeICJICHUIO U INIAHMPOBAHUIO IIPOEKTA), BKIIOUAsl pa3paboTKy MpPEIIOKEHHS.

OcHoBHas [Cjib 3TOT0 Kypca — JaTb 06].[11/16 n chneuvaJibHbIC 3HaHUA 110 YIIPABJICHUIO
WHBCCTUIIMOHHBIMH ITPOCKTaAMU. DTOT KypC HOp€aHa3Ha4€H Jid NPEAOCTaBJICHUA CTYIACHTaM
O6H_U/IX 3HAHWUM U 3HAHUH 110 HWHBCCTUIUAM Ha BCEX dTallaX MHBECTUIIMOHHOI'O IUKJIAa ITPOCKTA.

[IpenBapuTenbHbIe YCIOBUS: -
KypcthiH TakpIpsIOb:: Typr3M skoHE KOHAKKAMIBUIBIK XKOOAIaPhIH jKOCIapiay

Kypc cunarramacer: byt kypc sx00aHBIH 00aHbI KOCTapiay OeliriHe, sFHH ()KOOAHBI aHBIKTAY
YKOHE HKOCTIAPIIAy ), OHBIH IIIiHIE YCHIHEIC d3iplieyre OarbITTalIFaH.

Byn KypcThIH Herisri MakcaThl MHBECTHLHMSUIBIK jK00aiapipl 0ackapy OOMBIHIIA KalIbl JKOHE
apHaifpl OimiM Oepy Oonbim TaObuIambl. By Kypc cTymeHTTepre >XKOOaHBIH WHBECTHIIHSIIBIK
OUKITiHIH 0apITBIK Ke3eHISPIHAC JKAJIIBI )KOHE HHBECTUIMSUIBIK OLTiM Oepyre apHaFaH.

IIpepexBusurrep: -
Course Name: Project planning for Tourism & Hospitality

Course Description: In this course a special attention is paid for the part of the project planning
phase, so (defining and planning the project) including the development of the proposal.

The main objective of this course is to give knowledge of general and specific to the
management of investment projects. This course is designed to provide students with general
knowledge and investments in all stages of the investment cycle of a project.

Prerequisites: -

BJI/BK

Oxzamen
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13

MexKyJIbTypHbIE
KOMMYHHUKaINU

Monenuerapanbik
KOMMYHHUKAIHAS

Crosscultural
communications - M2

HanmenoBanme kKypca: MEeXKynbTypHbIE KOMMYHHKALIAH

Onwucanue: B paMkax NaHHOTO Kypca CTYIEHTHI MO3HAKOMSTCSI C SIBJICHHEM MEXKYJIbTYPHOU
KOMMYHHUKAIlMK, KOTOPOE SBISETCS OYEHb BAXKHBIM BOIPOCOM B OIOXY INIOOAIM3allMd U
HHTepHAIMOHaIH3auy. O0ydaronyecs: y3HalOT 00 OCHOBHBIX HMOHATHAX U KaTETOPHSX, KOTOPHIE
COCTaBJISIOT COBPEMCHHYIO  TEOPHIO  MEXKYJIBTYPHOH  KOMMYHHKAIIHH. Taxoxe,
oOydaromuecss W3ydaT OCOOCHHOCTH W CHOCOOBI 3(P(PEKTUBHOTO B3aUMOJCHCTBUS MEXKIY
HOCHTEJISIMH Pa3HBIX KyJIbTYp.

[TpepexBU3UTEL: HE TPeOyrOTCS
KypeTsiH ataysl: MogeHneTapaiblK KOMMYHUKAITHS

Cunatramchl: byn kypc asicbinia cTyaeHTTep *kahaHaaHy MEH UHTepHAalMOHAJIaHy JoyipiHeri
oTe MaHbI3/Ibl Maceje OOJbII TaOBUIATHIH MOACHHETapallblK KOMMYHHKALMS KYOBUIBICBIMEH
tanbicanbl. CTYIEHTTEp Kasipri 3aMaHFbl MOJCHHMETApaJblK KOMMYHHKALUS TEOPHSCHIH
KYpaiThIH HEri3ri yFeIMIap MeH KaTeropusuiap Typansl Oineni. CoHaii-aK CTYJCHTTEp opTypJl
MOJICHHETTEPIH TachIMalIaylIbUIaphl apachblHAAFbl THIMII ©3apa opeKeTTecy epeKUIeTiKTepi
MEH 9[IICTepiH 3epTTeHIi.

IIpepeKBU3UTTEDP: KAKET STHCH I
Course Title: Cross-cultural communication

Description: The course will introduce students to the cross-cultural communication
phenomenon as an important issue in the era of globalization and internationalization. Students
will know the basic concepts and categories that constitute cross-cultural communication as a
science. Moreover, students will study the peculiarities and the ways of effective communication
between people from different cultures.

Prerequisites: not required

BJI/BK

Oxzamen

14

YnpaneHre nepcoHaioM
Kexe Kypam MeHEKMEHTI

HR management in Tourism

HaumenoBanne Kypca: anaBneHHe NepCoOHAIOM

Ommcanne kypca: ba3zoBblii Kypc YmpaBieHHS 4YEIOBEYECKHMH pecypcamMu OOBICHSET, Kak
MOCTPOUTh I(PQPEKTUBHYIO CHUCTEMY YIpaBIEHHs JIOJbMH B opraHumsanuu. Kypc sBisercs

BJ/BK

Oxzamen

26




& Hospitality

JIEMEHTOM MHCCHH U CTPaTeTMH KOMIIAHHHM, ITOJYEPKHBACT 3HAYMMOCTh IEPCOHANa Kak
BaXHEHIIIETO pecypca pa3BUTHs, TpeOyIOmero WHBECTHIMH. B cooTBeTcTBHM C 3TOMH
KOHIICTIITNEH, OymeT o0cyxknaTecs (OPMHUPOBAHNE KAaIPOBOU IMOJIUTHKH, CTPATETHIECKOTO
MoJXoJ4a K YIPaBJICHUIO YeJIOBEYECKMMH pecypcamu. Kypc wuccienyer TpagulUOHHBIE

(YHKIIMH yIpaBJICHUS YEIOBEYECKUMH PECYypCaMU: IJIAHUPOBaHKUE NepcoHaia, Habop u
paccTaHOBKa KaJpoB, 3apIUIaThl W JBroTHL. Llenb Kypca cOCTOMT B TOM, 4TOOBI O3HAaKOMHUTH
CTYAGHTOB C COBPEMEHHBIMH METOJaMH YIPABJICHHS MEPCOHAIOM M pa3BUBATh COOCTBEHHbBIE
HaBBIKH 110 IUIAHUPOBAHUIO, PEKPYTHHTY, HAEMY M OLIEHKE NepCcoHaJa.

IIpepexkBu3nuthl: MeHEIKMEHT
Kypersig ataysr: JKeke Kypam MEeHEIKMEHTI

KyperblH cunaTramachl: AlaM pecypcTapblH OacKapyIblH HETi3Ti Kypchl yibIMIa amamIaapibl
OackapyIblH THIMII JKyHeciH Kamail Kypy KepekTiriH Ttycinmipemi. Kypc KoMmmmaHUSHBIH
MHCCHACHI MEH CTPaTEeTHSACHIHBIH JJIEMEHTI OOJIBIN TaObLIaJbl, MHBECTHLHSHBI KAXET ETeTiH
JaMyJblH €H MaHbI3/Ibl PECypChl pETiHAE IEepCOHA/IbIH MaHBI3IBUIBIFBIH KepceTeni. Ochl
TYKBIPBIMIIaMara CoMKec KaJIpibIK cascaTThl KaJbIITACTBIPY, aJaM pEeCypCTapblH OacKapy/blH
CTPaTeTHsUTBIK TOCUT  TaikbulaHambl. Kypc amamu  pecypcrapibl  OacKapyablH —ACTYpIIi
(GYHKUMSIAPBIH 3epPTTEH/Il: MEePCOHAIBI XKOCTapiay, IpiKTey jKoHE OpHANACTHIPY, JKAJIAKbl MEH
xeHuaikrep. KypcThlH MakcaThl CTyAEHTTEepAi Kasipri 3amanrel HR ©Oackapy omicTepimen
TaHBICTBIPY JKOHE MEepPCOHAJIBI JKOCHapiay, ipikTey, »ajjaay jkoHe Oaranmay OoibIHIIA ©3
JaF IBUTAPBIH IAMBITY OOJIBIN TaObLIAIbL.

AnFpimapTTap: MeHemKMeHT
Course Name: Human Resource Management (HRM)

Course Description: This basic course of HRM explains how to build an effective system of
managing people within organization. It con- siders HRM as an element of company’s mission
and strategy, stresses the staff as the most important resource requiring development and
investment. In line with this concept, we will discuss formation of human resources pol- icy,
strategic approach to the human resource management. The course explores traditional functions
of human resource management: personnel planning, recruitment and placement, wages and
incentives. The purpose of the course is to familiarize students with modern methods of HRM,
and develop their skills on planning the staff, recruiting, hiring, and evaluating.
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Prerequisites: Principles of Management

15 JenoBoil aHrMUHCKUit HaumenoBanue kypca: J[enoBoi aHMIMUCKUMSA3BIK Okzamen
Ickeprtik aFbUILIBIH TUTL Onwucanue TUCHUILIMHBL JlaHHBIH Kypc pa3paboTaH Juisi OKa3aHMsl IIOMOIIM CTY/AEHTaM B
Pa3BUTHH OCHOBHBIX HaBBIKOB OOICHMS HA aHTTTHHCKOM A3bIKE, HCIIONB3YS
Business Enghsh in Tourism npodecCHOHANBHBIE W JIJIOBBIE HMHCTPYMEHTBI, TaKMe Kak IIMCbMa, OTYEThI M YCTHBIC
and Hospitality . N
Ipe3eHTalMii B CTPYKTYPHPOBAaHHOW OW3HEC- cpeie, M TpH TEPeBOJC CIICHHAIbHbIC
KOMMeEpYECKHe JOKYMEHTHI C aHTJIMHCKOr0 Ha PYyCCKUI M1 HA000pOT.
KypecrsiH ataysr: [ckepitik aFbUIIIBIH TiTI
KypcthiH cunarramacsl: byt kype cTyaeHTTepre KypbUIBIMABIK iCKEpIIIK OpTaja XarTap, ecenrep
MKQHE aybI3IlIa MIPEe3eHTAIUSAIAP CHUAKTHI KaCiOM JKoHe iCKepIIiK Kypangap/abl aiaaaana OThIPHII,
aFBUIIIBIH TUTIH/E HEeTi3Ti KOMMYHHUKAIMSIIBIK JaFAbUIapAbl JAMBITYFa )KOHE apHaHbI
KOMMEPIHSUIBIK KY)KaTTapAbl aFbUIIIBIH TUTIHEH OPBIC TUTIHE YKOHE KEPICiHIIe ayjapyFra BJlI/BK
KOMEKTeCcyre apHaJIFaH.
AunFpliaprrap:
Course Name: Business English
Course Description: This course is designed to help students build upon their fundamental
English language communication skills by using professional and formal business tools such as
letters, reports, and oral presentations in structured business environments and to help them find
the ways to translate special commercial documents from English into Russian and vice versa.
Prerequisites: English B1
16 Meronbl uccienoBaHus B HasBanue kypca: Meroas! uccinenosanus B TypusMe u I'ocrenpunmctse | Ox3zamen
Typusme u I'ocrenpuumcTse
I Ommcanne kypca: Llens aToro kypca - nate 0030p An3aiiHa ucciieoBaHust. ITOT 0030p COCTOUT
U3 IIOHMMAHUs NIPEBAPUTENBHBIX COOOPaXXEHHUH, KOTOpEIE HEOOXOAMMO YUUTHIBATh IPU BeIOOpE | J1/BK

Typusm JKOHE
KOHAKXaNIbIIBIKTaFbl
3eprTey aaictepi I

MOJIX0/1a K UCCIIEIOBAHUIO C UCIOIb30BAHUEM KAUECTBEHHBIX, KOJINYECTBEHHBIX WU
CMEIIaHHBIX MeTOI0B. K HUM OTHOCSTCA ONpeneNneHus 3TUX Pa3IUIHBIX ITOIX0I0B,
paccMoTpenne GHIocopCKUX B3MIIAI0B HA MUP, 0030p JIUTEPATypPhl, IOHUMAaHKE MCIIOJIF30BAHHS
TEOPHH, IPEABUICHUE U aHAIN3 dTHYECKHX NPOOIIeM | pa3paboTka cTparernii muckma. B xoze
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Research methods in Tourism
& Hospitality 1

Kypca OyayT U3y4eHbI ClIOCOOBI HCCIIEI0BAHNS IPUMEHUTENBHO K KaKI0MY MOIX0Y. DTOT
Iporecc BKIIOYAeT B ceOsl HaNMCcaHUe BBEACHNUS, ONIPEAEICHHUE IIETH U pa3paboTKy
HCCIIE0BATEIbCKUX BOIIPOCOB W/ THITOTE3. B 3TOM Kypce Takxke OymyT 00CyKIaThCsi METOBI
U TIPOLEAYPHI KOTUYECTBEHHBIX, KAUECTBEHHBIX U CMEIIAHHBIX UCCIIEAOBaHUMN.

[IpepeKkBU3UTHI: -
Kypersig ataysr: TypusM skoHE KOHAKKAWIBUIBIKTAFBI 3epTTeY oicTepi [

KypcthiH cunarramacsl: byt KypcThIH MakcaThl 3epTTey Ju3aliHbIHA IOJTY jKacay OOJIbII
TaObLIaabl. Byl Moy camnasbl, caHIbIK HEMece apajac dicTep/l nai/iaaana OThIPHII, 3epTTey
TOCLUTIH TaHIAY Ke3iH/e eCKepiTyl THIC alAbIH aja olapAbl TYCiHyAeH Typansl. Oxapra oCH
OpTYPJTi Ke3KapacTapbIH aHBIKTaMaIapbl, GUIOCOMUSIBIK JYHUESTAHBIMIIBIK KO3KapacTapIsl
KapacThIpy, 91eOUeTTep i IOy, TCOPHSHBI aliaanany bl TYCIHY, 3THKAJIBIK MACeIelIepai
OoipKay JkoHE Tanay, jKa3zy CTpaTerusuIapbiH a3ipiey kipexi. Kypce 3eprrey pesxumaepin
3epTTeiifi, ofTKeHi onap ap Taclire KoJaaHbluIa pl. By nponece kipicre a3y apl, MaKCaTThl
AHBIKTAY bl J)KOHE 3ePTTEY CYpaKTapblH JKoHE/HeMece TUIIoTe3aIap bl 93ipiey i KaMTuabl. by
KypC COHBIMEH KaTap CaHJIbIK, CAllaJIbIK XKOHE apajac dICTepIl 3epTTey dicTepi MeH
MpoIeAypaiapblH TalKbLIAUIbI.

[pepexBusutTep: -
Course Name: Research methods in Tourism & Hospitality I

Course Description: The purpose of this course is to provide an overview of research design.
This overview consists of understanding the preliminary considerations that go into selecting a
qualitative, quantitative, or mixed methods research design. These include knowing the
definition for these different approaches, considering philosophical worldviews,
reviewing the literature, understanding the use of theory, anticipating ethical issues, and
developing writing strategies. We will discuss the process of research as it relates to each
approach. This process includes writing an introduction, specifying a purpose statement, and
developing research questions and/or hypotheses. This course will also dis- cuss the methods and
procedures for quantitative, qualitative, and mixed methods studies.

Prerequisites: -

17

Mertons! uccienoBaHus B
Typusme u I'ocrenpuumcTse

Hazpanue kypca: Meronsl uccnenosanus B Typusme u I'octenpunmctse 11
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II

Typusm JKJHE
KOHAK)KAMJIBIIIBIKTAFbI
3epTrey amicrepi 11

Research methods in Tourism
& Hospitality 11

Omnmcanne kypca: Kypc «MeToabl nccienoBanus B cepe rocTeNpuAMCTBA M TypU3May
(oxycupyercs Ha KONMIECTBEHHBIX METO/IaX MCCICAOBAHIS, YTO OYCHB BaXKHO IS 00JIaCTH
nccrnegoBanus. Mcmonp30BaHme KOIMIECTBEHHBIX METOIOB HCCIIEIOBaHUS Beeria ObIII0 OTHUM
13 HanboJiee KU3HECITOCOOHBIX CIIOCOOOB TIOTYYEHHUS MEPBUYHBIX JAHHBIX JIJIs 001acTeit
TOCTCNPUUMCTBA U Typu3Ma. Kypc moMoXeT B H3y4CHHUHU MPOrpaMM 00pabOTKH JaHHBIX, TAKUX
kak SPSS, Stata u SAS. C camoro Hauana nudppoBo# SMOXH UCCIICTOBATEIN CMOLIIH COOpaTh
OTPOMHOE KOJIMYECTBO TaHHBIX, KOTOPBIC MPECTABISIOTCS OCCIICHHBIM PECYPCOM IS
KOJIMYECTBEHHOTO aHaJN3a JaHHBIX, TOOTOMY BaYKHO OTMETHUTH MOJIE3HOCTh ATOTO Kypca.

[pepexBuzute: Research methods in Tourism & Hospitality |
Kypersig ataysr: TypusM skoHE KOHAKKAWIBUIBIKTAFBI 3epTTeY omictepi 11

KypcreiH cunatramacel: KoHak yil mapyamibUibiFbl MEH TYpHU3MIETI 3epTTey SAicTepi Kypehl
3epTTey calachl YIIiH 6Te MaHbI3[bl CAaH/BIK 3epPTTey dAicTepiHe OarpiTTanFan. CaHIBIK 3epTTEY
OMIICTEpIiH Maiianany SpKallaH KOHAKXKANUIBLUIBIK XKOHE TYPU3M caliajiapblHa apHAIFaH 0aCTaIlKbl
MOJTIMETTEP/Ii allyIbIH CH THIMII omicTepinin 0ipi 6comabl. Kype SPSS, Stata xone SAS cHsIKTHI
JepeKTepi OHaey OarmapiaManapbliH YipeHyre kemekteceni. Lludpibik noyipain OachiHaH
Oacrarn 3epTTeyIIUIep CaHAbIK ASPEKTePl Talaay YIIiH 0ara )KeTnec pecypc OOJIbIN TaObUTATHIH
JIEPEKTEP/IiH YIKEH KOJIEMiH )KUHAH aJijibl, COHJIBIKTAH OYJI KypCThIH MaliAalblUIbIFbIH aTal 0TKeH
HKOH.

IpepexBusutrep: Typu3M jxoHE KOHAKKAWITBUIBIKTAFBI 3¢pTTEY dicTepi |
Course Name: Research methods in Tourism & Hospitality 11

Course Description: The course of Research Methods in Hospitality and Tourism focuses on
quantitative research methods, which is profoundly vital to the area of study. Utilization of
quantitative research methods has always been one of the most viable ways to obtain primary
data for the fields of Hospitality and Tourism. The course will assist in learning the data
processing programs such as SPSS, Stata and SAS. Since the dawn of digital age, the researchers
have been able to collect immense amount of data, which appears to be priceless resource for
quantitative data analysis, hence it is important to point out usefulness of this course.

Prerequisites: Research methods in Tourism & Hospitality I
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Bgenenue B Oyxrantepckuii

HaunmenoBanue kypca: Bsexenue B OyxranTepckuil yuer

BJI/BK
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yder
Byxranrepiik ecernke kipicre

Introduction into Accounting
for Tourism & Hospitality -
M4

Omnmcanne Kypca: JlaHHBIN Kypc u3ydaeT 0a30BbIe MOHATHS OyXranTepckoro ydeta. [locie
3aBEpIICHHS JAaHHOTO Kypca CTYACHTHI JOJDKHBI OBITH B COCTOSHUU: 0)OPMIIAT NEPBUYHBIE
JTOKYMEHTHI 110 Pa3InYHBIM O0BEKTaM Y4&Ta; OTpaXkaTh Ha CUETaX XO3SMCTBCHHBIC ONePAIIHy;
COCTaBIATH POPMBI (PHAHCOBOI OTYETHOCTH.

[IpepexBu3uTH: HE TPEOYIOTCS
Kypersin ataysr: Byxranrepiik ecemnke Kipicre

KypctbiH cunarramacsl: by kypc Oyxranrepiiik ecenTi Heri3ri YFeIMIapbiH 3epTreii. Ochl
KypCThI asiKTaraHHaH KeiiH CTyJIeHTTep OlTyl KepeK: apTypJii ecen o0beKkTiiepi OobIHIIa
OacTarKkpl KyKaTTap/sl peciMaey; IoTTap OOHMBIHINA IIapyabUIBIK OllepalysiIapIbsl KOPCETY;
Kap KBUIBIK ecell Oepy HbICAaHIaphIH jKacay.

AJIFBIIIAPTTAP: TANAI STUTMEHTI
Course Name: Introduction to Accounting

Course Description: The course is aimed at the orientation of students in the field of ac-
counting, analysis and audit. Moreover the course discusses the ethical standards for an
accountant and auditor professions. This course determines the role of accountants in the
company’s management system, the application of accounting, the relationship with other
business processes, and the content of international certification programs in the field of
accounting.

Prerequisites:
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Wnoctpannslii 361k 1 (A0,
Al)

e timi [ (A0,A1)

Foreign Language [ (A0,A1)

Haunmenoranue: MHocTpanHslif s3b1k 1 (A0, Al)

Omnucanue: JIaHHbIN Kypc NpenHa3HaueH AT CTyACHTOB C HYJEBBIM YPOBHEM BIIAJICHHSI BTOPHIM
HMHOCTPaHHBIM sI3bIKOM. Llenbto sBasercs pa3BuUTHE HHOSI3BIYHON
KOMMYHUKaTHBHOM komnereHuy. Ha nanHoM kypce CTYJIEHTBI n3ydyatrHanoboiee
ynoTtpebisieMble CIIOBa W BBIPAKEHUS, HEOOXOAWMBIE AJII TOBCEAHEBHOTO OOIICHHUS, a TaKXkKe
nu3yqar pacupoCTpaHEHHbIE I'PAMMATUYECKUE KOHCTPYKIMHM, CMOTYT BOCIPUHMMATH
pedb Ha CIIyX W MPaBIJIFHO PEarupoBaTh HA PEIUIMKH COOECETHIKOB.

IIpepexBu3uTHI: -

BJ/BK
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Araysr: et timi [ (A0,A1)

Cunarramacel: By Kypc ekiHIIi HIeT TUTIH HOJIIK IeHreiie MCHICPIeH CTYICHTTePIe apHaIFaH.
Maxkcatbl — meT TUTiHIH KOMMYHHKAaTHBTIK KY3BIPETTUIMH NaMbITy. By kypcera cryneHTTep
KYH/ICTIKTiI KapBIM-KaThIHACKA KaXXETTi €H KOTl KOJIJaHBUIATHIH CO37Iep MEH CO3 TipKeCTepiH
yiipeHei, COHbIMEH KaTap JKaJllbl IPaMMaTHKAIBIK KOHCTPYKIUSIIAP/IBI MEHIepe i, conney i
THIHJAY apKbUIBI KaOBUIIA aa el )KoHE ColNIeCyIiep IiH ecKepTyIepiHe TyphIc Kayarr Oepei.

IpepexBU3UTTED: -
Course Title: Foreign Language I (A0,A1)

Description: This course is intended for students with a zero level of proficiency in second
foreign language. The goal is to develop foreign language communicative competence. Students
will learn most common words and phrases needed for everyday communication; they will study
common grammatical structures, and will be able to participate in conversations.

Prerequisites: -
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Wuocrpanuslii s3b1k 1 (A2)
et Timi IT (A2)

Foreign Language II (A2)

HanmenoBanune: MaocTpanHssii s3b61k 11 (A2)

OmnucaHue: ﬂaHHHﬁ KypC HalpaBJICH Ha CO3JaHUC HABBIKOB H yMCHI/Iﬁ IPpOCMOTPOBOIO0 H
O3HAKOMHUTCJIBHOI'O 4YTCHUA, a TaAKXKXC Ha Ppa3sBUTUC YCTHOP‘I U IIHMCbMEHHOU peun.
FpaMMaTH‘IeCKI/Iﬁ MaTepHraJl OXBATbIBACT OCHOBHBIC I'PaMMAaTHYCCKUC SIBJIICHHWA, OBJIaACHHUC
KOTOPBIX HGO6XOZ[I/IMO JJIA TOro, 4TOOBI OOBSICHATHCS HA SI3BIKE U JJId 4TCHHUSA TCKCTOB H
pacCKasoB.

[pepexBusutel: MHocTpannsii s36k [ (A0,Al)
Araysr: e Tini 11 (A2)

Cunarramacel: by Kypc oKy ®oHe Kepy AaFIbUIapblH KJIBIITACTHIPYFa, COHBIMEH KaTap
aybI3IIa JKoHe jkazbaia cerneysi 1aMbpITyFa OarbITTalFad. [ paMMaTHKaNBIK MaTeprall HeTi3ri
rpaMMaTHKAJIBIK KYOBIIBICTap bl KAMTH/IBI, OJIap/ibl MEHTepY TUIE TYCIHIIPLII, MOTIHAEP MEH
OHTiMeNep/i OKy YIIiH KaXeT.

BJI/BK
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Ipepexsuzutrep: et timi I (A0,Al)
Course Title: Foreign Language 11 (A2)

Description: This course is aimed at developing skills and abilities in skimming and scanning in
reading; oral and written speech. Grammatical material covers the basic grammatical
phenomena, the mastery of which is necessary in order to express one in language and to read
and understand texts and stories.

Prerequisites: Foreign Language I (A0,A1)

21

Wnroctpannslii 361k I (B1)
et Tim IIT (B1)

Foreign Language III (B1)

HaumenoBanue: MHoctpansslif s3bik 111 (B1)

Omnmucanue: JJaHHBIA Kypc CIOCOOCTBYET Pa3BUTHIO COLMOKYIBTYPHBIX 3HaHUH 1 yMeHMiA. Kypc
HeceT B ceOe OOJIBIION 3amac COBpEMEHHOIT TeKCcUKH. [1py 00y4eHUH TOBOPEHHIO IPOUCXOIUT
JanbpHelIee pa3BUTHE YKe UMEIOIUXCS HAaBBIKOB U yMeHui roBopeHus. [lpu o6ydennu
MMUCBMEHHOU peur ynop AesaeTcs Ha pa3BUTHE YMEHM MUCATh IMHChMa U 3CCe.

[pepexsusutel: MaOCTpanHsii s361k 11 (A2)
Araysr: ller timi 11T (B1)

Cumnarramacel: By kypc aneyMeTTik-MaeHH OUTiM MEH JaFAbUIApbIH AaMbITyFa cep eTeli.
Kypcra 3amaHayu JlekCHKaHBIH YIIKeH KOpHI Oap. Ceitecyre yiipeTy Ke3inae OypbIlHHAH OieTiH
ANTBUTBEIM JaFIBICHIH OJIaH api skeTinmipeni. XKaz0ama jxka3yra yHpeTye xaT, 3cce xKazy
KaOLIeTiH TaMBITyFa MOH Oepei.

[pepexsusutrep: et tini 11 (A2)
Course Title: Foreign Language I1I (B1)

Description: This course contributes to the development of socio-cultural knowledge and skills.
The course covers a large share of modern vocabulary. There is further development of already
existing skills and abilities in speaking. In writing, the emphasis is on developing the ability to
write letters and essays.

Prerequisites: Foreign Language II (A2)
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Wuocrpannsiii sa3vik 1 (B2)
Hler Timi IV (B2)

Foreign Language IV (B2)

Hammenosanne: Muaoctpannstii s361k [V (B2)

Onucanue: JlaHHBIN Kypc HalpaBlieH Ha PacIIMPEHUE S3bIKOBBIX, a TaKKe
9KCTPATMHTBUCTUIECKUX 3HAHUH CTYIE€HTOB, PACIIMPEHUE JHAaNa30Ha HOHIMaHHMS SI3bIKa,
oOoraiieHne akTHBHOTO CJIOBapHOTO 3arlaca, COBEPIICHCTBOBAHNE YCTHOM 1 MMCHMEHHOM Pedr B
Ipezenax JEKCHIECKUX U TPAMMATHUECKHAX TEM.

[pepexsusutsl: Maoctpannsii s3pik 111 (B1)
Araysr: ler Tini IV (B2)

Cumarramacel: ByJt Kypc CTyACHTTEpiH JTMHTBUCTHKAIBIK KOHE SKCTPATHHI BUCTHKAIIBIK
OUTIMIEPiH KeHEHTYyTe, T/l TYCIHY asChIH KCHEHUTYTe, CO3/IIK KOPBIH OalbITyFa, TeKCHKAIBIK
JKOHE IpaMMaTHKaJIBIK TaKbIPINTAP asChIH/IA aybI3Ila JKoHe jka30alia ceisey i KeTinipyre
OarbITTaNIFaH.

[pepexsuzurrep: et timi I (B1)
Course Title: Foreign Language IV (B2)

Description: The objectives of this course are developing and enhancing language knowledge as
well as students’ extra-linguistic knowledge, expanding the range of language understanding,
enriching the active vocabulary, and improving oral and written language within lexical and
grammatical topics.

Prerequisites: Foreign Language 111 (B1)

BJI/BK
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MapkeTuHr TypusMma,
mudposoe pazpurue u N1

TypucTik MapKeTHHT,
caHbIK qamy xone K1

Tourism Marketing, digital
development and Al

HammenoBanune kypca: MapkeTHHr TypusMa, mudposoe paspurue u N1

Ommcanne kypca: Kypc HaneneH Ha n3ydeHue crocoOOB MPOIBHIKEHHSI TYPHCTHUECKHX
MIPOAYKTOB C aKIIEHTOM Ha HCII0JIb30BaHUE MH(POBBIX TeXHONIOTHI. B coBpemeHHOM Mupe
Qg poBH3aIMst UTPaeT OOJIBIIYIO POJIb B ABTOMATH3aLIMH ITPOLIECCOB, B TOM YHCIIE U
MapKEeTHHTa, B CBSA3H C 3THUM C [IEJIBI0 MMOATOTOBKH KOHKYPEHTHBIX CIIEIIMAINCTOB B 00JIaCTH
MapKeTHHIa TypH3Ma, IPorpaMMa JJaHHOM AMCIUIIIMHBI BKIIOYaeT pa3paboTKy U BHEJpEHHE
Ha TPAKTUKE PA3TNYHBIX MApPKETHHTOBBIX KAMIAHUH C MCIIOJIb30BaHUEM LH(POBBIX
TexHOJOrHH. CTy/IEHTHI y3HAIOT 00 OHJIAWH MapKETHHIOBBIX CTPATErHsX, Pa3IMYHbBIX
MHCTPYMEHTaX OHJIAliH MapKeTHHTa. Bo BpeMs Kypca OyAeT TakKe y/IeJIeHO BHUMAaHNE TaKHM
TeMaM, Kak M01b30BaTelIbCKuil KOHTEHT, SEO, KOHTEKCTHAsI peKiIaMa, COLUANbHbIE CETH,
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MOOWIbHASA U BeO aHAINTHKA, T€0 W MOOMIEHBIA MapKeTHHT, co3naane N gat6oToB.

[IpepexBu3nuThl: OCHOBBI TYPU3MOJIOTHH
Kypersig ataysr: TypucTik MapKETHHT, CAaHIIBIK Jamy sxoHe KU

Kyperbia cunartamacsl: Kypc caHIBIK TeXHOJIOTHsUIApABI KOJIaHyFa Oaca Hazap ayzxapa
OTBIPBII, TYPUCTIK OHIMII )KBUDKBITY JKOJIJapBIH 3epTTeyre OarbITTalnFraH. 3aMaHayH jiemMae
IUQPAAHIBIPY TPOLECTEP/l, COHBIH IMIIHAe MAPKETHHITI aBTOMATTAHBIPY A YIKEH PO
aTKapaJpl, OChIFaH OailJIaHBICTHI TYPHCTIK MApPKETHHT callachblH/a OaceKkere KadiaeTTi
MaMaH/1ap/bl JaibIHAAy MaKCcaThIH/IA OCHI IIOHHIH OaraapiaaMachl HUQPIBIK TEXHOIOTHsIap/Ibl
naiijanana OThIPBII, SPTYPJIl MAPKETHHITIK HAyKaHAAP/IbI 931pJIey /Il *KoHE MPAKTUKAIIBIK
eHri3yai kaMTuapl. CTyAEHTTEp OHNAH MapKETHHT CTpaTerusiapbl, SpTYPJli OHJIAWH MapKEeTHHT
Kypaiapsl Typaisl 6ineni. Kypce coHpIMeH KaTap naiinananynsl Ma3MyHbl, SEO, KOHTeKCTiK
yKapHaMa, dJISYMETTIK JKeliiaep, MOOWIbII JKoHe BeO-aHAINTHKA, T€0 JKOHE MOOMIIB/II MapKETHHT,
Al 4aT-00TTapblH KYpPY CHUSKTBI TAKBIPEIITAPFa Ha3ap ayaapampbl.

IpepexBusurrep: Typusm Herizaepi
Course Name: Tourism Marketing, digital development and Al

Course Description: The course is aimed at studying the ways of promoting tourism products
with an emphasis on the use of digital technologies. In the modern world, digitalization plays a
major role in the automation of processes, including marketing, in this regard, in order to prepare
competitive specialists in the field of tourism marketing, the program of this discipline includes
the development and practical implementation of various marketing campaigns using digital
technologies. Students will learn about online marketing strategies, various online marketing
tools. The course will also focus on topics such as user content, SEO, contextual advertising,
social networks, mobile and web analytics, geo and mobile marketing, creation of Al chatbots.

Prerequisites: Basics of Tourism Studies

24

[Torpebutensckoe
MIOBE/ICHHE

TyTHIHYIIBI MiHE3-KYJIKBI

Consumer Behaviour

HaunmenoBanue kypca: Ilorpebutensckoe moBeneHue

Onucanue Kypca: B paMKax JaHHOT'O Kypca CTYACHTHI Y3HAIOT O pa3HbIX MOACIIAX
HO’I‘pCﬁI/ITCHLCKOFO NOBCJACHUSA U UX BJIIMAHUC Ha PCHICHUC pyKOBOHHTeJ’IGﬁ Ou3Heca. CTy,Z[CHTI:I
6y):[yT n3ydarb HOTp€6I/ITGJ'IBCKOG 06y‘l€HI/IC, MOTHBALIAIO U OTHOIICHUE U HAYyYaTCsA
HCIOJIB30BATh TCOPETUICCKUEC 3HAHUA IJII TOIO, YTOOBI npeacKa3aTb, Kak U3BMCHCHUA B
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MIOBEACHUHN TOTPEOHUTENEI MOTYT MOBIHATH HA MAPKETHHTOBYIO JIESITEIBHOCTb.
IIpepexBu3uThl: MapKeTHHT

KypctbiH ataysl: TYTBIHYIIBI MiHE3-KYJIKbI

KypcthiH cunarramacsl: by kypcra cTyaeHTTep TYThIHY IIBUIAPIbIH MiHE3-KYJIKBIHBIH SpPTYPIi
YJITiepi )kaHe onlap/bIH On3Hec OacIIbUIapBIHBIH MIENTIMIepiHe acepi Typabl Oiei.
CtyzneHTTep TYTHIHYIIBUIAP/BIH O11IMiIH, MOTHBALIMSICHIH )KOHE KO3KapachlH 3ePTTEH 1l )KOHE
TYTHIHYIIBLUIBIK MiHE3-KYJIKBIHIAFEl ©3TepicTep MapKeTHHTKE Kalail ocep eTeTiHiH OoipKay YIIiH
TEOPHUSUTBIK OLTIMII Malimananyapl YHpeHe .

Aunrpliaprrap: MapkeTuHr

Course Name: Consumer Behaviour

Course Description: The purpose of the course is to examine different consumer decision models
and its influence on marketing decisions of the business. Areas of the study include consumer
learning, motivation, and attitude. The main aim is to use theoretical knowledge in order to
predict how changes in consumer behaviour may affect marketing activities.

Prerequisites: Marketing

25

MHKpOSKOHOMI/IKa
MHKpOSKOHOMI/IKa

Microeconomics

HanmenoBanmue kypca: MEUKpO3KOHOMHKA

Onucanne Kypca: MI/IKpOE)KOHOMI/IKa SABJIACTCS BBOAHBIM KYPCOM, HAIIPABJICHHBIM Ha
HN3y4YCHUC OCHOB SKOHOMHYECKOMN TEOPUHN HAa MUKPO- YPOBHEC, TAKHNX KaK TCOpHUA
HOTpC6I/ITC.]'IBCKOFO MOBCACHUS, TCOPpUA (I)I/IpMBI, aHaJIn3 CIIpoca U NpeAJIOKCHUA,
KOHKYPCHIUSA U PBIHOYHBIC CTPYKTYPbI, BHCIITHUC Q)aKTOpBI 1 OCHOBBI 9dKOHOMUKHU
6J'IaFOCOCTO$IHI/I$[, PaIOHAJIBHOCTD U MTOJIHAA I/IH(I)OpMaI_[I/ISI. CTyZ[eHTLI Hay4aTcs
TIOHUMATh U AHAJIU3UPOBATH MUKPOIKOHOMHWYCCKUE KOHICTIITNN JIJId PCIICHUA
TECOPETUIYCCKUX BOIIPOCOB U IMOJIyYaT 0a30BbI€ HABBLIKK YKOHOMHYECKOTO MBIIIUIEHHS.

[TpepexBU3UTHL: HEe TPEOyrOTCS
KypcTbiH ataysl: MEKpO3KOHOMHKA

Kypersin cunatramMacsl: MEUKpO3KOHOMHUKA — TYTHIHYIIIB TEOPHACHL, (PHpMa TEOPHSICHI, CYPaHBIC
TIeH YCBIHBIC TaJIIaybl, O3CEKEIECTIK IeH HapBhIKTHIK KYPBUIBIMIAP, CHIPTKBI (haKTOpIIap jKoHE -
ayKaT YKOHOMHKACBIHBIH HET13]1epi, YTHIMIBUIBIK )KOHE TOJIBIK aKmapar CHsSKThI
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MHUKPOZICHIeHIeTi 5)KOHOMHUKa HETi3epiH YipeHyre OarsITTanFaH Kipicre Kypc. CTyneHTTep
TEOPUSIIBIK CYpaKTappl MISIY YIIiH MHKPOIKOHOMHKAIBIK TYKBIPBIMIaMallapibl TYCIHY i KoHE
Tangayasl YApeHeni xoHe SKOHOMUKAJIBIK OWIIayIbIH HETi3Ti AaFAbIIaphiH alajibl.

AJTFBIIIIAPTTAp: TANAIl eTIIMEH I
Course Name: Microeconomics

Course Description: Microeconomics is an introductory course that teaches the fundamentals of
economic theory on a micro-level, such as the consumer behaviour theory, the firm theory, the
supply and demand analysis, the competition and market structures, externalities and basics of
the welfare economics, rationality and full information. Students will comprehend and learn to
analyse microeconomic concepts to address theoretical issues and acquire basic economic
thinking skills.

Prerequisites: -
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YupaBieHne UHBECTULUSAMU
WNuBectunusinapas 6ackapy

Investment Management

HasBanue kypca: YnpapieHne HHBECTULUAMU

Onucanue: Jlucuumaa Y npaBlieHue HHBECTUIIMSAMHU BKIIIOYAeT B ce0s M3yUeHHUEe TOTO, KaK
MHBECTUITMOHHBIE CTPATETUH pa3padaThIBAIOTCS JUIS JOCTHKEHHsI (UHAHCOBBIX IeNIeH B
r106ansHOM KOoHTeKeTe. OOyJaromuecs u3yvar rJIaBHYI0 KOHIIETIIIHIO, KOTOPas JIEKUT B OCHOBE
MIPUHSITHS BEPHBIX HHBECTUIIMOHHBIX PEUICHHH, a TAKXKE MOTy4yaT MPAaKTUIECKUEe HaBBIKH,
KOTOpbIE CMOTYT MPUMEHSThH TIPU 00CYKIEHUN HHBECTULIMOHHBIX MPEIJIOKEHUH , MPH
YIpaBICHAN CBOMMH JTHIHBIMU aKTHUBAMU HJIH WHBECTUIIMOHHBIM IOPTQETeM KOMITAHUH.
JucnumnimHa KIovaeT riI00albHoe TOHUMAaH!S (PMHAHCOBBIX PHIHKOB U BITUSHHS
PAIMOHATBFHOTO W UPPAIIMOHATIHHOTO MMOBEICHNS B (PHHAHCAX HA MUKPO- U MAKPOYPOBHSIX.
OOyuJaromnrecs y3HaIOT KaK IMPaBUIILHO CO3/1aBaTh U YIIPABISATh HHBECTHIIMOHHBIM NOpTdheneM ¢
JOJATOCPOYHOM TOYKH 3PCHUS, TOTydasi P 3TOM OIECHKY HOBBIX JOCTHXXCHUH B 00JIaCTH
(hMHAHCOB U CMEXHBIX 00JIACTAX, & TaKXKe OyIyIIUX TEHIEHITNH, KOTOphie HOPMUPYIOT
WHIYCTPHIO YIIPABJICHUSI HHBECTUIIUSAMU. B puHAIEHOM mpoekTe oOydaroniuecs OymayT
€03/1aBaTh S-JIETHUN MHBECTUIIMOHHBIN IJ1aH, YUYUTHIBAIOIIUN LI€JTM U OTPAaHUYEHUSI HHBECTOPA B
JTUHAMUYHON 3KOHOMHUYECKOH cpejie.

IIpepexkBu3uThl: - MUKPOIKOHOMHUKA

Kypcroiz araysl: MHBecTHIMSIIApABI OacKapy
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Kypcrbia cunartamacsl: IHBecTHIMSIApAEI OacKapy Kypchl skahaHIbIK KOHTEKCTE KapiKBUIBIK
MaKcaTTapFa JKeTy YIIiH HHBECTUIMIIBIK CTPAaTeTUsUIapAbIH Kalal o3ipJeHeTiHIH 3epTTey ai
KamTuabl. CTYAEHTTEp AYPBIC MHBECTHLIMSUIBIK IISIIIMACP/IH HEeT131H e *KaTKaH Heri3ri
YFBIMAAP/IB! YHPEHE 1 5KoHEe NHBECTHLIMSUIBIK YCHIHBICTAP/IBI KeTicco3iep Ke3iH e, JKeKe
aKTHBTEPIiH HEMece KOMITaHUSHBIH MHBECTHLMSUIBIK HOPTQeiH 6ackapy Ke3iHae KolJaHyra
0oJIaThIH MPAKTUKAIBIK JaFAblIap bl anaasl. Kypc Kapikbl HapbIKTapbIH jKahaHAbIK TYCIHY A1
KOHE MUKPO KHE MaKpOJICHIeH e Kap Kb AaFbl YTHIM/IbI )KOHE HPPalMOHAIAbI MiHE3-
KYJIBIKTBIH acepiH KaMTHAbl. CTYAEHTTEp Y3aK Mep3iM/ii IepCIeKTHBaIa HHBECTULINSIIBIK,
OPTQETBai TYPHIC KYPYAHI )KoHEe OacKapyIsl YHpeHe i, COHBIMEH Oipre KapiKbl )KOHE OFaH
KAaTBICTHI cajlajlapJaFbl )KaHa d3ipieMenepi, COHIai-aK HHBECTULMSIIBIK OacKapy cajachblH
KaJIBINTACTBIPATHIH OOAIIaK TpeHaTepai Oaranaiapl. KopbITEIHABI )k00a1a CTYACHTTED
JMHAMHKAJIBIK 9KOHOMHUKAJIBIK OpPTaJla MHBECTOPBIH MaKCaTTaphl MEH LICKTEYJIePiH eCKePEeTiH 5
KBUIIBIK HHBECTULMSIIBIK JKOCTIAp bl JKACaNIBI.

IIpepexBusurrep: MUKpOIKOHOMUKA
Course Name: Investment Management

Course description: The Investment Management course involves the study of how investment
strategies are developed to achieve financial objectives in a global context. Students will learn
the core concepts that underlie sound investment decisions and gain practical skills that they can
apply when negotiating investment proposals, managing their personal assets or a company’s
investment portfolio. The course includes a global understanding of financial markets and the
impact of rational and irrational behavior in finance at the micro and macro levels. Students will
learn how to properly construct and manage an investment portfolio from a long-term
perspective, while gaining an appreciation of new developments in finance and related fields, as
well as future trends that are shaping the investment management industry. In the final project,
students will create a 5-year investment plan that takes into account the investor’s goals and
constraints in a dynamic economic environment.

Prerequisites: - Microeconomics
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3aKOHOJATENbCTBO B
Typu3Me

Typusm Typaisl 3aHHama

Tourism Law

HaumenoBanne Kypca: 3aKOHO)IaTeJ'IBCTBO B Typusme

Omnmcanne Kypca: JlaHHBIH Kypc HallpaBJeH Ha U3y4eHHe 0a30BBIX IPUHITUIIOB TIpaBa,
NIPUMEHSIEMBIX B TYPU3ME U FOCTEIPUUMCTBE, MEXIYHAPOJAHOE U HALIMOHAIILHOE
3aKOHOJIATENIBCTBO B chepe TypH3Ma, a TAKXKe sl BOIIPOCOB, KaCAIOLINXCsl 3aKOHO/IATENILCTBA B
cdepe 3amuUTHI MPaB NOTpeOUTENEH, OTBETCTBEHHOCTH, 3alIUTH OKPY KAIOIIEH CPe/Ibl U T.1II.

BII/KB
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[IpepexBu3uTH: HE TPEOYIOTCS
Kypctoiz araysr: Typusm Typaibsl 3aHHaMa

KypcthiH cunarramacsl: bysr Kkypc Typu3M jkoHe KOHAKKaMIbUIBIK CajlachbIHA KOJIaHBUIAThIH
KYKBIKTBIH HETi3T'l MPUHIUITEPiH, TYPU3M CaJaChIH/IAFbl XaJIbIKApAIIbIK )KOHE YITTHIK
3aHHaMaJap/bl, COHBIMEH KaTap TYTHIHYIIBUIAPBIH KYKBIKTapBhIH KOPFay, )KayalKepIIIiK,
KOpIIaraH OpTaHbl KOPFay *oHE T.0. callachIHAAFbl 3aHHAMaFa KaTBICTHI OipKaTap Mocenenepai
3epTTeyre OarbITTalFaH.

[IpepexBu3UTTEpP: MIHAETTI EMec
Course Title: Tourism Law

Course Description: This course aims to study the basic principles of law applicable to the
tourism and hospitality sector, international and national legislation in the tourism sector, as well
as a number of issues related to legislation in the field of consumer protection, liability,
environmental protection, etc.

Prerequisites: Optional

28

DKCKypCOBEICHHE
CasxaTTany

Tour guiding - M2

HanmenoBanue Kypca: DKCKypCcOBEIeHHE

Ommcanne kypca: Kypc sKcKypcoBeZieH!sI HalpaBiieH Ha pa3BUTHE HaBBIKOB, HEOOXOIUMBIX JUTS
pa3paboTKu M IPOBEAEHHS NEMEXOAHBIX IKCKYPCHii, KaK B TOPOJIE, TaK U 3a €ro MpeieiIaMH.
[Ipu n3yuenunn kypca, CTyJE€HThI pa3BUBAIOT CBOM UCCIIEN0BATENbCKIE HABBIKH, HABBIKU
MHTEPIIPETALNH, HAMCAHNS CIIEHAPHSA U ITyOJIMYHOMN peyH, a TakKe HaBBIKH JIOTUCTUYECKON
OpHUEHTAINH, HeOOXOUMBIE [T YCIIEIIHOTO MIPOBEACHUS MENIeX0JHO SKcKkypcuu. CoaepkaHue
Kypca oApa3yMeBaeT U3yUEHUE TEXHUKU U METOAUKY BEACHUS SKCKYPCUOHHOIO Typa.

IIpepexBusuTsl: BBeneHue B rocTENPUUMCTBO
KypctbiH TakpipbIOb: CasxaTTaHy

Kypersin cunatTamacsl: bareITTanFad Typiap Kypcehl Kajia/ia s5koHe 0J1aH ThIC XKeplepie jKasy
TypJiapZbl xkobanay aHe OTKI3y YIIiH KaXXeTTi JaFIbuIap/sl 1aMbITyFa apHanFaH. Kypc
GapbIChIHAA CTYICHTTEP 3ePTTEY JaFAbUIapblH, HHTEPIIPETalusIIay JaFAbUIapbliH, CLIEHApHUH Kazy
JKOHE KOTIIUIK aJlIbIHAA Coliey laFabliIapblH, COHBIMEH KaTap Jkasty TYpZAbl COTTI OTKi3y YIIiH
Ka)XKETTI JIOTUCTUKAJIBIK JaFIbLIap/bl TaMbITaabl. KypcThlH Ma3MyHBI 9KCKYPCHS JKYPTi3yliH
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ozicTepi MEH dAiCTEPiH 3epTTey i KAMTHIBI.
[pepexBusurrep: KoHarkaiabuiblkKa Kipicne
Course Title: Tour guiding

Course Description: Tour guiding course is designed to develop the skills needed to design and
conduct walking tours, both in the city and beyond. During the course, students develop their
research skills, interpretation skills, script writing and public speaking, as well as the logistical
skills needed to successfully conduct a walking tour. The course content involves studying the
techniques and methods of conducting a guided tour.

Prerequisites: Introduction to Hospitality
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TexHuka U TakTHKA
aKTUBHBIX BUJIOB TYpU3Ma

TypusmHiH O6enceH i
TYPJEPiHiH TEXHUKCH MEH
TaKTHKAChI

Technics and Tactics of
active types of Tourism

HaunmeHnoBanue Kypca: TexHnka U TaKTHKA aKTUBHBIX BUOOB TypusMa

Bo BpeMms Kypca CTyISHTHI TaKXKe MMOJIydaT NPAKTHYSCKHE HaBBIKH IS pa3paOOTKH MapLipyTa
Typa - OHH OyIyT M3ydYaTh TEXHUKY ¥ METOAOJIOTHUIO OPTaHU3aLl1 BEIOTYPOB, IIOXOIO0B,
padTHHra, anbIMHA3Ma, KOHHBIX M IEIIHX TYPOB M APYTHX TYPUCTHYECKUX MEPOIPHUSTHI,
0OBIYHO UCTIOJIB3YEMBIX JIIs opranu3anuu outdoor tours.

[MpepexBu3utbl: OCHOBBI TYPU3MOJIOTUH
KypersiH TakpipbiObr: Typu3MHIH O€JICeHIl TYpIIepiHiH TEXHUKACH MEH TAKTHKACHI

Kypc GapbIchiHa CTYACHTTEP COHBIMEH KaTap SKCKYPCHSUIBIK MApLIPYTThI a3ipiey IiH
MPaKTHKAIBIK JaFIbUIAPBIH MEHTEPEIi - oJlap BEIOTYpPIap/Ibl, Kasy cepyeHaey, padTvHr,
AJBIIMHAU3M, aTIICH JKOHE JKasly CepyCH/ICY TYPJIaphIH XKOHE alllbIK ayajia SKCKYPCHsIIApIbI
YHUBIMIACTHIPY YIIiH KEHIHEH KOJIaHbUIATBIH 0aCcKa TYPHUCTIK ic-Inapanapisl YHbIMAACTHIPY ABIH
azicTeMeci MEH 9JlicTeMeciH YHpeHe .

[pepexBusurrep: Typusmoinorus Heriznepi
Course Title: Techniques and Tactics of Active Types of Tourism

During the course, students will also gain practical skills for developing a tour route - they will
study the techniques and methodology for organizing bike tours, hiking, rafting, mountaineering,
horseback riding and walking tours and other tourist activities commonly used to organize
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outdoor tours.

Prerequisites: Fundamentals of Tourismology
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OO0cnyX1BaHUE KIUCHTOB U
(hopMupoBaHUE TOSITHHOCTH -
Ml

Knuentrepre kpi3met
KOpPCETY JKoHE aIallIbIKThI

Kypy - M1

Customer service and loyalty
creation - M1

KauecTBeHHOE 00CITy)KMBaHHE SIBIISIETCS KIIIOUEBOW OCHOBOM B MHYCTPHH TOCTEIIPUAMCTBA
TypH3Ma, a TaKXKe KIF0YOM K ycriexy Jr0oro OusHeca.

JlaHHas TUCIMITIMHA TIOCBSAIICHA H3YYCHUIO CIIOCOO0B U TEXHUK CO3JIaHMSI BHICOKOTO U
KaueCTBEHHOTO YPOBHS 00CTYyKUBaHUSI.

B xo71¢ n3yueHus JaHHOW JUCHIUILUTMHBI 00yYaronecs pa3padoTaloT COOCTBEHHOE PYKOBOJICTBO
0 paboTe C TOCTSAMH, C IOMOIIBIO KOTOPOTO B JajbHEHIIIEM CMOTYT ClIesIaTh OOBIYHOTO
KJ'II/ICHTa/FOCTSI JIOSIJIBHBIM. I[I/ICHI/IHJ'II/IHa TaKXX€ PACKPBIBACT KIIFOUCBLIC BOIIPOCHI CO31aTh
HUCKJIFOUYUTEILHON KOMaHAbI, KOTOpasa CMOXET PCIINTh MPAKTUICCKU J'IIO6I)IC 3a1a4u u
KOHq)J'II/IKTHI)Ie CUTyaluu.

Kypc cocTouT U3 HECKOIBKUX OJIOKOB, TJe 00yUaroIuecs 0yayT pa3padbaThiBaTh MPOrPaMMbI
JIOAJIBHOCTU U PYKOBOJACTBOBATHLCH T'NIAaBHBIMU IpaBHUJIaMU KJIMCHTCKOI'O CEpBUCA.

Hemu Kypca:
W3yuuts 1 popaboTaTh ypOBEHb KAYECTBEHHOTO OOCITYKHBAHHSL.
[ToHATH YTO TaKOE KaueCTBEHHOE 0OCIYKUBAHHUE U KaK MOBBICHThH €r0 YPOBEHb.

Pa3o0paTh NOHSTHS «KIIMEHTCKHI CEPBHCY, OTIIMYHBIA CEPBUCY, KYJOBIECTBOPEHHE FOCTEH,
«JI0ATIBHOCTB TOCTEN».

V3HaTh u BHEIPUTH 7 TJIaBBIHX M OCHOBHBIX IIarOB K JydmieMy CEpBUCY I JOCTHKCHUA
YIOBIIETBOPEHUS TOTPEOHOCTEH TOCTEH.

Pa3zpaboTtaTs yHHBEpPCATBHYIO TPOTPAMMY JIOSUTBHOCTH, KOTOPasi MOKET ObITh BUIOM3MEHEHHA B
3aBUCHMOCTH OT BUJA IESTEIbHOCTH.

HpepeKBI/ISI/ITHI BBG,Z[GHI/IG B I'OCTCIIPUHUMCTBO

KypctbiH araysl: KineHTTepre KbI3MeT KOpceTy jkoHe aJallAbIKTH Kypy - M1

KypcTtbiH cunarramacsl
Canassl KbI3MET KOpceTy KOHAKKAMIBUIBIK JKOHE TypHU3M MHIYCTPHACHIHBIH HETI3Ti ipreTacsl,
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COHBIMEH KaTap Ke3 KeJITeH OM3HECTiH TaOBICHIHBIH KiNTi OOJIBIT TaOBIIaBL.

ByJ1 Kypc KbI3MeT KepceTy/IiH )KOFaphl )KoHE carlalibl ISHIeHiH KYpYAbIH 9icTepi MEH 9JlicTepiH
3epTTeyre apHaJFaH.

Byt kypeThl 0Ky OapbIChIHIA CTYIEHTTEp KOHAKTapMEH )KYMBIC iCTEeyTe apHaJIFaH KeKe
HYCKAYJIBIKTBI 93ipJelizi, OHbIH KeMeriMeH oJiap OoJaliakra KapamnaibiM KIMeHT/KOHAKTHI aaj
ete anansl. Kypc cOHBIMEH KaTap Ke3 KeJITEH JIEpIiK mpobiiemManap MeH KaHKaJI bl
XKaFIaiIappl mele ajJaThlH epeKile KOMaHa Kypy/IbIH HETi3I MoceeNepiH amapl.

Kypc OipHetie 60KTapaan Typajisl, OHAA CTYACHTTED aaallbIK OarnapiaMaiapbiH 93ipiaci i
’KOHE TYTHIHYIIBUIAPFA KBI3MET KOPCETYIiH HETI3Ti epexerepi 6acIIbUIBIKKa alajibl.

KypcTsiH MakcaTTapsl:
Canasiel KbI3MET KOPCETY JCHICHiH 3ePTTEIl, MBICHIKTAHbI3.
Canairel KBI3METTIH HE eKeHIH JKOHE OHBIH JCHICHiH Kalal )kakcapTyFa OOJNaTHIHBIH TYCiHIHI3.

<<T¥TI>IHyH.ILIJ'IapFa KBbIBMET KOPCCTY», KOTC JKAKChI KbI3BMET KOPCCTY», KKOHAKTAPAbIH
KaHaraTTaAHYbID», «KkKOHAKTApPJAbIH aJaJIAbIFbD» YFBIMJIAPbIHA TAJIJ1aYy KACaHBI3.

KoHakTapabIH KaHAFaTTaAHYIIBUIBIFBIHA KOJI XKETKI3Y YIIIH KaKChIPAK KbI3MET KOPCETy YIIiH 7
HETI3Ti )KoHE HeTi3Ti KagaMIapasl YHPeHiHi3 )KoHe OpBIHIaHBI3. OpeKeT TypiHe OaiIaHbICTHI
e3repTyre 60aTHIH oMOeOan aganaplK OaFIapiIaMachlH KacaHbI3.

IpepexBusutrep: KoHakkaiabuiblkKa Kipicne

Course Name: Customer service and loyalty creation - M1

Course Description: Quality service is a key foundation in the hospitality and tourism industry,
as well as the key to the success of any business.

This course is devoted to the study of methods and techniques for creating a high and quality
level of service.

During the study of this course, students will develop their own guide to working with guests,
with the help of which they will be able to make an ordinary client/guest loyal in the future. The
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course also reveals the key issues of creating an exceptional team that can solve almost any
problems and conflict situations.

The course consists of several blocks, where students will develop loyalty programs and be
guided by the main rules of customer service.

Course Objectives:
Study and work out the level of quality service.
Understand what quality service is and how to improve its level.

"non "non non

Analyze the concepts of "customer service", "excellent service", "guest satisfaction", "guest
loyalty".

Learn and implement 7 main and basic steps to better service to achieve guest satisfaction.
Develop a universal loyalty program that can be modified depending on the type of activity.

Prerequisites: Introduction to Hospitality
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OKOTYpHU3M
DKOTypHU3M

Ecotourism

HanmenoBanue kypca: DKOTYpU3M

Omnucanune Kypca: ITOT KypC 3HAKOMHT CTYICHTOB C KOHIIETIHEH SKOTYypH3Ma U €ro
OKOHOMMHYCCKUX, KYJIbTYPHBIX, SKOJOTHYECCKUX BO3HeﬁCTBHﬁ. CTy}IeHTI)I Y3HAIOT METOAbI
CHOCOOBI MPOJIAXK, YIIAKOBKH U OPraHH3al[UK U YIIPABICHUS TYPUCTHYECKAM MTPOILYKTOM B
chepe axotypuzma. Kypc Takke packpbiBaeT BO3MOXKHBIE HETATUBHBIE TTOCIEICTBUS OT
HENPaBUILHON OPraHU3aluy SKOTYPOB M U3yUCHUE OJIArOMPUATHBIX [TOIXO0/I0B JUIS Pa3BUTHS
9KOTYpH3Ma

IIpepexBu3uTs: OCHOBBI TYPHU3MOJIOTHH

KypcTsiH ataysl: DxoTypusm

Kypersin cumattamacsl: byt Kypc cTyaeHTTep i SKOTYPHU3M YFBIMBIMEH JKOHE OHBIH
SKOHOMHUKAJIBIK, MOJICHH, KOPIIIaFaH OpTara 9CepiMeH TaHBICThIpaabl. CTYJEHTTEP IKOTYpU3M
HMHAYCTPHSICHIH/IA TYPUCTIK OHIM/I caTy, OYBIN-TYIO KoHE YHBIMIACTHIPY KoHE Oackapy
omicrepiH yiipeneni. Kypc coHpIMEH KaTap 3KOTYPHU3M/I AYPHIC YHBIMAACTRIPMAY IbIH MYMKIH
00JTaTHIH JKaFbIMCHI3 CaJIIapBIH allla bl )KOHE SKOTYPHU3M/II JaMBITYIBIH KOJAIIIBI TociaepiH
3epTTeimi.
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[pepexsusutrep: Typusm Herizaepi
Course Name: Ecotourism

Course Description: This course introduces students to the concept of ecotourism and its
economic, cultural and environmental impacts. Students learn the methods of sales, packaging

and organization and management of tourism products in the field of ecotourism. The course also

reveals the possible negative consequences of the wrong organization of ecotourism and the
study of beneficial approaches to the development of ecotourism

Prerequisites: Basics of Tourism Studies
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buznec u nuaepcTBo
BmsHec sxoHe KoIOaCIIBIUTBIK

Business and leadership

HaumeHnoBanue kypca: busHec 1 muaepcTBo

Onwucanne Kypca: [laHHBII Kypc BKIIOYAET B ce0s M3yUeHUE KOHIETIIINH JINACPCTBA U
yhpaBieHus KoMaHaaMu. B mporiecce U3y4eHus JaHHOTO Kypca CTYICHThI H3ydaT pa3IuyHbIe
MOJIXOABI K YIAPBICHUIO KOMaHAAMHU ¥ KOMIAHUSMU, BKIIIOYasl Pa3HbIE CTUIIN YIPABICHHUS,
peleHust KOH(GIMKTOB, MOTHBALIMK U Pa3BUTHSI KOMaH Ibl. [laHHBII KypC HallelIeH Ha pa3BUTHE
MpaKTHYeCKHUX 3P PEKTUBHBIX HABBIKOB OYyAyIINX PYKOBOANTEICH U YIIPABIICHIIEB
OpUEHTHPOBAHHBIX Ha MOJIOKHUTEIBHBIN Pe3yIbTaT, KaK B TOCYJapCTBEHHOM TaK M B YaCTHOM

CEeKTOpe.
IIpepexBuzutel: HR management

KypersiH ataysl: busHec xoHe KomIOaCIIBUIBIK

KypctoiH cunarramacs!: byt kypc kembacuibuIbIK xKaHe TONTHI 0acKapy TYKbIPbIMAaMachlH
3epTTeyai KamTuasl. Kypce OapbichiHaa cTyJeHTTep KOMaH aIap MEH KOMITaHUsUTap bl
OackapyIbIH SpPTYPJIi TOCUIIEepiH, COHBIH IMIHE SPTYPIi OacKapy CTHIBACPIH, JKaHKaJIap bl
LIENTy i, MOTUBALIMSHEI XaHE TOITHI JaMBITY bl 3epTTeiini. Bys1 Kypc MeMIIEKeTTiK )KaHe KeKe
CEKTOPZAFbl OH HOTI KEJIepre OarbITTalFaH Ooamak Keldacbuiap MeH MEeHeIKepIIep/IiH
MIPAKTHUKAJIBIK THIM/I JaFIbIJIapEIH JaAMBITyFa OarbITTaIFaH.

IIpepexBusurrep: HR management
Course Name:Business and leadership

Course Description: This course includes the study of the concept of leadership and team
management. During the course, students will study various approaches to managing teams and

BJI/KB
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companies, including different management styles, conflict resolution, motivation and team
development. This course is aimed at developing practical effective skills of future leaders and
managers focused on positive results, both in the public and private sectors.

Prerequisites: HR management
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KyneTypHOE Hacnenue u
TypHU3M

Mopaenu Mypa xoHe TypU3M

Cultural heritage and
Tourism

HaumenoBanue kypca: KynpTypHoe Hacienue u Typusm

Onucanue Kypca: IToT Kypc OyIeT MOCBAIIEH UCCIEI0BaHUIO TEOPETHUECKHUX,
SMHUCTCMOJIOTHYCCKUX U METOAOJOTNYCCKHUX ITOAX0A0B K KOHICIIIIUU HACICAUA U O6CYZ[I/IT, Kak
IIOHATHUEC HacJICauAa 6])1.]'10 OIMPCACIICHO U U3YUCHO B pa3IMYHbIX KOHTCKCTaX. OCHOBHI)IG TEMBbI
JIAHHOTO Kypca OyAyT CBSI3aHbI C COBPEMEHHOM MPAKTUKOW HACIIE/Hs H BOIPOCAMHU, CBSI3aHHBIMH
C OMpeIeNiCHUEM, YIIPABICHUEM, TPEICTABICHHEM H HCIOIb30BAHUEM PA3IHIHBIX (opm
Hacieaus. CTyIeHTBI OJTy4YaT BBEICHUE B MEXKAYHAPOIHbIC U HAI[MOHAIBHBIE TPABUIIA, 3aKOHBI
U MOJIUTUKY B 00JIACTH KyJIbTYPHOTO HACIIEINS, HAMPABJICHHbBIC HA YIIPABICHUE, COXPAHCHUE U
3aIIUTY KYJIbTYPHBIX PECYPCOB.

[TpepexBU3UTEL: HE TPeOyrOTCS
CabakTbIH TakbIPEIOb: MoieHn Mypa jKoHE TYpU3M

KypcthiH cunarramacsl: bysr kypc Mypa yFbIMbIHA TEOPHSUIBIK, THOCEOIOTUSIIBIK )KOHE
o/licHaMaJIbIK Ke3KapacTap/ibl 3epTTel1l )KoHe Mypa YFbIMBIHBIH 9pPTYPJIi KOHTEKCTTEp/IE Kaslai
QHBIKTAJIBII, 3ePTTENTCHIH TAJIKbUIANHIbl. BYJI KypCTBIH HEri3Ti TaKbIpBIITApPhl Ka3ipri 3aMaHFbl
Mypa TOxKipuOeciHe )KoHe MYpaHbIH SpTYpJli HhICAaHIAPhIH aHBIKTayFa, 0acKapyFa, YChIHYFa JKoHE
naianany¥ra KaTbICTHl Maceseepre KaTblcThl 001aapl. CTYyJEHTTep MOJCHH PEeCypCTapabI
Oackapyra, CaKTayFa )KoHe KOprayFa OaFbITTallFaH XaJbIKapajblK )KOHE YITTHIK MOACHH Mypa
epexerIepiMeH, 3aHJapbIMEH )KOHE casicaTTapbIMEH TaHBICTHIPAMBL.

[IpepexBu3uTTEp: MIHAETTI EMec
Course Title: Cultural Heritage and Tourism

Course Description: This course will explore theoretical, epistemological and methodological
approaches to the concept of heritage and discuss how the concept of heritage has been defined
and studied in different contexts. The main topics of this course will be related to contemporary
heritage practices and issues related to the definition, management, presentation and use of
different forms of heritage. Students will receive an introduction to international and national
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cultural heritage regulations, laws and policies aimed at the management, conservation and
protection of cultural resources.

Prerequisites: None
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MeHeKMEHT Typu3Ma
Typusm MeHeKMeHTI

Tourism Management

HaumeHnoBanue Kypca: MeHeKMEHT Typusma

Onucanne kypca: Kypc maer o030p myremectBuii 1 Typusma B KazaxcraHe u 3a rpaHune c
aKIIEHTOM Ha TEPMHHOJOIHUIO, JeMorpaduio, OSKOHOMHUYECKHE, COLHOKYJIbTYypHbIE
9KOJIOTUYECKHE BO3/CHCTBUS Ha TYpU3M M IyTEIIECTBUS; MPOOJIEM YIIpaBiIeHHs WHAYCTpUEH B
rio0anbHOM KOHTeKcTe. J[aHHBIH Kypc HCClIeyeT BC€ acCHeKThl IMyTEeIIeCTBHH M TypHU3Ma —
OpTraHU3alUI0 pa3MEILEHHs], CEPBUCA MMTAHNA, KOHTPECCOB U BBICTABOK, 1OCYTa M OTJbIXA.

IIpepexBu3uThl: OCHOBBI TYPU3MOIOTUU
KypctbiH ataysl: Typusm MeHEIKMEHTI

KypcteiH arayel: Byn kypc TepMuHoOnorusra, aemorpadusra, Typu3M MeEH casxaTka
SKOHOMHKAIIBIK, QJIEYMETTIK-MOJICHH >KOHE OKOJOTHSUIBIK BIKIANAapFa aca Hasap ayjaapa
OTBIPBIIN, Ka3aKCTaHIBIK JKOHE MHICTEIIK casxar MeH Typu3Mre MIONy >Kacaibl; >kahaHIbIK
KOHTEKCTE OHEPKACIMTI OacKkapy mMacesesnepi KapacTeipaasl. Kypc casxar neH Typu3MHiH OapibiK
ACMeKTiIepiH 3epTTeili - OpHAIACTBIPY, TaMaKTaHy, KOHTPECCTep MeEH KepMerep/i
YUBIMJIACTBIPY KOHE [IEMAJIbIC.

[MpepexBusurrep: Typusm Herizaepi
Course Name: Tourism Management

Course Description: Overview of travel and tourism in Kazakhstan and abroad with a focus on
terminology, demographics, economic, sociocultural and environmental impacts of tourism and
travel, and the industry's management issues in a global context. This course explores all aspects
of travel and tourism, lodging, foodservice, meetings, conventions, exhibitions, leisure and
recreation.

Prerequisites: Basics of Tourism Studies

TI/I/BK
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T'opoxackoit Typusm - M1

Haszpanue kypca: I'opoackoit Typusm

Onucanue Kypca: IToT Kypc OyJIeT u3ydaTh KIIOUYeBble KOHIETIIMHA TOPOJICKOTO TypU3Ma U
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Kanansik Typusm — M1

Urban Tourism - M1

TOPOJCKOHN KyJBTYPbI; CTYACHTHI OyAyT HOHUMATh COIIMAIbHBIC, YKOHOMHUIECKHE,
TEXHOJIOTHYECKHE, TOJUTHIECKHE, IKOJIOTHIECKUE POLECCHI, KOTOPbIE (POPMUPYIOT
COBpPEMEHHBIE METANOIUChL. TOT KypC MOMOXKET MOHATh UX MECTO U POJIb B IPOEKTUPOBAHUU U
pa3BuTHH ropoja 3-ro TeicsiueneTrs. CTyIeHThl Oy IyT U3ydaTh aclleKThl TYPU3Ma U KYJIbTYpHI,
KOTOPBIE OIPEAETSIOT COBPEMEHHBIE TOPOACKHE UCCIEJOBAHUS.

IIpepexBe3uTsl: -
CabaxTbIH TakbIpbIOB!: Kamansik Typusm

KypersiH cumaTTamacsl: Byt Kypc KajambslK TypU3M MEH Kajia MOJICHUETiHIH Heri3Ti YFRIMIapbIH
3epTTEi/IL; CTYICHTTEp 3aMaHayH METaIOJIICTEP i KAJBIITACTHIPATHIH 9JICYMETTIK,
SKOHOMHUKAIIBIK, TEXHOJOTHSIIBIK, CasiCH, SKOJOTHSIIBIK IIPOLIeCTepAl Tycineai. by kypc
OJIAP/IBIH 3-MBIH)KBUIIBIKTAFbl KaJaHbIH IM3aiHBI MCH JaMYbIHaFbl OPHBI MCH POIIiH TYCiHyTe
keMekTecedi. CTyIeHTTep TYPH3M MEH MOJICHUETTIH 3aMaHayH KaJlaTaHy bl aHBIKTAHTHIH
ACTIEKTIJICPIH 3ePTTCU/I.

IIpepexBusurrep: -

Course Name: Urban Tourism

Course Description: This course will explore key concepts in urban tourism and urban culture;
students will understand the social, economic. technological, political, environmental processes
that shape modern megapolises. This course will help to understand their place and role in the
design and development of the 3rd millennia city. Students will study the aspect of tourism and
culture that identify contemporary urban studies.

Prerequisites: -
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MenemxMeHT u
MapKETHHT TYPUCTCKUX
JeCTUHALIUHA

TypuCTiK MEHEIKMEHT
KOHE MAPKETHHT

Marketing and managing
tourist destinations

HanmeHnoBanue kypca: MeHEI)KMEHT U MapKETUHI TYPUCTCKUX JAECTUHALUI

Kypc nocasimeH H3y4eHHI0 IPUHIUIIOB JECTUHAIIMHHOTO MEHE)KMEHTa U MapKeTHHTa,
cTpaTeruii ;i NpoABMKEeHNS Typu3Mf B pasnuyHbIX AecTHHaNUAX. Kypc momoraer oneHuTs
MTOTEHIIMAJ JECTHHAIINH, €€ IPOAYKTOB/CEPBUCOB U CO3/IaTh TAKyI0 MapKETHHTOBYIO KaMITaHHIO,
KOTOpas ObI cmocoOCTBOBANA IPUBIICYEHUIO OM3HECA U Iy TEIIECTBEHHUKOB B TYPHUCTCKYIO
JECTUHALIUIO.

IIpepexBu3uTHI: -
Kypersin ataysr: TypucTik MEHEKMEHT jKOHE MapKETHHT

Kypc necrunanusabl 0ackapy skoHe MapKETHUHT NIPUHIMIITEPiH, 9PTYPIli OarbITTapAaFsl
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TypU3MII IITepisieTy cTpaTerusyIapbiH 3epTTeyre apHanFad. Kypc 6apaTsiH jxepIiH, OHBIH
OHIMICPiHIH/KBI3METTEPIHIH dJIeyeTiH OaraayFa KoHe OM3HeC IeH casxaTIIbIIapAbl TYPUCTIK
OaFpITKa TapTyFa KOMEKTECETiH MapKETHHITIK HaAYKaH KYpyFa KOMEKTECe/Ii.

[IpepexBusurrep:
Course Name: Destination Marketing and Management

Course Description: This course takes a destination management and marketing approach to
tourism, and focuses on the planning of destination experiences, and the management of
sustainable destinations. Students will identify, and analyse in detail, how these two principles
have been integrated in a variety of destinations to enhance global competitiveness. Topics
include the roles and functions of governments and destination management organizations
(DMOs); planning and product development; policy and regulation; positioning and branding;
resources, networks and partner- ships; destination leadership.

Prerequisites:
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HBeHT — MEHEPKMEHT
Oxkuranapzsl 6ackapy

Event Management

HaumeHnoBanue kypca: IBEHT — MEHEIKMEHT

Omnmucanne kypca: [IpeqmMeroM JUCIUIUINHEI SBISIETCS U3YYeHHE IPAKTHYECKOTO OIBITa
3aMaJHbIX ¥ OTEYECTBEHHBIX KOMIAHUH B pa3paboTKe, IPOABIKEHNUH, OIICHKH U aHAJIH3e
«cobpITuitHOrO» noreHnuaia. Coxepxanue Kypca BKIIIOYAET CIEAYIOMINE KITIOUEBbIE aCTIEeKTh:
yCHUJICHHE POJIH COOBITHI B IPOJBIDKEHUH JECTUHALNHN, TUIIOJIOTHIO MEeTa — MEPOIPUSATHHA, 0030p
CTpaTern4ecKuX HAI[MOHAIBHBIX IUIAHOB COOBITHI, PE3YIIBbTaThl U «HACJIENE» MEra — COOBITHH,
CTpaTern4ecKuil IaH coObITHS (MEPOIIPUSATHS ), KOHIETITYaIN3alnI0 COOBITHI, TPOEKTHOE
yHpaBJiieHHE COOBITHEM, PEATN3AINIO M OLIEHKY €T0 IPOBEICHHS.

IIpepexBusuTsl: BBeneHUe B rocTENPUUMCTBO
Kypctoiz araysl: Oxuranapasl 6ackapy

Kypersin cunattamacs!: by monzae bateic skoHe 0TaHIBIK KOMITAHUSIIAPIBIH «HACIICIHE)
QJIeyeTiH IaMBITY, )KBIDKBITY, Oaranay >KoHe TaJlgayAarsl MIPaKTHKAIBIK TOKIpHOECiH 3epTTey
6o TabbuTaaEl. KypCeThIH Ma3MYHBI KeJIeCi HET13T1 aclieKTiep i KaMTHIBI: OCBI OAFBITTaFbI iC-
IIapanapIsIH peiliH KYIIeHTy, Mera-ic-Iapanap THIIOIOTHICH, iC-IIapajapablH CTPATETUSIIBIK
YITTHIK ’KOCTIapiIapblHa 10Ty, MeTra-ic-IapaiapAblH HOTHXKeNIepi MEH «MypachD», ic-
HI1apajap/blH CTPATErHsUIbIK KOCIAPHI, ic-IIapaiap/ibl KOHIENTYallAay, OKUFaIap sl >KOOaJIbIK
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6ackapy, icKe ackIpy >KoHE OHBIH OpBIHIAITYBIH Oaramay.
[pepexBusurrep: KoHarkaiabuiblkKa Kipicne
Course Name: Event Management

Course Description: The subject of discipline is based on the study of practical experience of
western and domestic companies in the planning, promotion, evaluation, and analysis of events
"event" potential. Content of the course include following key points: emerging role of events in
promoting destination, typology of events, review of national event strategic plans, impacts and
the legacy of the events, strategic plan of event, event conceptualization, project management of
event, delivering of event and evaluation.

Prerequisites: none
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Humesslii Typusm
Tayalanslx TypusM

Niche Tourism

Hassanue kypca: Huiesslil Typusm

Ommcanne Kypca: ITOT Kypc IPOAEMOHCTPUPYET CTYJCHTaM Ba)KHOCTh HHIIIEBOTO TypU3Ma, €TO
WHHOBALMOHHBIX TyPHCTHYECKHUX MPOIYKTOB U COOTBETCTBYOIIHUX YIPABICHYECKUX CTPATETHH.
OCHOBHOE BHUMAaHHE B Kypce yIeNeTcsl TOMY, YTOObI JaTh CTYZCHTaM MPEICTaBICHUE O
pa3zHo00Opa3suy TYPUCTUUYECKUX MOTHBOB M CTOJIb XKe Pa3HOOOPAa3HOM aCCOPTUMEHTE HUIIEBBIX
TyPUCTUYIECKHX MPOIYKTOB, KOTOPHIE YAOBIECTBOPSIOT COBEPIIEHHO 0COOBIE BKYCHI U
NpEANoYTeHHs. DTOT KypC TakKe OyAeT MCIO0JIb30BaTh MHHOBAIIMOHHBIE BO3MOXKHOCTH JUIS
JMBEpCU(UKAIMK HAIIPABJICHUH U UCCIIeIOBaTh JMHAMU3M TypU3Ma, OPUEHTUPOBAHHOTO Ha
HUIIEeBbIe PEIHKA. CTYJEHTHI OTKPOIOT JUIs ce0sl ”HHOBAIMOHHBIE TEHACHIINHU B TYpU3ME,
TIPEICTaBUB BO3MOKHOCTH M MPOOJIEMBI HUIIIEBOTO TypHU3Ma B BBICOKOKOHKYPEHTHOM OH3Hec-
cpene. CTyIeHTHI TOJIydaT IT0JIE3HbIE HAaBBIKK O TOM, KaK 00€CIIeUUTh ITOJIC3HBIH,
oOoramaomuii, 3HaYUMbIH ¥ JOITOCPOYHBIN OIBIT C TIOMOIIBIO HUIIEBOTO TypH3Ma 1 €T0
WHHOBAIMOHHBIX TYPUCTHYECKUX NPOTYKTOB.

IIpepexBU3UTSL: -
KypcTbiH TakpIpbIObl: Tayanaisik Typu3m

KypersiH cunatTamacsl: Byt Kypc cTyaeHTTep i TayanraaslK TYPH3MHIH MaHbI3AbUIBIFEIMEH,
OHBIH HHHOBAIMUTBIK TYPUCTIK OHIMIEpiMEH JKoHE COFaH OaiIaHBICTHI OacKapy
CTpaTerusuIapbIMeH TaHBICTBIPaabl. KypcThIH 0acThl MaKcaThl CTYACHTTEPTE TYPHCTIK
MOTHBTEP/IiH aJlyaH TYPJIUIIT )KaHE epeKIle TalFaMIap MeH KanayJsap/ibl KaHaraTTaHAbIpaThIH
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TayamanblK TYPUCTIK OHIMICPIiH Oipeil amyaH TYPIIUIIri Typajsl TYCiHIK Oepy OObIT
tabbutagsl. by Kypc cCoHBIMEH Katap OapaTblH JKepliepli pTapanTaHIbIpy JbIH HHHOBALMSIIBIK
MYMKIHIIKTEpiH HaianaHa bl )KOHE TayallalblK HapbIKTapFa OarbITTalFaH TYPU3MHIH
JMHAMU3MIH 3epTTeiai. CTyAeHTTep TypHU3M/IeTi HHHOBAIMSIIBIK TeHICHIMSIIap bl allabl,
Oacekere KaOiIeTTI OM3HEC OpTAachIHAA TayallalblK TYPU3MHIH MYMKIHAIKTEpI MEH
KUBIHABIKTAPBIH YCHIHATBHIH 00Jajpl. CTYJIEHTTEp TayallajblK TypH3M )KSHE OHBIH
WHHOBALMSUIBIK TYPUCTIK OHIM/IEPi apKbUIbI aiaibl, 0alilbITaThIH, MaFbIHANBI )KOHE Y3aK
TOXKIpUOEHI KaMTaMachI3 eTy OOMBIHIIA TTaiilalibl AaFIbUIapFa ue 00JIabl.

IIpepexBusurrep: -
Course Title: Niche Tourism

Course Description: This course will introduce students to the importance of niche tourism, its
innovative tourism products and related management strategies. The focus of the course is to
provide students with an understanding of the diversity of tourism motives and the equally
diverse range of niche tourism products that cater to very specific tastes and preferences. This
course will also exploit innovative opportunities for destination diversification and explore the
dynamism of tourism targeting niche markets. Students will discover innovative trends in
tourism, presenting the opportunities and challenges of niche tourism in a highly competitive
business environment. Students will gain useful skills on how to provide rewarding, enriching,
meaningful and long-lasting experiences through niche tourism and its innovative tourism
products.

Prerequisites: -
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[IpennpuHUMATEIBCTBO U
WHHOBAIMK B chepe Typusma
Y TOCTETIPUUMCTBA

Typusm MeH
KOHAKKaHJIbUILIKTAFbI
KOCIIIKEPIIiK JKoHE
HMHHOBALMs

Entrepreneurship and
Innovation in Tourism &

HasBanue kypca: [IpeanpuHUMaTe IbCTBO M MHHOBAIMHK B chepe Typu3Ma U roCTeNpUHMCTBA

Ommcanne Kypca: Llens kypca — nath cTyJjeHTaM IiIyO0Koe MOHUMaHHe KOHIETIINH
MIPEeaIPUHIMATEBFCTBA U €€ IPUMEHEHHS B chepe rocTeNpUUMCTBa U Typu3ma. CTyIeHTHI
n3ydar npeanpuHUMAaTeIbCKUe Ipouecchl. MOgyilb KpUTUYECKU UCCIIEAYET PsI BOIIPOCOB
yHIpaBJIeHus, pa3padOTKH HOBBIX MPOIYKTOB, KOPIIOPATHBHOTO OpEHANHTA,
KOHKYPEHTOCIIOCOOHOCTH ¥ HHHOBAIUH [T MEXIyHAPOIHBIX, & TAK)KE PETHOHAIBHBIX
MIPEIIPUATHHA TOCTEIIPUUMCTBA U Typu3Ma. Ocoboe BHUMaHHE yAeNAETCS CO3IaHUI0 HOBBIX
MHHOBAI[MOHHBIX CTPATEeruil, UHULIMATUB U UAEH.

[IpepexBu3uTsl: - BRenerne B Oyx.yder.
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Hospitality

KypcthiH TakpIpsIObl: Typn3mM MeH KOHAKKaWIBUIBIKTaFbl KOCIITKEPITIK KOHE HHHOBALIUS

KypctbiH cunarramacsl: Kype cryaeHTTepre KaCinKepiliK Y¥bIMbI )KaHE OHBIH KOHAK)KaIIBUIBIK
KOHE TYPHU3M WHIYCTPISICHIHIIA KOJIAHBUTYBI TYPaJbl TEPEH TYCIHIK Oepyre OarbITTalFaH.
CryneHTTep KOCIIKepIIiK mponecTepai 3epTreiini. MomyIs XaJdbIKapaiblK, COHIai-aK aliMaKThIK
KOHAKKaHIBUTBIK JKOHE TYPH3M KOCITOPBIHAAPH! YIIIH MEHEKMEHT MAceNelIepiH, xKaHa oHIM/II
o3ipney i, KopIopaTUBTIK OpEeHANHT T, 0oceKere KabieTTIMIKTI XKoHe NHHOBAIMSIAPIG! CHIHH
TYPFBLIAH KapacThIpanbl. JKaHa HHHOBAIMSUIBIK CTpaTeTHsUIapIbl, OacTaMaiap MEH HIesIapabl
Kypy¥Fa epeKliiie Ha3ap ayAapbuiajibl.

[pepexBusutTep: - Byxranrepiik ecenke Kipicme.
Course Name: Entrepreneurship and Innovation in Tourism & Hospitality

Course Description: The purpose of the course is to provide students with an in-depth
understanding of the concept of entrepreneur- ship and its application in hospitality and tour-
ism. Students will explore the entrepreneurial processes. The module critically investigates a
range of issues management, new product development, corporate branding, marketability and
innovation for international as well as regional hospitality and tourism businesses. Particular
emphasis is placed on generating new innovative strategies, initiatives and ideas.

Prerequisites: - Introduction into accounting
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YeToiuuBBIil Typu3M
Typakrel Typusm

Sustainable Tourism

HasBanue kypca: Y CcTONUUBBIN TYypU3M

Omnmucanne kypca: Llens 3Toro Kypca - JaTh CTyA€HTaM MIMPOKOE MOHUMAaHHE HKOJIOTHUECKUX
npoOJieM U MX BIMSHUS HA WHIYCTPHUIO TYPH3Ma, IO3TOMY OCHOBHOE BHHUMaHUeE OYyJIET yAeIeHO
TaKUM IPEAMETHBIM 00J1acTsM, KaK 3arps3HEHNE OKPYXKaroIeil cpe/ipl, yIIpaBIeHUEe OTX0AaMHU U
6uopaznoobpasue. bynyT 00cy)naTbest yenoBeYecKre COO0IecTBa U X BIUSHIE Ha
rJ100aJIbHBIE HANIPABJICHHSI, YTOOBI CTYI€HTHI MOTJIH TIIyOOKO IPOaHAIM3UPOBATh 3aBUCUMOCTh
OT TypH3Ma, a TAKXKe U3MEHEHHs U Pa3BUTHE BHYTPEHHEHN U MEXIyHApOIHON TYPUCTHUECKOH
MOJUTUKH.

IIpepexBU3UTSL: -
KypeTsiH TakpIpbIObr: TypakTel Typu3M

KypersiH cunatTamacsl: By Kypc cTyaeHTTepre KopIiaraH opTaHbl KOPFay Macelesepi xKoHe
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OJIApIBIH TYPU3M HHIYCTPHACHIHA 9Cepi Typaibl KeH TYCIHIK Oepyre OarbITTalFaH, COHIBIKTaH
JacTaHy, KAIIBIKTapasl OacKapy jkKoHe OHOSPTYPIIUTIK CHSIKTHI IIOHIIK cajajlapra Ha3ap
aymapsuiansl. CTyIeHTTEp TYypH3MIe TOYEIIITIKTI, COHIai-aK iMKi )KoHe XaJBIKapalbIK TypU3M
casicaThIHJIaFbl ©3repicTep MEH e3repicTep/ii TepeH Talal alysl YIIiH aJaM KOFaMIaphl JKoHe
oJyap/bIH jkahaHIBIK OarbITTapFa ocepi TaIKbUIaHAIbL.

IIpepexBusurrep: -
Course Name: Sustainable Tourism

Course Description: The aim of this course is to provide students with a broad understanding of
environmental issues and their impact upon the tourism industry, therefore subject areas such as
pollution, waste management, and biodiversity will be a primary focus. The human communities
and their effect on global destinations will be discussed to enable students to analyse deeply
tourism dependency and the changes and development of domestic and international tourism
policy.

Prerequisites: -
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TexHUKH MpoJax
Cary TeXHUKaChI

Sales Techniques

Ha3sBanue kypca: TexHuku npoaax

Onucanue kypca: Lenp 3Toro kypca — M3y4uTh ¥ NPUMEHHUTD Ha MPAKTHKE camble 9 PEKTHBHBIC
TEeXHUKHU Ipojiax. Bo Bpems Kypca oOydaroniiecs u3ydaT IJIaBHBIE aCIIEKTHI U MPOOJIEMBI
paboThl B chepe npojax, a MMEHHO paboTy ¢ BO3paXKEHHUSIMH, HAy4aTcs IPaBUIIbHO
KOMMYHUIIMPOBATh C KIIMEHTOM, IPUMEHSb IMOLMOHAIBHBIN HHTEIIEKT B MPOIECCe MPOJAK,
paspaboratoT 1nuHbIe 3((EKTHBHBIC HAaBBIKK 00MIeHH. Bo Bpemst 00ydeHust mpexycMOTpEHbI
pa300pHI KeHCOB, HA OCHOBE KOTOPBIX CTY/ICHTHI Hay4JaTCsl BRICTPAaUBATh MOJICIb TTIOBEJCHUS IS
YCHENIHOTO MPOBEJCHUS CAENKH. JaHHBII Kypc MNOKpPBIBAET TaKHUE Ba)KHBIE TEMBI KaK:
CUCTEMHBIN MOAXO[ K MPOJakaM, HaBbIKHM MPE3EHTALUHU, CHATHE CTPAXO0B Mepel NpoJakaMu,
HCKYCCTBO BECTH Pa3rOBOP M 337aBaTh MPABIIIEHBIE BOIIPOCH.

IIpepexBU3UTSL: -
KypcTbiH TakbIpbObl: CaTy TEXHUKACH

KypersiH cunatTamacsl: Byt KypCcThIH MaKcaThl — CaTyAbIH €H THIMAL 9HiCTEPiH 3epTTey KoHe
Toxipubene konmaany. Kypc 6apbeIcbiHaa CTYIEHTTEP CaTy CalaChIHIAFbl )KYMBICTBIH HETi3Ti
acIieKTiJiepi MEeH MaceJesepiH, aTaln aiTKaH/1a KapChlIBIKTAPMEH JKYMBIC iCTey i, KIMEHTIIEH
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JYPBIC KapbIM-KaThIHAC JKacay b, IMOLIMOHAJIBIK HHTEIUIEKTTI CaTy MPOLECIHIC KOJMIAHY bl
yiipeHeni, )keke THiMII KOMMYHUKATHBTI JaFAbBUIApIbI JaMBITaAbl. TpeHUHT OaphIChIHa Keic-
CTaauiIep YCHIHBUIAABI, OHBIH HETi31H/Ie CTYICHTTEP COTTI TPAH3aKIUs YIIiH MiHEe3-KYJIBIK
YJITICiH KYpYIbl YipeHedi. byt kypc MbIHamai MaHbI3IbI TAKBIPBINTAP/IBI KAMTHIIBL: CATyFa
KYHeEIi Ko3Kapac, TAHBICTHIPY JaFIbLIAPHI, CATy ANJIBIHIAA KOPKBIHBIIITHI KO0, QHIIME KYPrizy
OHEp1 JKOHE AYPHIC CypaKTap KOro.

IIpepexBusurrep: -
Course Title: Sales Techniques

Course Description: The purpose of this course is to study and apply in practice the most
effective sales techniques. During the course, students will study the main aspects and problems
of working in the sales field, namely working with objections, learn how to communicate
correctly with the client, apply emotional intelligence in the sales process, and develop personal
effective communication skills. During the training, case studies are provided, on the basis of
which students will learn to build a behavior model for a successful transaction. This course
covers such important topics as: a systematic approach to sales, presentation skills, removing
fears before sales, the art of conducting a conversation and asking the right questions.

Prerequisites: -
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Opranuzanus TypoB
(Typ.oneparopckas
JIeSITeIbHOCTD) — M4

TypomnepaTopibIK KbI3MET —
M4

Tour operating - M4

HasBanue kypca: Opranuszanus TypoB (Typ.oIepaTopcKas JIesITeIbHOCTD)

Ommcanne Kypca: B pamMkax 1aHHOTO Kypca CTYAEHTBI H3ydaT OCHOBHBIE aCTIEKThl OparHU3alnu
TYpOB ¥ pabOTHI TYpOIIEPaTOPOB, a TAKXKe Oy IyT HA MPAKTUKE TPUMEHSTH 3HAHHUS B
CaMOCTOSTENILHOM OpTaHU3aIlNK TYPOB, MEMINX MOX0/0B, 3KcIeMuuni. JJaHHbIH Kypc
IIpe/IHa3ayueH JJIsl OCBOCHUS TaKMX HABBIKOB KaK KOMaH(Hasl paboTa, OpraHM3allHOHHbIA
MEHEKMEHT, B3aUMO/ICHCTBHE C ITOCTABLIIMKAMH U NTPEAOCTaBICHHUE YCIYT B chepe Typu3Ma.

JlaHHBIH KypC HaleseH Ha MTPeJ0CTaBIeHHE IPAKTHIECKOT0 IIOHUMAHUSI IPOLIECCOB PabOThI
Typ.ONIEPATOPOB.

IIpepexBU3UTHL: - DKCKYPCOBEACHUE.
KypcTbin araysl: TyponepaTopiblK KbI3MET

KypersiH cunmatTamacsl: Byt Kypc CTyaeHTTep i TypUCTIiK YHBIMAACTHIPY JKOHE TYPOIIEPaTOPIIBIK
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YKYMBIC HETi3iepiHe yiipeTe i, COHBIMEH KaTap 63 OLTiMIepiH Typiapabl, KOPBIKTap MEH
SKCIIeTUIUSIIAp bl YHBIMIACTBIPYIa KOIIaHaIbl. Byl Kypc KoMaHIalbIK KYMBIC,
YHBIMIACTBIPYIIBIIBIK MEHEIDKMEHT, JKETKI3YLIIEPMEH 03apa OpeKeTTecy KHe TypH3M
WHTyCTPUSICBIHAA KbI3MET KOPCETY CHSKTHI JaFIbUIAp/Ibl JaMbITyFa apHaJIFaH.

By kypc TyponepaTopiaapAbIH KYMBIC IPOLIECTEPi Typabl IIPaKTHKAIBIK TYCiHIK Oepyre
OaFBITTAIFaH.

[IpepexBusurrep: Casxarrany
Course Name: Tour operating

Course Description: This course will teach students the basics of tour organization and tour
operator work, and will also apply their knowledge in organizing tours, hiking trips, and
expeditions on their own. This course is designed to develop skills such as teamwork,
organizational management, interaction with suppliers, and provision of services in the tourism
industry.

This course is aimed at providing a practical understanding of the work processes of tour
operators.

Prerequisites: Tour guiding
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MeHnenKMEeHT JIOTUCTUKH -
M1, M4

Jlorucrukansl 0ackapy- M1,
M4

Logistics management - M1,
M4

Ha3Banue kypca: MeHe)KMEHT JJOTUCTHKH

Ommcanne Kypca: ITOT Kypc BKIIIOYAET B ce0s M3ydeHHe IPUMEPOB 1 TTOJIyYeH! HaBBIKOB B
001acT! ONTUMH3ALNH [ETIOYKH MTOCTABOK JIF000H KOMIAHNH C IIOMOIIBIO CEPUH PAKTHIECKUX
kelicoB. Kypc HallesleH Ha IOMCK OTBETOB Ha BOIPOCHI YIIPABJICHUS PA3IMHBIX KOMIIaHHUH,
IOJIe3¢H [UIS AAJBHEIIETO KaphepHOT0 Pa3BUTHS B KaUecTBa OM3HEC-aHAJIUTHKA, a TAKXKe
[IPaKTUYECKHU IPUMEHUM ISl BCEX YPOBHEH KaK JIMHEHHOIO Tak U PYKOBOZSILErO 3BEHA
COTPYIHHMKOB YaCTHBIX M KOPIIOPATUBHBIX KOMAaHUH, I'7Ieé HEOOXOUMO €KETHEBHO yIIPABIIATh U
ONTUMHU3UPOBATH OTeN cHaOkeHs. Ha Kypce OyayT pacKpbITHI TaKue TeMBI KakK, 1eATeIbHOCTh
LIETTOYKH ITOCTaBOK, ONITUMHU3AIHS IETIOYEK MTOCTABOK, YTOOBI clienaTh OoJIbIle, ASIIeBIIe 1
KayecTBEHHEE C MEHBIINMH PECypCaMH, IIOMCKH SKOHOMUH U YITyUIIEHHsI, CIOCOOBI paccueToB
NIOTeHIMAIbHON 3koHOMHH B Excel n ee peanuzarust.

IIpepexBusuTsl: - Introduction into Accounting for Tourism & Hospitality
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Kypersin TakpipbiObn: JlorucTHKaHbI OacKapy

KypctbiH cunarramacsl: by kypc ToxkipuOernik sxargaiiinap cepusichl apKbLIbl Ke3 KeIreH
KOMIIAaHUSHBIH JKETKi3y Ti30eTiH OHTallIaHABIPY CalaChIHAAFBl MBICATIAAPABI 3ePTTEYIi )KOHE
JaFpUIapabsl MeHrepy i KaMtuasl. Kypce opTypili KoMIaHUsIapIbIH MEHEIDKMEHT CypaKTapblHa
Kayan TaOyFa OarpITTalraH, OM3HEeC-aHAUTHK PETiHAE OJIaH 9pi MAHCANTHIK ©CY YIIiH Maiiiansl,
COHBIMEH KaTap KYHIEIIKTI HeTi3ze xa0apIKTay OeiMiH Oackapy jKoHEe OHTAHIaHABIPY KaKeT
JKEKe KOHE KOPIIOPATUBTIK KOMIIAHUSIIAPABIH KBI3METKEPIIEpiH Oackapy skoHe OacKapyIbIH
0apJIbIK JCHreiIepi YIIIH ic KY3iHae Konaanbuiaabl. Kype xeTkiziaim Tiz0eri opekerrepi, a3
pecypcrapMeH Ke0ipeK, ap3aH jKOHE KaKChIPAK KYMBIC ICTeY YIIIiH JKETKI3y Ti30eriH
OHTalIaHABIPy, YHEMJICY JKOHE XKaKkcapTynapasl Tady, Excel OarmapiaMachiHIaFb! JICyeTTI
YHEMJIEYI1 ecenTey Taciepi )KoHEe 0Jap bl CHI'13Y CHUSKTHI TAaKbIPBIITAPIbI KAMTHIBI.

IpepexBusutrep: - Typusm koHE KOHAKKAWIBUIBIK eceOiHe Kipicie
Course Title: Logistics Management

Course Description: This course includes the study of examples and acquisition of skills in the
field of supply chain optimization of any company through a series of practical cases. The course
is aimed at finding answers to management questions of various companies, is useful for further
career development as a business analyst, and is also practically applicable for all levels of both
line and management of employees of private and corporate companies, where it is necessary to
manage and optimize the supply department on a daily basis. The course will cover topics such
as supply chain activities, supply chain optimization to do more, cheaper and better with fewer
resources, finding savings and improvements, ways to calculate potential savings in Excel and
their implementation.

Prerequisites: - Introduction into Accounting for Tourism & Hospitality
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I'moGaseHBIE CHCTEMBI
muctpubynnn — M4

Fanamapik tapary xyienepi
- M4

Global Distribution System -
M4

HazBanue kypca: I'mob6anpHbIE CHCTEMBI JUCTPHOYLINT

Ommcanne Kypca: JlaHHBIH Kypc N3y4aeT OCHOBBI U IPUHIIMITB PA3IMYHBIX CHCTEM
JUCTPUOYIIMH B TYpUCTHUECKON HHAycTpuH. CTy/I€HTHI N3y4aT TaKnue BayKHBIE aCHIEKTHI
YHOpaBJICHUA aBUANly TCIIECTBUAMUA KaK: CTPAaTECrust OGy‘IeHI/Iﬂ KOOUPOBAHUIO B MEKAYHAPOIHBIX
a’poropTax M aBUAKOMITAHWSIX, aJI(aBHUTHI S3BIKOB ITyTEIIECTBUH, IPUHIUIIEI OPOHUPOBAHUS,
(dhopmupoBaHHe 11eH, KOTUPOBKH Tapu(oB. CTyJIEHTHI U3ydaT Ha MPUMEPE KEHCOB pa3Hble BUIBI
CETMCHTOB PBIHKA, a TAKXKC CETMEHTAIIUIO B CUCTEMAX GDS, TaKue q)yHK[II/II/I KaK UBMCHCHUC
kiaccoB B GDS, Co3nanne PNR B Amadeus GDS, nposenyT 0030p U cpaBHEHHE Pa3INIHBIX

IJI/KB

Oxzamen
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cucreM auctpudymmu (Amadeus, Galileo, Sabre)
[pepexBusutsr: - Tour operating
KypcthiH TakpipbiObl: Fanamasik Tapaty xyiienepi

KypctbiH cunarramacsl: by Kkypc TypuCTik HHIYCTpHUsIaFbl 9pTYpIIi Taparty xKyHenepiHig
Heri3zepl MeH NpUHIUNTEPiH 3epTTeii. CTyAeHTTep aye casxaTblH OacKapyIblH MaHbI3 bl
aCIeKTiNIepiH YHpeHe i, MbICAJIbl: XalIbIKapaJblK dyexKaiiap MEH aBUaKOMIIaHUSIIAPAAFbl OKBITY
CTpaTerusUIapbIH KOATAY, casixaT TUTiHIH anaBUTTEpi, OpoHIay NpUHIMIITEPI, Oara Oenriney,
TapudTiK ychiHbICTap. CTYACHTTEP HApbIK CErMEHTTEPIHIH SPTYPIIi TYPIIEPiH TOKIPpHOEITIK
3epTTeynepmi, cornaii-ak GDS xyliecinmeri cermentreyni, mpicansl, GDS xyitecinae
ceIHBIITap B! 03repTy, Amadeus GDS xyitecinge PNR Kypy cHsakTH QyHKIHSIApIBI 3epTTCHII
JKOHE OpTYPIIi Tapary xyienepin (Amadeus, Galileo, Sabre) kxapari, canbICTBIpaIbI.

IIpepexBusutrep: CasxaTTany
Course Title: Global Distribution Systems

Course Description: This course examines the fundamentals and principles of various
distribution systems in the travel industry. Students will learn important aspects of air travel
management such as: coding training strategies in international airports and airlines, travel
language alphabets, booking principles, pricing, fare quotations. Students will study different
types of market segments using case studies, as well as segmentation in GDS systems, such
functions as changing classes in GDS, creating PNR in Amadeus GDS, and review and compare
various distribution systems (Amadeus, Galileo, Sabre)

Prerequisites: - Tour operating
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ApT-My3eHHBIH MEHEPKMEHT

OHep xoHe Mypaxkail
MEHEPKMEHTI

Arts & Museum
Management

HanmeHnoBanue kypca: ApT-My3€iHbII MEHEIKMEHT

Ommcanne kypca: Kypc apT- My3elHbIi MEHEKMEHT CKOMOMHHPOBAII B cebe cCeMUHApHI U
[IPaKTUKyMBbl, IPOBOJMMBIE B My3€sIX U rajuepesx roposaa. KinaccHble 3aHATHS COYETAIOTCS €
MY3€HHOM TeOpuel U IUCKYCCUOHHBIMY TEMaMH, TAKMMHU KaK: HacJIeUue U UIEHTUYHOCTD;
CrocoOBI Perpe3eHTaIlH; My3eH U MECTHOE COO0IIecTBO. Bo BpeMs mpakTHKyMOB, CTyICHTHI
OyayT UMETh BO3MOXKHOCTH 00mIeHns ¢ Kyparopamu HarmonansHoro Myses PK, kotopsie
MTOCBATAT UX B CIeNM(pHUKY My3eiHHO# paboTHI.

I1JI/KB

Oxzamen
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[pepexBuzutsl: Tourism Management
KypcTbiH ataysl: OHep oHe Mypakail MEeHEeJDKMEHTI

KypctbiH cunarramacsl: Kepkemcyper sxoHe Mypaskail MEHEDKMEHTI KypChl KalaHbIH
Mypakainapbl MeH rajiepesuiapblHa OTKI3IJIeTiH ceMUHapIap MeH 1mebepitik cabakTapblH
6ipiktipeni. ChIHBINTAFBI cabaKTap Mypakail TEOPUSChIMEH KaHE KeJeciiel Talkpliay
TaKBIPHIITAPBIMEH OipiKTIipiieIi: Mypa XKoHe TyIFa; OeifHeney oaicTepi; Mypaxannap KoHe
KEPriTiKTi KaybiMaacTeIK. CeMuHapiap 6apbichiHIa cTyaeHTTep Kaszakcran PecmyOmikacs
¥YITTBHIK My3eliHiH KypaTopiapbIMeH TUTIECII, oJlapIbl Mypaxxail »KyMBICBIHBIH
epeKIIeTIKTePiIMEH TaHBICTHIPAJIBI.

[pepexpuzurrep: TypusM MEeHEIKMEHTI
Course name: Art and museum management

Course description: The art and museum management course combines seminars and workshops
held in museums and galleries of the city. Classroom classes are combined with museum theory
and discussion topics such as: heritage and identity; methods of representation; museums and
local community. During the workshops, students will have the opportunity to communicate with
curators of the National Museum of the Republic of Kazakhstan, who will introduce them to the
specifics of museum work.

Prerequisites: Tourism Management

46 Y4eOHO-03HAKOMHTEIbHAS CTyaeHThI MPOXOAIT Y4eOHO-03HAKOMUTEIBHYIO MPAKTHKY [TyTEM MPOCTYIIABAHUS JICKIHS, Coaua u sawuma
MPaKTHKa y4acTHsl B MEPONPUITHUAX, CO3/IaHUSI MEIMAKOHTEHTA, 3alIUThl OTYETA 110 UTOTaM JTaHHOU B/I/BK ] omuema
MPAKTUKH.
47 TIpou3BoaACTBEHHAS Ha npouseodcmeennoll npakxmuke cmyoeHmol npUuopemarom npaxmuieckue 3HaHus u onvim Coaua u 3awuma
MpaKTHKa pabomul 8 UHOYCMPUU 2OCIMUHUYHO20 U MYPUCMUYECKO020 bU3Hecd, a MaKice 8 IT/I/BK 14 omuema
20CYO0APMCBEHHBIX U YACTMHBIX KOMIAHUSX.
48 Research project/Bachelor Cmyodenmut coaiom 20Cy0apcmeenHbvlil SK3AMeH U/ Ul 3auuaiom OUnIOMHYI0 pabomy I][/BK 12 3amuTa
thesis (Harmucanue u 3ammra JUTUIOMHOM

JUTIOMHOX paOoTHI
(mpoekTa) u/nmnm crava
TOCyIapCTBEHHBIX IK3aMCHOB
0 IBYM TPOQHUIHPYFOLTUM
JIUCIHATUTHHAM)

paboThI IpoeKTa
W/WIIM cada
rOCYJapCTBEHHOTO
9K3aMeHa
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